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The  Detroit  News 
Tracks  the  Weather  Trends 

All  the  latest  weather  Information  anij 
forecasts,  for  Michigan  ancJ  the  nation, 
displayed  in  a  concise  and  colorful 
illustration. 

Follow  the  weather  outlook,  everyday, 
exclusively  In  The  Detroit  News. 
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»J.  Plunkett  was  on  the 
Corpus  Christi  Caller 
copy  desk,  working  late  one  night,  when  o  photog¬ 
rapher  took  o  phone  coll  from  the  police.  Forty 
illegal  aliens  from  El  Salvador,  crossing  o  railroad 
trestle  near  the  Mexican  border  in  Texas,  had  been 
plowed  into  by  a  train.  They  fell  to  a  rocky  creek 
bed  35  feet  below.  At  least  four  were  killed. 

A.J.,  10  months  out  of  Texas  Christian  University 
and  not  yet  on  the  Caller-Times  reporting  staff  (she 
is  now),  jumped  at  the  chance  to  do  the  story.  For 
her  it  won  the  Sweepstakes  Award — best  of  all  the 
entries  among  papers  of  over  20,000  circulation — 
in  the  annuol  Horfe-Hanks  Writing  Contest.  "Com¬ 
pelling  and  thorough"  was  the  way  the  Sweep- 
stakes  judge  described  her  story. 

Out  in  San  Diego,  Cheryl  McKinnon  tackled  a  sub¬ 
ject  she  found  even  tougher  than  covering  Vietnam 
as  a  free-lance  photographer.  Her  story  about  a 
17-year-old  girl  whose  father  had  forced  her  into 
sexual  relations  for  nearly  10  years  was  also  a 
Sweepstakes  winner,  for  papers  under  20,000. 

A  graduate  of  Texas  Tech  University,  Cheryl  has  been 
a  reporter  on  the  twice-weekly  Chula  Vista  Star-News 


A.  J.  PLUNKETT 
Corpus  Christi 
Caller-Times 


CHERYL  McKinnon 
Chula  Vista  (Calif.)  <  I 
Star-News  f  ‘ 


nearly  two  years,  after  experience  on  a  number  of 
other  newspapers.  Her  story  "would  be  a  tough 
one  to  beat  in  any  competition,"  the  judge  said. 
Plunkett  and  McKinnon  received  plaques  and  $450 
apiece  in  prizes,  and  were  among  some  190  who 
took  awards.  There  is  stiff  competition  in  the  Writ¬ 
ing  Contest  each  year,  not  only  among  staff  mem¬ 
bers  but  among  their  newspapers.  The  Huntsville 
(Tex.)  Item  was  the  champion  among  smaller  pa¬ 
pers,  with  12  awards.  The  Chulo  Vista  Star-News 
took  10,  plus  the  Sweepstakes.  Among  larger  pa¬ 
pers,  the  Yakima  (Wash.)  Herald-Republic  took  17, 
and  the  Abilene  (Tex.)  Reporter-News  15. 

The  Writing  Contest  is  brood-gauge.  It  covers  not 
only  news,  feature  stories,  series  and  investigations, 
but  sports,  lifestyle,  business,  editorial,  columns, 
layout,  headlines,  graphics,  community  service  and 
team  effort.  It  is  one  of  two  major  contests  among 
Harte-Hanks  newspapers  each  year.  The  other 
is  for  photos  and  picture  pages. 

This  sort  of  competition  keeps  our  staffs  fine-tuned, 
striving  for  the  best  work  possible.  This,  of  course, 
has  to  mean  higher-quality  Harte-Hanks  newspa¬ 
pers,  and  better  service  to  our  readers. 


Quality  people  make  the  difference. 
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Editorial  workshop 

By  Roy  H.  Copperud 


OCTOBER 

20- 23— Inland  Daily  Press  Association,  Drake  Hotel,  Chicago. 

21- 24— International  Newspaper  Promotion  Association, 

Southern  Region  Conference,  Marriott  Hotel,  Charlotte,  N.C. 

21-26 — Oklahoma  Press  Association  Advertising  Short 

Course,  OPA  Building,  Oklahoma  City,  OK. 

24 — New  Jersey  AP  Managing  Editors,  Annual  Meeting, 
Golden  Nugget  Hotel  and  Casino,  Atlantic  City. 

25-26 — New  England  Newspaper  Advertising  Executives, 

Association,  Fall  Meeting,  Biltmore  Plaza,  Providence,  R.l. 

25-27— Florida  Newspaper  Advertising  and  Marketing  Executives. 
Sales  Conference,  Holiday  Inn,  Cocoa  Beach. 

25- 28— Graphic  Arts  Technical  Foundation,  Annual  Fall 

Meeting,  Rancho  Bernardo  Inn,  San  Diego. 

26- 27— Kentucky  Associated  Press  Editors,  Marriott  Hotel 

Lexington. 

29/11-1 — Inter  American  Press  Association,  General  Assembly, 

Century  Plaza  Hotel,  Los  Angeles. 

30 — Yankee  Quill  Awards  Dinner,  New  England  Chapter, 

Society  of  Professional  Journalists,  Sheraton-Tara,  Framingham,  Mass. 
30/11-2 — Audit  Bureau  of  Circulation,  Royal  York  Hotel, 

Toronto. 

31/11-2 — Suburban  Newspapers  of  America,  Advertising 

Conference,  Waldorf  Astoria,  New  York. 

NOVEMBER 

12- 17— Society  of  Professional  Journalists,  Sigma  Delta 

Chi,  Annual  Convention,  Hyatt  Regency,  Indianapolis. 

13- 15 — Washington  Journalism  Center,  Conference  for 

Journalists,  Drugs  in  America:  Criminal  and  Social  Issues,  Watergate 
Hotel,  Washington,  D.C. 

15-16— Pacific  Northwest  Daily  Newspaper  Editorial  Writers 

Conference,  Airport  Sheraton,  Portland, 

27 — Washington  Journalism  Center,  What  We  know  and  Don't 
Know  About  the  Weather,  Watergate  Hotel,  Washington,  D  C. 

27- 30 — Associated  Press  Managing  Editors  Conference 

Hyatt  Regency,  Miami. 

DECEMBER 

11-13— Washington  Journalism  Center,  Conference  for  Journalists, 
The  Economic  Outlook  for  1985,  Watergate  Hotel,  Washington,  D.C. 

SeminarsIWorkshopsIClinics 

OCTOBER 

24-26— Supervisory  Management  Circulation  Seminar, 

Sponsored  by  International  Circulation  Managers  Association  and 
Interstate  Circulation  Managers  Association,  Americana  Host 
Harrisburg,  Pa. 

29- 31 — INPA<ANPA  Promotion  Managers  'Workshop.  Back  Bay 

Hilton,  Boston. 

29/11-2— ANPA,  Hands-on  Seminar,  Newspaper  Quality  Control 

The  Newspaper  Center,  Reston,  Va. 

30- 31— ANPA  Special  Technical  Symposia:  Pressroom  Options 

Ramada  Hotel  O'Hare,  Chicago. 

NOVEMBER 

1- 3 — Southern  Graphic  Arts  Congress,  Seminar  Program, 

Orange  County  Civic  Center,  Orlando. 

2- 3 — California  Newspaper  Publishers  Association.  Inside 

Classified  Sales  Seminar.  Royal  Oak  Motor  Hotel,  San  Luis  Obispo,  Calif. 
4-14 — American  Press  Institute,  Classified  Advertising 

Managers.  Reston,  Va. 

7-8 — New  England  Newspaper  Association.  Shared  Mail 
Workshop,  Howard  Johnson  57,  Boston. 

11- 16— Poynter  Institute  for  Media  Studies,  Writing 

Center:  Reviews  and  Criticism,  St.  Petersburg. 

12- 14— ANPA,  ASNE,  APME,  Leadership  in  the  Newsroom 

Workshop  for  Editors,  Sheraton-Dallas  Hotel  and  Towers  Dallas. 
12-16— ANPA,  Hands-on-Seminar,  Advanced  Offset  Press 

Operations,  The  Newsroom  Center,  Reston,  Va. 
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Sex  Rears  Its  Head  No.  m 


Once  again  the  gentlemen  of  the  press  seem  to  have 
demonstrated  ineptitude  in  devising  an  expression  to  fit  a 
new  development.  I  am  referring  to  the  descriptive  “ana¬ 
tomically  correct”  as  applied  to  dolls  fashioned  for  use  in 
eliciting  evidence  from  young  children  in  cases  of  sexual 
molestation.  What  the  users  of  this  expression  are  driving 
at,  of  course,  is  that  these  dolls  have  genitalia  and  excre¬ 
tory  openings.  And  what  they  mean  is  not  “anatomically 
correct”  but  “anatomically  complete.”  An  ordinary  doll 
may  be  anatomically  correct  in  that  its  physical  features 
are  correctly  modeled,  as  far  as  they  are  present,  but  of 
course  they  are  not  all  there. 

One  story  spoke  of  “a  child  psychiatrist  who  used  ana¬ 
tomical  dolls  .  .  .”  which  is  equally  meaningless,  for 
the  reason  just  given,  and  leaves  the  reader  to  deduce  what 
is  intended. 

Another  misnomer,  which  I  criticized  some  time  ago,  is 
“sexual  preference”  as  used  in  reference  to  homosexual¬ 
ity.  “Sexual  preference,”  as  I  noted,  is  an  asinine  and 
inexact  term,  one  that  could  apply  precisely  only  to  a 
bisexual  whose  preference  at  one  time  might  lie  in  one 
direction,  at  another  time  in  another.  “Sexual  prefer¬ 
ence”  should  be  discarded  and  supplanted  by  “sexual 
proclivity”  or,  perhaps  better,  “sexual  orientation.” 

It  may  be  that  in  holding  journalists  responsible  for 
these  expressions  I  am  misplacing  the  blame.  Possibly 
they  were  invented  by  sociologists,  psychologists,  or  law 
enforcement  officials.  Even  so,  why  should  journalists, 
whose  stock  in  trade  is  language,  supinely  adopt  them? 


Wayward  Words 

The  name  Mercedes,  the  clipped  and  usual  form  of 
Mercedes-Benz,  gives  some  trouble  in  the  plural.  The 
ignorant  make  it  Mercedes’ ,  in  the  common  confusion  of  a 
possessive  with  a  plural.  The  correct  form,  of  course,  is 
Mercedes,  a  clumsy  beast  at  best.  And  so  some  sidestep¬ 
ping  may  be  in  order.  We  could  make  it  Mercedes  cars 
(“A  Beverly  Hills  mansion  surrounded  by  Mercedes 
cars”).  Even  giving  the  full  name  does  not  help  matters, 
for  Mercedes-Benzes  is  none  too  graceful.  Sometimes  the 
singular  is  used  for  the  plural  (six  Mercedes),  but  that  is 
obviously  wrong. 

;|c  :(c  ^ 

A  story  about  the  koalas  at  the  Los  Angeles  Zoo  referred 
to  the  animals  casually,  in  passing,  as  “furry  marsu¬ 
pials,”  obviously  to  avoid  the  horror  of  repeating  koalas. 
Hooray!  Now  we  have  another  fancy  variant  to  add  to  the 
distinguished  list  that  includes  canine  for  dog,  feline  for 
cat,  and  pachyderm  for  elephant.  Will  the  ingenuity  and 
imagination  of  newswriters  never  cease? 

“For  Every  Lemon  Like  Her,/You’ll  Find  a  100  Peach¬ 
es.”  This  was  the  heading,  locally  composed,  on  a  Dear 
Abby  column.  Alas  and  alack,  the  figure  100  is  read  “one 
hundred.”  Thus  what  the  headwriter  came  up  with  reads 
“a  one  hundred  peaches.”  A  not  uncommon  gaffe. 
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To  say  things  clearly  and  concisely  takes  skill 
and,  above  all,  vigilance.  Bloated  language  is  all 
around  us.  Government  pumps  gaseous  bureau- 
cratese  into  the  environment.  Other  institutions, 
corporate  headquarters,  the  professions  and  the 
social  sciences  diligently  contribute  to  the  effu¬ 
sion  of  jargon. 

“Reporters  are  professionally  exposed  to  this 
strangling  diction.  Their  job  is  to  convert  it  into 
plain  English.  Unfortunately,  many  come  down 
with  a  bad  case  of  verbiage  themselves,  and 
then  precision,  clarity  and  grace  desert  them. 

“Newswriters,  of  course,  have  their  variant  of 
jargon  known  as  journalese.  This  plunges  you 
into  a  hectic  world  where  spectacles  are  colorful, 
fires  are  spectacular  and  sweep  but  never  burn, 
where  rivers  rampage  and  explosions  rip,  while 
tornadoes  leave  their  trail  of  death  and  destruc¬ 
tion  for  grim-faced  rescue  workers  while  heavily 
armed  (though  usually  club-wielding)  police  fend 
off  potential  looters;  where  massive  demonstra¬ 
tions  fuel  angry  confrontations,  where  dissenters 
always  stalk,  never  walk,  from  the  hall  as  the 
speaker  blasts,  raps,  lambastes  or  lashes  out  at 
the  foes  who  have  vowed  to  defeat  him;  where 
investigations  are  always  massive  and  murders 
brutal,  to  distinguish  them  from  gentle  murders, 
where  anything  a  reporter  didn’t  expect  is  a 
surprise  move  and  a  metropolis  is  rocked  by  a 
city  hall  scandal  that  actually  leaves  nine-tenths 
of  the  population  yawning. 

“The  trouble  with  this  kind  of  writing  is  not 
that  it’s  unclear,  but  that  it  is  tired.  It  tries  to 
create  artificial  excitement  and  produces  the 
opposite  effect.  It  makes  for  stock  melodrama 
that  has  long  gone  stale. 

“All  news  writing  should  aim  at  simplicity 
and  directness,  equally  removed  from  noisy 
journalese  or  stodgy  abstraction.  That  is  the 
message  of  this  b^k.  All  the  rest  is  amplifica¬ 
tion.” — AP  General  News  Editor  Jack  Cappon, 
in  The  Word:  An  Associated  Press  Guide  to 
Good  News  Writing. 


journalese 

revisited 


The  Word:  An  Associated  Press  Guide 
to  Good  News  Writing 
by  Rene  J.  Cappon 

Available  from  AP  Newsfeatures,  50 
Rockefeller  Plaza,  New  York,  N.Y. 
10020,  (212)  621-1821.  $2.50  plus  mail¬ 
ing  or  shipping  to  staff  members  of  AP 
member  newspapers:  $4  plus  mailing 
or  shipping  for  others. 


Associated  Press 


Rockwell  bitema 
lt%  in  newspaper  Dresses  us 

nsmevery 

For  nearly  one  hundred  years, 

Goss  presses  have  been  in  the  forefront 
of  advancing  the  state  of  the  art  in 
newspaper  printing  technology:  from 
the  introduction  in  the  1890  s  of  high- 
speed  printing  with  the  Goss  Straight' 
line  press,  to  the  computercontrolled 
Metroliner®  press  introduced  in  the 
1970’s  to  today  s  modularly  designed 
Headliner®  Offset  press. 

This  dedication  to  technology 
leadership  is  why  Goss  web  offset 
presses  from  Rockwell  International 
are  used  by  more  newspapers  than  any 
other  presses  in  the  world,  including 
many  of  the  largest  newspapers  in  95 
countries.  Asahi  Shimbun,  Helsingin 
Sanomat,  0  Gloho,  The  Melbourne 
Age,  The  Johannesburg  Star,  The  Wall 
Street  Journal,  and  UoA  Today  all  use 
Goss  presses. 

Only  a  company  with  the  know' 
how  to  combine  high  technology  with 
outstanding  engineering  and  manage' 
ment  skills  can  maintain  world  leader' 
ship  in  newspaper  printing  for  so  long. 
That  know'how  goes  into  everything 
we  do  at  Rockwell. 

In  aerospace:  where  we  developed 
and  are  building  the  NAVSTAR  satellites 
and  are  helping  develop  precision  naviga' 
tion  receivers  for  the  Department  of 
Defense’s  Global  Positioning  System. 


pnal  know-how: 

I  every  day  in  SScountries. 
Iiingwedo. 

In  electronics:  where  we  are  a 
major  supplier  of  digital  and  analog 
microwave  systems  to  the  telecom' 
munications  industry.  In  our  nation’s 
C^I  defense  network,  we  link  voice 
and  data  transmission  by  supplying 
survivable,  transportable  communi' 
cations  systems. 

In  the  automotive  industry:  where 
our  technology  and  reputation  for  de' 
pendable,  quality  design  for  car  and 
truck  components  have  made  us  a 
major  supplier  of  drivetrains  for  US. 
Anny  trucks. 

We’re  an  $8  billion  company 
where  science  gets  down  to  business 
in  four  diverse  areas.  And  that 
diversity  has  helped  us  achieve  eight 
consecutive  years  of  increased  earn' 
ings  and  impressive  growth. 

If  you  are  interested  in 
any  of  our  products  or  want  to 
learn  more  about  us,  write: 

Rockwell  International, 

Department  815EP'114, 600  Grant 
Street,  Pittsburgh,  PA  15219. 


Rockwell  International 

...where  science  gets  down  to  business 

Aerospace/Electronics 
Automotive/Generai  Industries 
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Pentagon  pool  arrangement 

The  omission  of  a  newspaper  reporter  from  the  original  Pentagon 
proposal  for  an  11-member  pool  of  journalists  to  cover  early  stages  of 
military  actions  was  an  affront  to  all  newspapers  and  newspaper 
people.  It  never  should  have  happened. 

A  Pentagon  spokesman  explained  that  newspaper  reporters  were 
excluded  because  daily  newspapers  receive  one  or  both  wire  services 
and  reporters  for  AP  and  UPI  were  included.  The  pool  also  would 
include  four  tv  network  correspondents,  a  two-person  camera  and 
sound  crew,  a  reporter  for  news  magazines,  a  news  photographer  and 
a  radio  reporter. 

It  was  a  lame  excuse  because  television  and  radio  stations  as  well 
as  their  networks,  and  all  the  news  weeklies,  receive  one  or  both  wire 
services. 

The  pool  arrangement  was  created  as  a  result  of  the  Sidle  Commis¬ 
sion  report  which  followed  extremely  vocal  press  opposition  to  its 
exclusion  from  the  Grenada  landings.  The  pool  was  enlarged  from  11 
to  12  members  to  include  one  newspaper  reporter  within  a  couple  of 
days  after  protests  from  newspaper  editors  and  publishers  that  the 
original  composition  was  “manifestly  unfair  and  unnecessarily  res¬ 
trictive.” 

Vigorous  protests  brought  correction  of  two  Pentagon  errors.  It 
pays  to  stand  up  and  speak  out  for  what  is  right. 

Another  denial  from  UNESCO 

Just  as  we  predicted  (E&P,  Sept.  29,  page  6),  UNESCO  has 
officially  denied  it  is  sponsoring  a  conference  on  journalistic  “working 
conditions  and  safety”  in  Mexico  City.  The  principal  organizer  is  the 
Latin  American  Federation  of  Journalists,  according  to  Antonio  Pas- 
quali,  acting  assistant  director  general  for  the  communications  sector 
of  UNESCO,  which  E&P  also  noted  while  emphasizing  the  Federa¬ 
tion  (FELAP)  is  an  affiliate  of  the  Prague-based  International 
Organization  of  Journalists  which  will  participate  in  the  meeting. 
Both  organizations  have  been  in  the  forefront  of  the  drive  for  licens¬ 
ing  and  regulating  journalists. 

Regardless  of  the  denial,  the  Federation  in  its  press  releases  has 
said  the  conference  is  being  held  “under  the  auspices  of  UNESCO.” 

Pasquali  reiterated  an  old  denial  that  “licensing  has  never  been 
approved  in  any  official  document  of  UNESCO.”  At  the  same  time 
Joseph  A.  Mehan,  UNESCO’s  public  information  officer  in  New 
York  City,  was  telling  delegates  to  the  National  Newspaper  Associa¬ 
tion  meeting  that  UNESCO  “has  never  passed  an  official  resolution 
proclaiming  censorship,  licensing  or  other  (media)  restrictions.” 

That  is  true,  as  E&P  has  acknowledged  several  times.  But  Pas¬ 
quali  noted  UNESCO  “has  only  reacted  to  requests  from  groups  such 
as  lOJ  and  FELAP.”  That  is  why  this  controversial  subject,  as  well 
as  others  opposed  by  the  press  of  the  Western  nations,  keeps  coming 
up  on  the  agenda  of  UNESCO-sponsored  meetings  as  well  as  those 
that  are  “not”  sponsored  by  UNESCO  such  as  the  Mexico  City 
conference.  The  Secretariat  in  Paris  sees  to  it  that  these  subjects  are 
not  dropped. 

If  it  had  not  been  for  the  active  participation  of  the  Western  press 
in  UNESCO  meetings  during  the  last  ten  years,  and  its  vigorous 
opposition  to  those  measures,  a  lot  of  them  would  have  been  part  of 
UNESCO’s  official  resolutions. 
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Letters  to  the  Editor 


More  comments  on  unemployed  journalists 


I  have  noted  with  intense  interest 
the  letters  of  Marvin  Beard,  Bob 
Bloodworth  and  Dave  Kaiser  on  the 
subject  of  unemployment  in  the  news¬ 
paper  field. 

My  question  is,  why  isn't  anyone 
addressing  the  subject  of  structural 
unemployment  in  the  newspaper 
business?  Reporters  and  columnists 
write  knowingly  and  at  great  length  on 
steelworkers  and  autoworkers 
who’ve  lost  their  jobs  to  a  decreasing 
manufacturing  capacity  in  this  coun¬ 
try.  What  about  their  own  colleagues 
who  have  met  the  same  fate?  Or  is  the 
thought  that  they  themselves  could 
just  as  easily  be  out  on  the  street  so 
disquieting  that  they  dare  not  com¬ 
ment? 

A  corollary  question  is,  why  is  any¬ 
one  at  all  going  to  journalism  school 
these  days?  To  advise  a  young  person 
to  do  so  in  light  of  the  scores  of  news¬ 


papers  that  have  folded  in  recent 
years  seems  to  me  the  height  of 
irresponsibility.  Were  I  starting  col¬ 
lege  today,  the  prospects  for  even  the 
most  talented  journalists  would  abso¬ 
lutely  horrify  me. 

The  folding  of  the  Philadelphia 
Bulletin  nearly  three  years  ago  spelled 
the  end  of  a  10-year  newspaper  career 
for  me.  Happily,  I'm  doing  just  fine, 
thank  you,  as  an  editorial  consultant 
for  book  and  magazine  publishers. 
However,  I  still  mourn  the  loss  of  my 
job  and  on  some  level  I  think  I'll  al¬ 
ways  be  angry  about  that. 

The  only  research  I  know  of  on  this 
subject  was  done  as  a  thesis  by  Gunter 
David,  a  former  Bulletin  reporter  who 
chose  to  enter  a  master's  program  in 
family  therapy  at  Hahnemann  Uni¬ 
versity  in  Philadephia  after  seeing  two 
newspapers  go  out  from  under  him. 

Gunter  sent  detailed  questionnaires 
to  a  sampling  of  the  former  Bulletin 


newsroom  dealing  with  the  effects  of 
the  loss  of  job  and  in  some  cases 
career  on  both  the  individual  and  his 
or  her  family.  The  results  were 
heartbreaking  and  devastating. 

The  thing  I've  always  wondered 
about  is,  if  the  government  says  the 
public  owns  the  airwaves,  why 
doesn't  the  public  have  a  voice  in  the 
loss  of  so  many  forums  for  comment 
represented  by  the  nation's  newspap¬ 
ers? 

Are  our  First  Amendment  rights 
threatened  by  newspaper  failures  or 
the  increasing  trend  toward  chain 
ownership? 

What  role  has  the  Newspaper  Pres¬ 
ervation  Act  played  in  the  apparent 
Gotterdamerung  of  large-city  news¬ 
papers? 

Wendy  W.  Contos 
320  Spring  Mill  Ave. 

Conshohocken,  Pa.  19428 


Says  investigative  reporting  alive  and  well 


"Is  investigative  reporting  dead?" 
asked  the  headline  in  your  Aug.  25 
issue.  The  answer,  according  to  your 
reporter's  account  of  an  American 
Bar  Association  convention  panel,  is 
“yes.” 

We  have  no  quarrel  with  the 
accuracy  of  the  reporting  about  the 
panel.  None  of  us  was  there.  But  we 
think  that  if  the  same  reporter  had 
been  at  the  national  conference  of 
Investigative  Reporters  &  Editors  a 
couple  of  months  earlier,  he  would 
have  written  a  story  with  a  different 
conclusion. 


Praises  E&P 

Editor  &  Publisher  gets  better, 
more  interesting,  with  its  age.  My 
reaction  comes  from  the  thorough  and 
wide  coverage  in  a  recent  issue  and 
enjoying  its  contents  for  many  years. 

As  a  former  Memphis  newspaper¬ 
man  and  later  retired  from  Lake- 
Spire-Shurman,  a  Memphis  ad  agen¬ 
cy,  I  have  continued  to  subscribe  to 
and  enjoy  E&P.  I  am  especially  elated 
over  news  about  various  comics  and 
their  cartoonists.  This  is  just  one  of 
many  outstanding  features  in  E&P. 

A.R.  Capley 
723  North  Holmes  St 
Memphis.  Tenn.  38122 


The  IRE  conference  in  Miami  drew 
about  400  journalists  from  newspap¬ 
ers,  television,  radio  and  magazines. 
Many  paid  their  own  way.  Most  of 
them  have  researched  and  written  in- 
depth  articles  exposing  wrongdoing. 
Many  of  them  do  such  pieces  month- 
in,  month-out. 

ire’s  membership  is  almost  2,000 
journalists,  an  all-time  high.  Hun¬ 
dreds  of  superb  entries  are  entered  in 
ire’s  contest  every  year.  IRE's  files 
are  bulging  with  examples  of  first-rate 
investigative  reporting,  and  the  files 
expand  every  week.  Some  of  the  best 


work  is  done  at  small-market  televi¬ 
sion  stations,  tiny  magazines  and 
newspapers  under  75,000  circulation. 
Investigative  reporting  is  not  solely 
the  province  of  the  rich  news  orga¬ 
nizations. 

Do  investigative  journalists  face 
problems  today?  Yes.  Are 
investigations  occasionally  killed  or 
scaled  back  because  of  legal  threats, 
timid  editors,  venal  publishers  and 
the  like?  Yes,  occasionally.  Is 
investigative  reporting  dead?  No.  We 
don't  even  think  it  is  sick. 

Tom  Renner 
(Renner  is  president  of  Investigative 
Reporters  &  Editors  and  is  employed 
by  Long  Island  (N.Y.)  Newsday.) 


A  Column  for  Life  by  Leo  F.  Buscaglia,  Ph.D. 

“Hussable — and  hot!” 


—  Felicia  Lee,  USA  Today 
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•&  1984  Muzak 


MUZAK  is  a  registered  trademark  arxJ  service  mark  of  Muzak,  a  unit  of  Group  W. 


Call  our  music  anything  ypii  want. 
.  .  Just  don’t  call  it  Muzak. 


You  know  the  old  saying, 
“We  don’t  care  what  you  say 
about  us  as  long  as  you  spell 
our  name  right.^’’ 

Well,  at  Muzak,  we  don’t 
care  what  you  call  us  as  long 
as  you  use  our  name  right. 

You  see,  MUZAK  is  a 
registered  trademark. 

So  when  vou  use  our 


trademark  name,  use  it 
only  to  describe  our  services, 
as  in  music  by  MUZAK. 

Or  as  in  MUZAK  environ¬ 
mental  music.  Or  even  as  in 
MUZAK  sound  masking. 

But  however  you  use 
our  name,  please  do  us  one 
favor.  Use  it  correctly. 
Muzak  is  who  we  are. 


not  what  you  hear. 

And  check  the  spelling 
while  you’re  at  it. 


MUZAK 


Sound  Business  Solutkxis’ 


^  Supplier  of 

Programmed  Music  Services 
t-a  to  the  1984  Olympic  Gemes 
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Routine  or  retaliation? 

Gannett's  New  York  City  Spanish-daily,  Ei  Diario,  is  visited 
by  government  immigration  officers  seeking  iiiegai  aliens 


By  M.K.  Guzda 

A  request  from  the  Immigration  and  Naturalization 
Service  to  interview  four  editorial  employees  and  peruse 
personnel  files  at  the  Spanish-daily  El  Diario,  a  Gannett 
newspaper,  met  indignation  from  the  editor  who  called  the 
visit  an  intimidation  tactic. 


Editor  Manuel  de  Dios  Unanue  said 
the  agents  were  responding  to  a  number 
of  articles  the  reporters  had  written 
criticizing  the  service . . . 


The  agents,  who  said  they  were  responding  to 
anonymous  information  that  the  staff  members  were  illeg¬ 
al  aliens,  visited  the  New  York  City  offices  Oct.  9  and  1 1 . 

Editor  Manuel  de  Dios  Unanue  said  the  agents  were 
responding  to  a  number  of  articles  the  reporters  had  writ¬ 
ten  criticizing  the  service  and  a  detention  center  it  operates 
to  retain  illegal  aliens  in  Manhattan. 

"We  have  a  weekly  section  that  talks  about  the 
immigration  problem  and  they  don’t  like  it,”  de  Dios  said. 
“They  want  to  see  four  people  who  wrote  a  series  about 
the  immigration  procedure  and  the  things  we  are  opposed 
to,  and  they  say  that’s  (the  visit)  not  the  reason?” 

In  a  Spanish  editorial  in  the  60,000  circulation  daily,  de 
Dios  criticized  the  visits  as  "militaristic  and  facist,”  call¬ 
ing  them  an  intrusion  upon  the  freedom  of  the  press. 

“Persecution  and  intimidating  tactics  do  not  scare  us,” 
the  editorial  said.  "Neither  will  they  impede  us  from  fufill- 
ing  our  proper  journalistic  role.” 

De  Dios  said  the  immigration  service  has  been 
uncooperative  with  El  Diario’s  reporters  who  seek 
information  about  immigration  or  the  detention  center  in 
lower  Manhattan.  De  Dios  said  the  paper  receives  weekly 
calls  about  the  "poor”  conditions  at  the  center,  where 
reporters  have  tried  to  investigate  complaints  of 
inadequate  sanitary  and  sleeping  facilities. 

Lawrence  Paretta,  assistant  district  director  for 
investigations,  who  said  he  did  not  know  of  the  request 
until  after  the  visits,  called  the  procedure  "a  routine 
operation,”  whose  "timing  was  not  the  greatest.” 

"It  is  not  unusual  to  check  immigration  individuals,”  he 
said,  emphasizing  that  checking  the  staff  member’s 
immigration  documents  was  "done  on  a  cooperative 
basis”  with  El  Diario.  "Unless  (an  employer)  is  willing  to 
help  us,  that’s  the  end  of  it.” 

According  to  the  paper’s  assistant  controller  Jim  She¬ 
pard.  two  agents  entered  the  offices  on  Tuesday,  asking  to 


see  the  four  individuals  in  editorial. 

"I  felt  that  their  request  was  not  out  of  line  and  they  are  a 
federal  agency,”  Shepard  said,  telling  them  the  four 
individuals  were  not  in  the  building  at  the  time  and  referr¬ 
ing  them  to  publisher  Carlos  Ramirez. 

"They  said  they  wanted  to  interview  the  entire  com¬ 
pany,  that  they  wanted  to  see  a  payroll  register  to  make 
certain  they  were  interviewing  everyone”  who  works  at 
the  paper. 

Editor  de  Dios  was  outraged. 

"We’ve  had  a  change  in  adminstration  and  are  now 
working  more  with  the  community.  Our  reporters  are 
looking  for  different  community  problems.  Government 
agencies  don’t  like  that. 

"They  asked  me  for  my  green  card.  I  am  an  American 
citizen!  1  gave  them  my  business  card,"  de  Dios 
exclaimed,  saying  he  believes  the  service  has  been  con¬ 
ducting  an  investigation  of  El  Diario  for  some  months. 

But  Paretta  said  asking  to  see  the  personnel  files  also  is 
routine  and  not  isolated  harassment  directed  at  the  paper. 

“I  don’t  even  read  his  stories.  Normally,  when  we  get  a 
cooperative  employer  that’s  one  of  the  first  things  we  ask, 
to  go  through  the  personnel  records,”  Paretta  said.  "Most 
of  the  employees  are  here  legally  or  are  U.S.  citizens.” 

Paretta  also  said  any  major  investigation  or  complaint  or 
"anything  unusual  would  have  been  escalated”  to  his  desk 
before  an  inspection  had  taken  place. 

"Unless  he’s  willing  to  help  us,  that’s  the  end  of  it,”  he 
explained,  saying  the  service  does  not  intend  to  return  to 
the  offices,  having  been  satisfied  when  the  four  writers 
produced  documents  proving  their  legal  immigration 
status. 

Lawrence  Paretta,  assistant  district 
director  for  investigations . . .  calied  the 
procedure  “a  routine  operation,’’  whose 
“timing  was  not  the  greatest.” 

Javier  Martinez  and  Carlos  Perellon  from  Spain,  and 
Carlos  Diaz  from  the  Dominican  Republic  are  married  to 
American  citizens.  Martinez  is  a  reporter  and  features 
editor.  Perellon  a  reporter  and  assistant  metro  editor,  and 
Diaz  a  copywriter  who  also  pens  a  column  about 
immigration,  de  Dios  said. 

The  fourth  questioned,  Susana  Pasternak,  the  assistant 
features  editor  and  native  of  Argentina,  was  out  of  the 
country  during  the  visit. 

"They  said  they  are  coming  back,”  de  Dios  said.  "Who 
could  give  those  four  names  specifically?  It’s  possible,  but 
I  don’t  think  so.” 


A  newspaper  slo 

Defense  Dept 
that  reporters  mus 

The  Defense  Department  reversed 
its  prior  decision  last  week  and 
decided  to  include  in  a  newspaper 
representative  in  its  combat  coverage 
press  pool. 

In  addition,  the  department  also  has 
begun  circulating  a  draft  of  proposed 
ground  rules  for  reporters  accredited 
to  the  Pentagon  for  wartime  coverage 
without  imposing  censorship. 

When  plans  were  first  announced 
Wednesday,  Oct.  10,  the  pool  was 
comprised  of  representatives  from 
Associated  Press  and  United  Press 
International;  one  reporter  each  from 
television  networks  ABC,  NBC  and 
CBS  and  Cable  Network  News;  one 
television  cameraperson  and  one 
soundperson  to  be  shared  by  the  tv 
correspondents ;  one  reporter  for  each 
newsweekly  magazine  Newsweek, 
Time  and  U.S.  News  &  World  Report] 
one  still  photographer  from  an  organ¬ 
ization  to  be  designated;  and  one 
radio  reporter  from  a  network  to  be 
designated. 

No  newspapers  had  been  included 
in  the  pool. 

Friday,  Oct.  12,  the  Pentagon 
announced  the  department  had 
“decided  to  add  a  daily  newspaper  to 
the  military  contingency  pool.”  The 
pool  members  would  share 

will  be  added  to  c( 

)/so  issues  draft  of  propos 
t  follow  if  they  are  taken  c 

information  with  news  organizations 
not  represented  in  the  group. 

The  Defense  Department  “has 
asked  the  American  Newspaper 
Publishers  Association  to  nominate 
eight  newspapers  willing  to  partici¬ 
pate  in  a  12-member  pool  on  a  six- 
month  rotational  basis.” 

ANPA  president  Richard  Johnson 
issued  a  statement  saying,  “ANPA 
will  certainly  cooperate  with  the 
DOD’s  request  for  assistance  on  this 
matter  of  proper  newspaper  represen¬ 
tation  in  any  pools  formed  by  the 
Department  of  Defense. 

“ANPA  will,  of  course,  consult 
closely  with  U.S.  newspapers  and 
with  other  newspaper  organizations 
in  considering  recommendations 
which  might  be  made  to  DOD  on  this 
subject.” 

The  prior  decision  not  to  include 
newspapers  from  the  pool  was  based 
on  the  department’s  view  that  all  daily 
papers  receive  at  least  one  of  the  wire 
services. 

Richard  D.  Smyser,  president  of 
the  American  Society  of  Newspaper 
Editors,  said  the  addition  of  one 
newspaper  representative  to  the  pool 
was  welcome,  but  insufficient,  and 
“better  than  none.” 

jmbat  press  pool 

ed  ground  rules 
in  combat  missions 

The  proposed  ground  rules  state: 
“The  basic  principle  governing  the 
public  release  of  military  information 
is  that  the  maximum  amount  of 
information  will  be  made  available, 
consistent  with  operational  security 
and  safety  of  U.S.  or  friendly  nation 
personnel.” 

The  responsibility  of  a  correspon¬ 
dent  would  be,  under  the  rules,  not  to 
publish  information  that  would 
jeopardize  American  forces  and  lives. 
Intentional  violation  of  the  rules 
would  cause  a  loss  of  accredidation 
with  the  Pentagon. 

Censorship  shall  not  be  imposed  as 
in  World  War  II,  when  information 
was  submitted  to  military  censors  for 
clearance. 

The  rules  would  apply  to  all  stages 
of  combat,  yet  a  mission  such  as  Ira¬ 
nian  hostage  rescue  attempt  in  1980 
would  be  conducted  without  news 
coverage. 

The  draft,  which  has  been  drawn 
almost  word  for  word  from  a  memor¬ 
andum  titled  “Rules  Governing  Publ¬ 
ic  Release  of  Military  Information  in 
Vietnam”  dated  Oct.  1966,  is  circulat¬ 
ing  among  news  organizations. 

A  Defense  Department  spokesman 
could  not  give  a  date  when  the  rules 
will  be  finalized. 

Small  files  $10.2 

William  J.  Small  has  filed  a  $10.2 
million  lawsuit  against  United  Press 
International  charging  the  news  serv¬ 
ice  with  breach  of  contract,  fraud  and 
libel  for  dismissing  him  as  president 
and  chief  operating  officer  on  Sept.  4. 

Small,  who  maintained  at  the  time 
that  his  dismissal  was  “improper  and 
without  cause,”  is  also  seeking  puni¬ 
tive  damages,  court  costs  and  legal 
fees  from  UPI. 

Small  said  he  was  fired  in  violation 
of  his  contract  guaranteeing  him 
employment  at  the  news  service 
through  1989. 

Named  as  defendants  are  Media 
News  Corp.,  UPl's  parent  company; 
Douglas  Ruhe  and  William  Geissler, 
UPl’s  principal  owners;  Luis  G. 
Nogales,  who  succeeded  Small  as 
president;  and  Linda  Thoren,  an  offi¬ 
cer  and  UPI  general  counsel. 

According  to  the  court  papers, 
Small’s  contract  stated  he  could  only 
be  dismissed  for  “fraud,  gross 
malfeasance  or  other  improper  con¬ 
duct  resulting  in  substantial  injury  to 
the  interests  of  UPI.” 

million  breach  of  co 

Small  stated  in  his  suit  that  he  neith¬ 
er  committed  nor  had  been  accused  of 
such  acts  by  UPI. 

The  libel  charges  resulted  from 
Small’s  allegations  that  the 
defendants  damaged  his  reputation  by 
making  disparaging  remarks  about 
him  to  the  press  following  his  dis¬ 
missal. 

The  suit  stated  that  UPI  moved  a 
“bulletin”  telling  of  Small’s  termina¬ 
tion  before  informing  him  personally. 

Gannett  ordered  to  f 

An  appellate  court  in  New  York 
City  has  ruled  that  the  Metropolitan 
Transportation  Authority  may  charge 
fees  for  permitting  newspaper  vend¬ 
ing  machines  to  operate  in  train  sta¬ 
tions. 

The  ruling  reverses  a  lower  court 
decision  that  had  ruled  such  charges 
are  a  violation  of  the  First  Amend¬ 
ment. 

The  case  was  brought  to  court  by 
Gannett  Satellite  Information  Net¬ 
work,  publisher  of  the  Gannett 

ntract  suit  vs.  UPI 

Small  stated  that  he  did  not  learn  of 
his  being  fired  until  a  Washington 
Post  reporter  called  to  question  him  in 
response  to  the  bulletin. 

The  suit  also  stated  that  Small  did 
not  learn  of  his  eviction  from  his  office 
until  Sept.  17  when  he  found  door  lock 
had  been  changed  and  his  belongings 
on  a  chair  outside. 

UPI,  in  response  to  the  suit,  stated 
Small’s  dismissal  was  proper  and  it 
will  “vigorously  defend  its  position.” 

)ay  vending  rack  fee 

national  newspaper,  USA  Today. 
Gannett  contested  the  MTA’s 
attempt  to  charge  fees  for  the 
installation  of  newspaper  vending 
machines  in  train  stations. 

The  appeals  court  ruling  stated  that 
the  “MTA  may  impose  reasonable 
time,  place  and  manner  restrictions 
on  news  rack  placement,”  and  said 
Gannett  would  have  “ample  alterna¬ 
tive  means  to  distribute  its  newspap¬ 
ers  to  MTA  commuters”  if  licensing 
fees  for  vending  machines  prove  too 
expensive. 
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Gannett  papers  centralize 

Westchester-Rockland  Newspapers  just  r)orth  of  New  York  City 
may  eventually  merge  into  a  single  regionalized  publication 


By  Andrew  Radolf 

Officials  at  Gannett's  Westchester- 
Rockland  Newspapers  have  begun 
studying  ways  to  centralize  their 
operations,  including  a  possible  mer¬ 
ger  of  the  dailies  into  a  regionalized 
publication. 

WRN  prints  separately  eight  local 
Westchester  County  dailies  at  its 
Harrision,  N.Y.  plant.  The  evening 
Nyack  Journal  News,  located  across 
the  Hudson  River  in  Rockland  Coun¬ 
ty,  has  its  own  plant. 

The  eight  dailies,  all  afternoon  pap¬ 
ers,  are  the  Mount  Vernon  Daily 
Argus,  Mamaroneck  Daily  Times, 
New  Rochelle  Standard-Star,  Port 
Chester  Daily  Item,  White  Plains  Re¬ 
porter-Dispatch,  Tarry  town  Daily 
\News,  and  the  Ossining  Citizen 
Register. 

WRN’s  new  team  of 
managers  is  “looking  very 
actively”  at  the  possibility 
of  merging  the  separate 
dailies  into  one, 
regionalized  newspaper. 

Tne  changes  at  WRN  began  last 
spring  when  a  new  trio  of  top 
executives  took  over.  Louis  A.  Weil 
Ill,  formerly  a  Gannett  corporate  vice 
president  for  development,  became 
publisher  of  WRN  in  April, 

Joseph  Ungaro,  who  was  vice  pre¬ 
sident/executive  editor,  moved  up  to 
president  and  general  manager  and 
Lawrence  Beaupre,  formerly  manag¬ 
ing  editor  of  the  Rochester  Times 
Union,  took  over  Ungaro's  vacated 
post. 

“Most  of  what  we're  doing  is  study- 
ing  the  operation  right  now.” 
Beaupre  said.  “There's  not  many 
changes  we're  ready  to  talk  about." 

Beaupre  said  the  thrust  of  the  stud¬ 
ies  underway  is  to  find  “ways  to  use 
our  reporters  and  editors  better.  We 
have  a  nominal  reporting  and  editing 
staff  at  eight  or  nine  different  loca¬ 
tions.” 

Some  changes  already  im¬ 
plemented,  he  said,  were  the 
switch  to  a  “centrally  written”  editor¬ 
ial  page,  having  letters  to  the  editor 
“flow  in  centrally”  to  the  Harrison 
offices,  and  bringing  in  Keith  Moyer, 
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formerly  features  editor  at  the  Times 
Union,  as  managing  editor/lifestyles 
at  WRN. 

Moyer's  appointment  resulted  in 
the  local  lifestyle  editors  losing  their 
titles,  with  three  of  them  being 
brought  into  the  central  office  to  work 
on  the  desk. 

The  centralization  of  the  lifestyles 
desk  was  “a  matter  of  efficiency," 
Beaupre  said,  that  won't  affect  the 
“quantity”  of  zoned  coverage. 
“They  really  weren't  editors."  he 
continued.  “They  didn't  edit  any¬ 
thing  or  supervise  other  people." 

Other  changes  at  WRN  include 
“rising  emphasis"  on  enterprise  stor¬ 
ies,  a  expanded  business  section 
which  has  always  been  the  same  in  all 
editions,  and  the  appointment  of  a 
new  sports  editor.  Bob  Baird. 

Beaupre  said  that  the  sports  section 
in  the  WRN  newspapers  several  years 
ago  were  organized  into  “three  zones 
of  coverage. 

WRN's  new  team  of  managers  is 
“looking  very  actively”  at  the 
possibility  of  merging  the  separate 
dailies  into  one,  regionalized  news¬ 
paper. 

“The  idea's  been  kicked  around  for 
years  and  years.  In  the  context  of  new 
people  on  the  scene,  not  to  look  at  it 
now  would  be  foolish,"  Beaupre  said. 

He  pointed  out  that  “80^  of  the 
pages"  in  the  eight  dailies  covering 
Westchester  County  "already  are 
common.  It's  like  putting  out  a  typi¬ 
cally  zoned  newspapers,  only  our 
names  (on  the  front  page)  are  zoned 
also.” 

Beaupre  said  that  “on  many  days," 
it's  only  the  name  of  the  newspaper 
that  is  different  about  the  front  pages. 
“The  local  news  is  not  able  to  com¬ 
pete  with  the  compelling  news  of  the 
day.” 

The  “fundamental  question"  fac¬ 
ing  WRN's  executives  as  they  study 
further  changes,  Beaupre  said,  is 
“how  we  report  local  news." 

WRN  is  taking  steps  to  learn  how 
its  readers  would  react  to  the  loss  of 
their  local  dailies  and  replacement  by 
a  regionalized  newspaper. 

Ungaro  said  the  company  has 
begun  holding  sessions  with  reader 
“focus  groups”  as  a  preliminary  step 
to  a  broader  readership  study. 

Ungaro  said  WRN  has  about  “three 
months”  of  reader  research  ahead  of 


it,  plus  another  three  months  of 
analyzing  the  results. 

Staffers  at  WRN  noted  that  the  last 
major  round  of  readership  studies 
about  five  years  ago  resulted  in  the 
introduction  of  Sunday  newspapers 
for  the  individual  dailies. 

“We  were  told  they're  very  much 
looking  at  one  newspaper  with  local 
zoned  sections,”  remarked  one 
reporter  who  asked  for  anonymity. 

WRN  is  taking  steps  to 
learn  how  its  readers 
would  react  to  the  loss  of 
their  local  dailies  and 
replacement  by  a 
regionalized  newspaper. 

WRN  already  has  experience  in 
publishing  a  regionalized  newspaper 
for  Westchester.  In  1978,  the  com¬ 
pany  brought  out  the  morning 
Westchester  Today  during  the  New 
York  City  newspaper  strike  and  and 
continued  to  publish  it  in  addition  to 
the  local  dailies  until  February,  1983. 

The  morning  paper,  with  daily 
circulation  staying  flat  at  around  the 
30,(X)0  mark,  was  discontinued  when 
WRN  began  printing  the  New  York 
area  editions  of  USA  Today,  which 
also  is  a  morning  newspaper. 

Two  of  the  three  executives  now 
plotting  changes  at  WRN  were  at  the 
group  when  Westchester  Today  was 
introduced. 

Weil,  the  current  publisher  of 
WRN,  held  the  same  title  in  1978. 
U ngaro  was  vice  president  and  execu¬ 
tive  editor. 

Weil  became  Gannett's  corporate 
vice  president  for  development  in 
December,  1979. 

Debate  panelists 

The  National  League  of  Women 
Voters,  sponsors  of  the  1984  pre¬ 
sidential  debates,  had  not  released  the 
panelists'  names  for  the  final  debate  in 
Kansas  City  at  E&P  press  time, 

Dorothy  Ridings,  NLWV  presi¬ 
dent,  said  the  names  were  not  avail¬ 
able  as  of  Oct.  17,  five  days  prior  to 
the  debate.  Ridings  said 
announcements  in  all  the  debates  had 
been  kept  close  to  the  event  because 
the  panelists  become  swamped  with 
calls  suggesting  questions. 
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Hartford  Courant  ready  to  make  its  move 

Times  Mirror  hopes  that  under  the  direction  of  Michaei  Davies 
the  state’s  iargest  daiiy  can  become  a  statewide  powerhouse 


By  Andrew  Radolf 

Times  Mirror  came,  they  saw,  but 
they  have  yet  to  conquer  central  Con¬ 
necticut. 

When  the  company  bought  the 
Hartford  Courant  in  July,  1979,  the 
plan  under  editor  Mark  Murphy  and 
publisher  Keith  McGlade  was  to  cre¬ 
ate  a  regional  powerhouse. 

The  newspaper  reduced  local 
coverage  and  focused  on  stories  of 
statewide  interest. 

Although  circulation  continued  to 
grow,  the  volume  of  reader  com¬ 
plaints  about  the  lack  of  local  cover¬ 
age  —  once  a  hallmark  of  the  “old 
Courant”  —  grew  faster. 

Concern  began  to  mount  at  Times 
Mirror  about  “the  overall  way  the 
paper  was  being  managed,”  said  a 
senior  executive.  “There  was  a  feel¬ 
ing  that  the  paper  was  not  in  concert 
with  the  community.” 

That  concern  coupled  with  reports 
of  personal  friction  between  Murphy 
and  McGlade  led  to  the  parent  com¬ 
pany's  decision  to  make  changes  in 
the  Courant’s  leadership. 

One  year  ago,  Michael  J.  Davies, 
editor  and  president  of  the  Kansas 
City  Star  and  Times  was  brought  in  as 
editor  and  chairman.  He  later  was 
named  publisher  as  well.  Both  Mur¬ 
phy  and  McGlade  left  the  Courant  for 
other  pursuits. 

Davies,  in  a  recent  interview, 
explained  his  editorial  program 
involves  a  renewed  emphasis  on  local 
news  while  expanding  the  Courant's 
appeal  to  demographic  segments  ot 
the  market  by  developing  more  speci¬ 
al  sections. 

Davies  also  plans  more  trend  and 
analytical  stories,  investigations,  and 
what  he  termed  “public  service” 
stories. 

“We  will  do  it  all,”  he  said. 

Davies  directed  the  Kansas  City 
papers’  Pulitzer-winning  coverage  of 
the  collapse  in  1981  of  the  Hyatt  Re¬ 
gency  Hotel’s  skywalks  that  killed 
over  100  people.  He  remarked  that  the 
“all  of  those  lessons”  learned  then 
“can  be  applied’’  in  developing 
investigative  projects  for  the 
Courant. 

To  get  his  editorial  plans  into  gear, 
Davies  has  put  together  a  team  that 
includes  managing  editor  Marty  Pet¬ 
ty,  former  assistant  managing  editor 
of  the  Kansas  City  Star  and  Times; 
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metro  editor  Roger  Moore,  also  from 
Kansas  City;  assistant  managing  edi¬ 
tor  Mike  Jenner  who  came  over  from 
the  Philadelphia  Inquirer,  and  busi¬ 
ness  editor  Ken  Ross,  who  held  sim¬ 
ilar  posts  at  the  Detroit  News  and  Chi¬ 
cago  Tribune.. 

Conceding,  however,  that  putting 
together  his  “new  team”  also  re¬ 
sulted  in  a  high  degree  of  staff  turn¬ 
over  as  well,  Davies  said  the  news¬ 
paper  has  achieved  “stability”  and  is 
“poised”  for  “organized,  logical 
growth.” 


‘The  Courant  can  be  as 
good  as  it  wants  to  be. 
There  are  no  natural 
roadblocks  in  our  path.” 


“We  have  the  staff  assembled  to 
put  out  a  first  rate  paper,”  he  com¬ 
mented.  “The  Courant  can  be  as  good 
as  it  wants  to  be.  There  are  no  natural 
roadblocks  in  our  path.” 

The  Courant’s  designated  market 
area  of  Hartford,  Tolland  and  Mid¬ 
dlesex  Counties  looks  like  an 
inverted,  truncated  triangle  with  its 
base  along  the  Massachusetts  border 
and  the  narrow  end  reaching  to  Long 
Island  Sound. 


However,  counties  in  Connecticut 
are  just  lines  on  a  map.  There  is  no 
interceding  level  of  government 
between  the  Connecticut’s  169  towns 
and  the  state  government. 

That  fact  is  why  Davies  considers 
“how  well  we  do  the  town  news”  to 
be  the  key  to  the  Courant’s  success. 

The  newspaper  has  divided  its  mar¬ 
ket,  consisting  of  58  towns,  into  six 
editorial  and  advertising  zones  and 
identified  circulation  “targets  of 
opportunity”  in  those  areas. 

The  Courant  has  five  bureaus  plus 
local  beat  reporters  from  its  main 
Hartford  office  to  cover  town  news. 
In  addition,  it  recently  started  a  week¬ 
ly  tabloid  section  for  each  of  the 
zones,  all  bearing  the  name  Town 
Courant,  which  Davies  said  carries 
town  news  down  to  the  most  “local¬ 
ized”  level  including  community 
events  and  school  sports. 

The  Courant  also  carries  a  daily 
Connecticut  section  with  the  break 
page  featuring  a  mix  of  state  and 
regional  news  and  “the  most 
important”  local  story  for  each  of  the 
six  geographical  editions.  Page  3  of 
the  section  is  reserved  for  the 
“second  tier”  of  daily  local  news  and 
town  briefs. 

The  Courant,  with  an  editorial 
department  of  about  300  people  — 
“80%  reporters  and  editors”  —  is 
considering  “a  sizeable  increase”  in 
staff  to  do  even  more  local  coverage, 
Davies  said. 

Davies’  other  plans  include  the 
introduction  next  year  of  a  “high 
class”  business  magazines  on  Mon¬ 
days  and,  further  down  the  road,  the 
development  of  “segmented  kinds  of 
things”  such  as  sections  on  technolo¬ 
gy  and  fashion. 

He  is  also  committed  to  maintaining 
the  editorial  and  production  quality  of 
Northeast,  the  Courant’s  Sunday 
magazine  which  was  started  two-and- 
a-half  years  ago.  Though  Northeast 
was  recently  rated  by  editors  as  tied 
for  first  with  the  New  York  Times 
Magzine  in  terms  of  editorial  quality 
and  ranks  in  the  top  10  in  advertising 
pages,  it  remains  “tough  sell  with 
advertisers.” 

“Northeast  is  not  making  money, 
but  should  it?”  Davies  asked,  saying 
the  magazine  serves  as  a  “loss  lead¬ 
er”  that  lures  Sunday  readers. 

The  Courant’s  circulation  is  around 
219,000  daily  and  301,000  on  Sun- 
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days.  The  newspaper’s  research 
department  said  it  ranks  third  among 
morning  dailies  in  million-plus  mar¬ 
kets  in  terms  of  household  penetra¬ 
tion  with  just  over  50%. 

On  Sundays,  the  department  said 
the  Courant  ranks  fifth,  with  66% 
penetration,  for  papers  in  its  market 
size. 

“Northeast  is  not 
making  money,  but 
shouid  it?”  Davies  asked, 
saying  the  magazine 
senses  as  a  “ioss  leader” 
that  lures  Sunday 
readers. 

Davies  described  Connecticut  as  a 
state  of  slow  population  growth 
“counterbalanced”  by  the  fact  it 
ranks  second  in  the  nation  in  per  capi¬ 
ta  income. 

With  Hartford  itself  having  a  pop¬ 
ulation  of  1 35 ,000  and,  despite  a  boom 
in  office  development  being  beset  by 
“traditional  urban  problems,”  the 
Courant's  circulation  growth  depends 
on  “nipping”  for  readers  in  the  sur¬ 
rounding  towns  served  by  the  small¬ 
er,  mostly  p.m.,  dailies  in  the  area. 

Though  none  of  those  towns 
individually  offers  the  Courant  a  large 
pool  of  potential  readers,  “col¬ 
lectively,  they  all  add  up,”  Davies 
said. 

The  newspaper  maintains  22 
circulation  branch  offices  in  its  pri¬ 
mary  market  area  and  another  five 
around  the  state  to  target  its  subscri¬ 
ber  sales  efforts  down  to  the  town 
level  and,  in  some  cases,  specific 
neighborhoods. 

The  only  area  without  a  circulation 
sales  office  is  Fairfield  County  where 
Times  Mirror  publishes  Greenwich 
Time  and  The  Advocate  in  Stamford. 

Davies  called  the  competition  for 
readers  “stiff’  but  not  the  “killer” 
type.  “There’s  room  for  a  good, 
statewide  paper  in  the  morning  and 
good  local  papers  in  the  afternoon,” 
he  said. 

The  Courant  is  in  the  “last  phase” 
of  bringing  online  a  computerized 
circulation  system  that  will  enable  it 
to  offer  advertisers  a  non-subscriber 
mail  program  by  specific  carrier 
routes.  The  newspaper  is  also  talking 
to  retailers  about  developing  a 
“merge/purge”  list  of  subscribers  and 
credit  card  holders  that  eliminates 
duplication. 

Raymond  A.  Jansen  Jr.,  senior  vice 
president  for  marketing  and 
operations,  is  overseeing  the  mail 
project.  Jansen  also  has  overall 


advertising  and  production 
departments. 

The  mail  program  is  intended  to  let 
the  Courant  capitalize  on  its  growing 
volume  of  preprint  advertising,  which 
is  running  about  30%  ahead  of  last 
year  in  terms  of  linage. 

Classified  is  another  rapidly 
expanding  ad  category — showing  lin¬ 
age  gains  in  the  20i%  range.  However, 
national  and  retail  volume  growth 
have  been  flat. 

Davies  said  he  expects  that  Times 
Mirror’s  creation  of  the  new  national 
advertising  sales  division,  headed  by 
former  Dallas  Times  Herald  pub¬ 
lisher  Tom  McCartin,  will  “benefit” 
the  Courant,  although  national  linage 
through  September  was  running 
only  5%  ahead  of  last  year. 

As  for  retail  advertising,  which 
through  September  was  flat  on  a  year- 
to-year  basis,  the  newspaper  has 
begun  its  “blockbuster  impact”  pro¬ 
gram  of  offering  merchants  discounts 
for  running  four  or  more  full  page  ads 
on  a  single  day.  Advertising  director 
John  Krikorian  said  the  program  “is 
one  of  our  strategies  for  bringing  more 
business  back  into  ROP.” 

Krikorian  said  the  blockbuster  pro¬ 
gram  covers  both  broadsheet  and  tab 
full  pages  so  that  smaller  retailers  con¬ 
sidering  using  one  of  the  six  Town 
Courants  can  qualify  for  the  dis¬ 
counts. 

Co-op  advertising  is  another  area 
where  Krikorian  said  the  Courant 
hopes  for  beefed  up  sales.  The  paper 


I  has  increased  its  co-op  sales 
department  and  is  focusing  on  helping 
smaller  merchants  identify  co-op  pro¬ 
grams  available  to  them. 

Perhaps  the  strongest  indication 
that  the  sky  is  not  the  limit  at  the 
Courant  was  the  decision  to  scale 
back  on  plans  to  expand  its  physical 
plant. 

The  total  price  tag  so 
far  for  the  press  and 
mailroom  capital 
programs  is  about  $27 
million,  with  over  $24 
million  of  that  going 
towards  the  pressroom 
expansion . . . 

The  newspaper  needs  more  office 
space  and  larger  production  facilities. 
However,  Davies  said  the  price  tag 
for  doing  both  was  in  the  $55  million 
range. 

Instead,  the  newspaper  decided  to 
forego  constructing  new  offices  for  the 
time  being  and  concentrate  on 
expanding  its  production  facilities. 

Its  main  building  on  Broad  Street  is 
being  enlarged  to  accommodate  the 
addition  of  two  8-unit  Goss  Metro 
offset  presses  to  bring  total  capacity 
to  32  units.  The  new  Goss  presses  all 

(Continued  on  page  32) 


Hartford  Courant  editor  and  chairman  Michael  Davies  and  Courant  managing 
editor  Marty  Petty.  Petty  had  worked  for  Davies  at  the  Kansas  City  Star  and 
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Confrontation  in  Connecticut 


Smaller  dallies  throughout  the  state  have  no  Intention 
of  letting  the  Hartford  Courant  take  over  their  local  turf 


By  Andrew  Radolf 

The  battle  for  readers  and  advertis¬ 
ers  in  central  Connecticut  shapes  up 
as  a  classic  newspaper  confrontation 
of  the  1980’s. 

The  big  city  metro  capable  of 
dominating  the  entire  region  is  taking 
on  the  cluster  of  smaller  dailies 
circulating  in  the  surrounding  towns 
and  suburbs. 

The  competition  has  an  extra 
dimension  in  this  case  by  pitting  a 
chain-owned  newspaper.  Times  Mir¬ 
ror’s  Hartford  Courant  against  five 
independent,  family  owned  dailies: 
Bristol  Press,  New  Britain  Herald, 
Middletown  Press,  the  tabloid  Man¬ 
chester  Journal-Inquirer,  which  are 
six-day-a-week  p.m.'s,  and  the  morn¬ 
ing  and  Sunday  Meriden  Record- 
Journal. 

At  first  glance,  the  battle  seems  like 
a  bunch  of  Davids  rallying  forth 
against  Goliath.  The  Courant's 
219,000  daily  circulation  gives  it  a 
weekday  advantage  ranging  from 
more  than  5-to-l  over  the  4 1,000  Jour¬ 
nal-Inquirer  and  40,000  Herald,  to 
greater  than  lO-to-l  over  the  Mid¬ 


dletown  and  Bristol  papers.  The 
Courant’s  edge  is  better  than  6-to-l 
daily  in  the  case  of  the  3 1 ,000  Record- 
Journal. 

On  Sundays,  the  Courant’s  301 ,000 
circulation  gives  it  an  almost  10-to-l 
lead  over  the  Meriden  paper. 

But  those  numbers  can  be 
deceiving. 

In  their  own  circulation  areas,  the 
local  dailies  often  come  out  ahead  — 
in  some  cases  with  a  better  than  two- 
to-one  margin. 

“We  beat  the  Courant  in  eight  out 
of  the  14  towns  we  cover,’’  said  Eli¬ 
zabeth  Ellis,  publisher  of  the  Journal- 
Inquirer. 

Bristol  Press  publisher  E.  Bartlett 
Barnes  stated  his  paper’s  “circulation 
is  more  than  double  the  Courant’s  in 
our  area.’’ 

Judith  Brown,  publisher  of  the 
Herald,  remarked  that  local  resi¬ 
dents’  “proud’’  sense  of  identity 
helps  her  newspaper  maintain  its 
circulation  lead  over  the  Courant  in 
New  Britain  and  the  seven  surround¬ 
ing  towns  it  covers.  “The  Herald  is  a 
strong  part  of  our  identity,”  she  com¬ 
mented. 


While  there’s  “no  way”  the  smaller 
independents  “can  win”  national 
advertising  away  from  the  Courant, 
said  Meriden  publisher  Carter  White, 
they  are  holding  their  own  in  classi¬ 
fieds. 

The  key  advertising  contest,  he 
said,  is  whether  the  Courant  succeeds 
in  convincing  major  retailers  they  can 
get  all  the  coverage  they  need  outside 
of  Hartford  with  its  daily  and  Sunday 
papers. 

So  far.  White  said,  the  local  papers 
have  the  advertisers  believing  other¬ 
wise. 

“The  large  retailers  listen  to  us,” 
he  said.  “We’ve  convinced  them  the 
Courant  is  not  the  only  game  in  town.” 

Yet  White  also  concedes  that  his 
paper  has  felt  the  competitive  heat 
from  the  Courant’s  Sunday  paper 
which  he  said  Times  Mirror  has  great¬ 
ly  improved  since  acquiring  the  news¬ 
paper  five  years  ago. “Their  Sun-day 
paper  is  a  better  product  than  the 
daily,”  he  commented. 

White  responded  to  the  competi¬ 
tion  by  starting  a  Sunday  paper  of  his 
own  last  April.  Since  its  debut,  he 
claimed,  the  Courant’s  Sunday 
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circulation  in  his  market  has  been 
“cut  in  half’  —  a  contention  hotly 
disputed  by  Courant  executives  who 
stated  their  paper's  Sunday  circula¬ 
tion  in  Meriden  has  remained  con¬ 
stant. 

White,  however,  said  he  has  no 
intention  of  matching  the  Courant’s 
subscriber/non-subscriber  mail  pro¬ 
gram  for  inserts,  saying:  “I  don’t 
believe  in  mail.  I  believe  in  our  own 
medium.’’ 

The  other  competing  dailies  hold  a 
different  view.  Their  publishers  don’t 
have  plans  to  come  out  with  a  Sunday 
newspaper  nor  did  they  say  they  were 
being  hurt  by  the  Courant’s  Sunday 
edition.  But,  they  are  developing 
competing  mail  programs  for  inserts 
or  have  them  underway. 

The  Manchester  Journal-Inquirer  is 
putting  together  a  program  for  both 
mid-week  and  end-of-the  week  mail- 


THE  TOWN  COURANT 


E.  Bartlett  Barnes 
Bristol  Press  publisher 

ings  that  are  tied  in  with  its  subscriber 
lists. 

Russell  D’Oench,  editor  and  owner 
of  the  Middletown  Press  with  his  broth¬ 
er,  Woodbridge,  said  his  paper’s  “sig¬ 
nificant  price  competitiveness”  in  its 
subscriber/non-subscriber  program 
helps  it  fight  the  Courant  for  insert 
business.  Barnes  said  his  newspaper,  in 
response  to  the  Courant’s  mail  pro¬ 
gram,  was  “nudged”  to  start  the  Bris¬ 
tol  Press  Trader  which  is  distributed  on 
Saturdays  to  non-subscribers  with  both 
ROP  ads  an  inserts  carried  in  the  Press. 

But  the  heart  of  the  competition 
between  the  Courant  and  the  smaller 
dailies  is  in  the  realm  of  local  news. 
Here,  the  little  guys  concede  no 
ground.  In  fact,  they  claim  it’s  the 
Courant  that’s  playing  catch-up. 

“The  Mark  Murphy  regime  pulled 
away  from  in-depth  suburban  cover¬ 
age.  They  wanted  to  make  the 
Courant  the  Boston  Globe  of  southern 
New  England,”  said  Bristol  Press’ 
Barnes,  in  refcrence  to  Michael  J. 
Davies’  predecessor  as  editor.  “Now 
they’re  swinging  back,  but  they  can’t 
compete  on  a  day-to-day  basis.” 


Elizabeth  Ellis 
Journal-Inquirer  publisher 


Barnes  said  the  introduction  of  the 
tabloid  Town  Courant  on  Thursdays 
poses  no  threat  to  the  Press’  position 
of  being  “the  paper  of  record”  for 
Bristol. 

“It’s  the  time  element.  They  often 
hold  stories  until  next  Thursday,”  he 
said. 

Said  Middletown’s  D’Oench. 
“There’s  seldom  anything  in  the 
Town  Courant  we  haven’t  had.” 

Ellis  went  further  and  characte¬ 
rized  the  Town  Courant  as  “highest 
form  of  flattery”  towards  her  own 
newspaper  which  has  been  a  tabloid 
since  it  was  started  16  years  ago.  She 
and  her  husband,  Neil,  acquired  two 
weeklies  then,  merged  them  into  a 
daily,  and  built  up  circulation  by 
steadily  expanding  the  number  of  the 
towns  the  newspaper  covered.  “I’m 
(Continued  on  pufte  32) 


Chris  Powell 
Journal-Inquirer  editor 


Fashion  sections  —  stiii  evoiving 

Fashion  sections  have  come  a  iong  way,  but  many  editors 
feei  they  stiii  have  a  iong  way  to  go  before  an  ideai  is  reached 


By  David  Astor 

A  Long  Island  (N  Y .)  Newsday  deputy  editor  feels  fash¬ 
ion  sections  have  come  a  long  way,  but  the  senior  features 
editor  of  the  Chicago  Tribune  believes  they  have  a  long 
way  to  go. 

Barbara  Schuler  of  Newsday,  speaking  at  the  recent 
American  Association  of  Sunday  and  Feature  Editors 
(AASFE)  convention  in  Chicago,  said  the  former 
“stereotype”  of  fashion  reporting  was  that  it  was  done  by 
“the  publisher’s  wife,  the  best  friend  of  the  publisher’s 
wife,  or  the  lady  in  the  newsroom  who  showed  up  with 
shoes  matching  her  purse  —  the  kind  of  people  who 
couldn’t  report  on  anything  else.” 

“Now,  fashion  editors  consider  themselves  journalists 
first,”  continued  Schuler,  who  was  moderating  a  panel 
discussion  entitled  “Fashion  Writing  and  Reporting  — 
From  the  Inside.”  She  stated  that  they  still  cover  designer 
fashion  shows,  but  also  do  marketing,  trend,  and  con¬ 
sumer  stories. 

Paul  Camp  of  the  Tribune,  however,  said  many  fashion 
sections  still  overemphasize  coverage  of  high-price 
designer  clothes  —  thus  greatly  reducing  the  potential 
readership  of  the  less-than-rich.  He  also  noted  that  the 


TWO  FALL  FASHION  SECTIONS  have  been  published 
by  the  San  Diego  Union  and  Tribune  after  modular  ad 
sizes  were  pre-sold  to  give  writers  time  to  draft  features. 

Gerry  Wilson,  ad  director  for  the  Copley  Newspapers, 
said,  "Acceptance  of  the  sections  has  been  excellent  as 
evidenced  by  the  participation  of  the  majority  of  top  San 
Diego  retailers.  I  am  optimistic  that  fashion  sections  such 
as  this  one  offer  retailers  the  quality  advertising  medium 
that  high  fashion  demands." 

The  color  sections,  which  showed  the  latest  fashion 
trends,  were  made  visually  appealing  by  the  use  of  40- 
pound  Eiectrabrite  '72  white  paper  with  offset  production, 
according  to  Wilson. 

Another  fashion  section  is  scheduled  for  spring,  1 985, 
the  newspapers  reported. 


sections  are  losing  many  potential  male  readers  by  aiming 
most  of  their  coverage  at  women. 

Camp  said  fashion  sections  can  also  reach  a  broader 
audience  by  including  pieces  on  health  care  and  other 
topics  not  directly  “fashion”-related.  And  he  added. that 
there  should  be  more  locally-oriented  material  to  go  along 
with  articles  covering  fashions  introduced  in  New  York 
City,  Paris,  and  Milan. 

“You  need  to  coax  (more)  readers  in  order  to  make  ad 
pitches,”  declared  Camp,  who  said  many  fashion  sections 
are  “barely  breaking  even  at  best.” 

Camp  and  Schuler  —  along  with  fellow  panel  members 
Tracy  Brobston  of  the  Dallas  Morning  News  and  Margaria 
Fichtner  of  the  Miami  Herald  —  also  spoke  about  the 
fashion  sections  in  their  own  respective  papers. 

The  next  AASFE  session,  entitled  “Fashion  Writing 
and  Reporting  —  From  the  Outside,”  featured  three 
speakers  who  offered  suggestions  on  how  fashion  sections 
could  be  improved.  Like  Camp,  all  three  said  these  sec¬ 
tions  could  reach  more  readers  by  offering  a  wider  variety 
of  stories. 

“The  broader  the  coverage,  the  better  we  like  it,”  said 
George  W.  Love,  Marshall  Field’s  senior  vice  president 
for  marketing  and  sales  promotion.  He  noted,  for  instance, 
that  he  would  like  to  see  more  stories  on  cosmetics  and 
fragrances. 

Love  also  said  fashion  sections  should  carry  gossip 
columns  that  don’t  feature  the  “same  people  over  and 
over,”  run  black-and-white  photos  if  they  can’t  do  color 
well,  put  more  “recognizable  local  backgrounds”  in  their 
fashion  photography,  and  Use  models  who  look 
“believable”  and  not  too  heavily  made-up.  And  he  added 
that  papers  that  feature  clothes  from  a  certain  store  in  their 
fashion  photography  should  run  credit  information, 
including  the  retailer’s  address.  He  said  papers  tell  readers 
the  addresses  of  movies  theaters  and  restaurants. 

Love  also  suggested  that  papers  run  their  fashion  sec¬ 
tions  biweekly  if  their  weekly  ones  are  too  thin,  and  that 
they  tell  stores  about  upcoming  special  sections  far  enough 
in  advance  for  them  to  plan  ads.  And  he  stated  that  he 
didn’t  think  there  was  anything  wrong  with  papers  cover¬ 
ing  appearances  by  Olympic  medal  winners  and  other 
news  events  just  because  they  are  held  in  stores  that 
advertise  in  the  papers. 

J  .C.  Penney  manager  of  marketing  communications  and 
corporate  marketing  Lou  Bremer  said  papers  should  show 
their  readers  “how  to  achieve  a  fashion  look  with  more 
affordable  clothes,”  and  increase  their  coverage  of  clothes 
for  groups  such  as  petite  and  large  women.  And  he  stated 
that  telling  readers  where  they  can  buy  clothes  pictured  in 
fashion  section  photography  is  especially  helpful  at  a  time 
when  there  are  so  many  busy  working  women. 

Laura  Sinderbrand  of  the  design  laboratory  at  New 
York  City’s  Fashion  Institute  of  Technology  said  papers 
should  carefully  ease  their  readers  into  the  latest  clothing 
style  changes  rather  than  just  state  that  last  year’s  once- 
“fabulous”  fashions  are  now  suddenly  “awful.” 

“There  are  a  lot  of  confused  and  frightened  dressers 
among  your  readers,”  she  said.  “Be  gentle  with  them.” 

But  Sinderbrand  stated  that  she  found,  after  perusing 
numerous  fashion  sections  in  preparation  for  her  AASFE 
talk,  that  many  papers  are  doing  “a  very  good  job”  with 
the  sections. 
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Mixed  bag 

Lifestyle  editors  agree  —  there  is  still  a  multitude  of 
ways  this  newspaper  section  can  be  presented 


By  Mark  Fitzgerald 

For  years,  editors  have  pondered  the  questions  of  what 
exactly  a  lifestyle  section  is  and  what  it  is  supposed  to  do. 

Editors  once  more  compared  notes  and  batted  around 
ideas  at  the  recent  American  Association  of  Sunday  and 
Feature  Editors’  annual  convention  and  it  was  clear  there 
still  is  no  newspaper  consensus  about  how  to  cover  and 
present  that  amorphous  concept  called  “lifestyle.” 

Surveying  some  recent  lifestyle  pages  experiments,  the 
convention  found  not  one  trend,  but  many. 

Given  the  near-impossible  job  of  summing  up  this  year’s 
submissions  of  Sunday  and  feature  sections,  Washington 
Post  "Style”  editor  Mary  Hadar  focused  on  four  currents: 
“There  is  a  trend  to  more  themes  on  feature  pages.  We're 
seeing  a  lot  of  science  and  computer  sections.  And  there 
are  sections  for  all  the  national  obsessions:  health,  fitness, 
‘You’  sections,”  Hadar  said. 


In  their  search  for  an  answer,  some 
lifestyle  editors  have  gone  directly  to  the 
reader  —  not  just  for  research,  but  also 
for  copy. 


“And  there  are  many  special  sections,  on  the  Olympics, 
the  conventions.  1  haven’t  heard  of  a  Michael  Jackson 
special  section  yet,  but  it's  probably  out  there.” 

In  addition,  more  newspapers  are  involving  their  read¬ 
ers  with  essay  contests,  reader  polls  and  consumer- 
oriented  packages,  with  names  like  “Your  Money.” 

Increasingly,  too,  papers  are  creating  rop  and  pull-out 
sections  that  run  on  Friday  and  list  area  weekend  events. 
They  are  also  beefing  up  their  Sunday  magazines  and  tv 
listings. 

And  newspapers  appear  to  be  working  more  furiously 
than  ever  to  attract  younger  readers  with  tactics  ranging 
trom  essay  contests  to  pull-out  posters. 

Even  within  these  trends,  however,  there  are  con¬ 
tradictions. 

While  numerous  surveys  have  found  great  interest  in 
news  about  fitness  and  recreation,  when  the  Colorado 
Springs  (Colo.)  Gazette  Telegraph  put  them  together  in 
their  own  section,  it  bombed  with  readers. 

“The  mix  didn’t  seem  to  work,”  features  editor  Diana 
Faherty  said. 

Similarly,  the  Minneapolis  Star  and  Tribune  drew  an 
“enormous  negative  response”  when  it  expanded  its  tv 
book  to  include  listings  for  cable,  said  Linda  Picone,  assis¬ 
tant  managing  editor/special  projects. 

“Cable  was  coming  into  the  market,  and  we  wanted  to 
be  ahead  of  the  market,”  Picone  said.  “Our  tv  book  was 
exceptionally  strong  against  TV  Guide  in  penetra¬ 
tion  .  .  .  andwe  wanted  to  keep  it  that  way.  So  we  decided 
to  go  in  early  rather  than  wait  for  cable  to  expand  in  the 
market. 

“By  and  large,  the  response  was,  ‘1  don’t  have  cable  and 
1  don’t  want  (cable  listings)  in  this  book,’”  Picone  said. 


If  readers  sometimes  give  contradictory  signals,  it’s  not 
surprising  that  editors  also  pull  in  different  directions. 

There  is,  for  example,  still  considerable  debate  about 
whether  lifestyle  sections  should  be  “themed,”  that  is, 
should  they  daily  concentrate  on  separate  subjects,  such 
as  fashion,  food  or  health. 

The  Detroit  Free  Press  assistant  managing  editor/ 
features,  Frank  Denton,  says  no. 

The  problem  with  theming,  he  said  at  a  convention 
seminar,  is  that  it  turns  lifestyle  pages  into  rigid  formulas, 
with  sometimes  ludicrous  results. 

He  said  when  the  rival  Detroit  News  did  a  “very  good” 
series  on  a  robbery-murder  at  a  city  party  store,  the  effect 
was  undercut  because  it  ran  under  section  headings  such 
as  “Accent  on  Food”  or  “Accent  on  Fashion.” 

The  Free  Press  runs  the  same  lifestyle  section,  called 
“The  Way  We  Live,”  daily. 

“I’m  not  so  much  against  theming  as  I  am  in  favor  of  a 
good,  strong  varied  lifestyle  section.”  he  said.  “I’d  hate  to 
see  a  business  section  labeled.  'Banks’  or  a  sports  section 
labeled,  ‘Baseball.’” 

But  Detroit  News  “Accent”  editor  Gerry  Storch  argued 
that  the  problem  of  “how  to  mix  in  non-theme  material 
into  a  theme  is  not  as  horrendous  as  it  sounds.  Readers  can 
see  (the  differences).” 

Storch,  whose  paper  has  themed  its  feature  pages  for  the 
past  five  years,  gives  readers  a  clear  idea  of  what  the 
lifestyle  section  is. 

“We  (editors)  say  that  lifestyle  is  still  hard  to  define,  no 
one  knows  what  it  is,”  he  said. 

“You  might  quarrel  with  the  themes  we  have  picked, 
but  you’ve  got  to  admit  we  have  an  answer  for  that  ques¬ 
tion,”  Storch  said. 

In  their  search  for  an  answer,  some  lifestyle  editors  have 
gone  directly  to  the  reader —  not  just  for  research,  but  also 
for  copy. 


The  Minneapolis  Star  and  Tribune  also 
has  had  remarkable  success  with  a 
children’s  essay  page,  an  idea  that  came 
from  an  unlikely  place  —  a  feature  that 
ran  in  the  newspaper  at  the  turn  of  the 
century. 


One  very  successful  recent  example  was  the  Akron 
(Ohio)  Beacon  Journal's  “Erma  For  A  Day”  contest,  in 
which  readers  were  invited  to  write  a  humor  column  like 
Erma  Bombeck’s. 

The  Minneapolis  Star  and  Tribune  also  has  had 
remarkable  success  with  a  children’s  essay  page,  an  idea 
that  came  from  an  unlikely  place  —  a  feature  that  ran  in  the 
newspaper  at  the  turn  of  the  century. 

In  “Journal  Juniors,”  modern-day  schoolchildren, 
mostly  of  junior-high  age,  write  essays  on  the  same  subjects 
pondered  by  children  in  Minneapolis  Journal’s  News¬ 
paper  Club,  a  feature  that  ran  for  the  first  two  decades  of 
the  century. 

(Continued  on  page  27) 
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‘Production  guy’  to  head  Inland 

Paul  McCue  of  the  Lincoln  (Neb.)  Star  &  Journal  takes  over  the 
presidency  of  the  500-member  Midwest  newspaper  association 


By  Mark  Fitzgerald 

Incoming  Inland  Daily  Press 
Association  president  Paul  McCue, 
general  manager  of  the  Lincoln  (Neb.) 
Star  &  Journal,  was  first  attracted  to 
newspapering  because  of  the  tremen¬ 
dous  opportunity  he  saw  for  compu¬ 
ter  applications. 

He  was  a  ten-year  veteran  of  the 
Caterpillar  heavy  equipment  when 
the  computer  and  newspaper  bugs  bit 
him  at  the  same  time. 

“I  was  familiar  with  the  ownership 
of  the  Beloit  (Wise.)  Daily  News,  so  I 
went  over  there  and  took  a  walk 
through  the  newsroom,”  McCue  re¬ 
called  in  a  recent  interview  with  E&P. 

”I  took  one  look  and  said,  ‘Stand 
back,  this  can  be  done  a  lot  better!’” 

Since  that  first  newspaper  job  in 
1966 — when  the  technological  hurdle 
was  to  use  computer-justified  TTS 
tape  to  run  linotype  machines  — 
McCue  has  watched  computerization 
grow  from  an  experiment  of 
innovative  small  newspapers  to  a 
necessity  recognized  industry-wide. 

Now,  he  says,  the  time  has  come  to 
move  beyond  concentrating  on  only 
technological  advances. 

“The  technological  things  in  the 
business  have  been  taken  care  of,” 
McCue  said.  “As  an  industry  we 
spent  10  to  15  years  overcoming  the 
encumberances  of  obsolete  technolo¬ 
gy,  the  encumberances  of  burden¬ 
some  work  rules.  I  don’t  want  to 
sound  anti-union,  but  there  was  a 
need  for  change. 

“Now,  though,”  McCue  contin¬ 
ued,  “it  seems  to  me  that  marketing 
and  product  design  is  the  area  we 
must  get  into.” 

McCue  says  Inland  will  be  an 
increasingly  important  part  of  that 
change  in  the  industry’s  direction 
because  of  the  structural  changes  the 
organization  itself  has  undergone  in 
recent  years. 

“We  reached  a  point  when  we  (at 
Inland)  were  a  little  complacent  — 
maybe  a  lot  complacent  —  and  a  few 
years  ago  we  took  ourselves  out  of 
that,”  he  said. 

Inland  enters  its  l(X)th  year  with  a 
newly  renewed  sense  of  mission, 
McCue  said.  (McCue  ascends  to  the 
presidency  at  this  year’s  convention 
Oct.  22  and  23  in  Chicago.  The  orga¬ 
nization’s  formal  century  celebration 
will  take  place  next  October.) 

“I  don’t  see  myself  as  coming  into 
the  Inland  presidency  to  overturn 
things,”  he  said. 


Paul  McCue 


“Our  notion  this  year  is  to  bring 
together  many  of  the  things  we  have 
been  working  on  in  the  past  few  years. 
We’ve  been  working  very  hard  at  con¬ 
certed  efforts  to  work  on  where  jour¬ 
nalism  is  going  into  the  1980s.” 

In  recent  years.  Inland  has  been 
reaching  beyond  its  traditional  Mid¬ 
west  base  with  research  and  educa¬ 
tional  work  that  has  national  import. 

Good  examples  of  that,  McCue 
said,  are  Inland’s  surveys  and  wages 
and  salaries  and  revenues  and  costs. 


In  recent  years,  Inland 
has  been  reaching 
beyond  its  traditional 
Midwest  base  with 
research  and  educational 
work  that  has  national 
import. 


The  wage  and  salary  survey  now 
includes  data  from  all  48  contiguous 
states  and  is  marketed  nationwide. 

And  for  the  first  time,  this  year’s 
cost  and  revenue  study,  available  to 
members  and  non-members,  studies 
weeklies,  some  400  in  all. 

Inland  has  run  seminars  instructing 
newspaper  executives  on  how  to  use 
the  surveys  for  their  own  cost 
analyses  —  a  classroom  series  that 
reflects  Inland’s  expanded  education¬ 
al  programs. 

“This  year  we  ran  seminars  on 
graphics  and  writing  skills,  new  areas 
for  us,”  he  said. 


Further,  McCue  noted,  the  semi¬ 
nars  have  increasingly  been  aimed  at 
the  interest  of  middle  management 
employees — a  trend  he  says  will  con¬ 
tinue. 

“This  year  about  half  of  the  semi¬ 
nars  will  be  aimed  at  middle  manage¬ 
ment,”  he  said.  More  seminars, 
which  this  year  will  be  increased  to 
eight  from  last  year’s  five,  also  will 
focus  on  the  different  problems  of 
group-owned  newspapers,  a  category 
that  in  the  past  sometimes  got  short 
shrift  from  Inland,  where  family- 
owned  newspapers  were  long  domi¬ 
nant. 

The  changes  are  proving  popular 
with  members.  Attendance  at  semi¬ 
nars  is  way  up,  McCue  says,  and  last 
year  the  annual  convention  drew 
about  650. 

There  have  been  some  other  miles¬ 
tones  as  well. 

Inland  is  just  “a  couple  of  dozen” 
papers  away  from  its  three-year  goal 
of  reaching  500  member-newspapers. 

“Kenny  Blanchard  (publisher)  of 
the  LaCrosse  (Wis.)  Tribune  is  mak¬ 
ing  excellent  progress  in  the  three- 
year  drive,”  McCue  said. 

And  the  Inland  Foundation  is  close 
to  its  own  goal  of  growing  to  $1  mil¬ 
lion. 

McCue  says  he  is  optimistic  about 
the  entire  newspaper  industry  as  well 
as  Inland. 

“I’m  very  bullish  on  newspapers,” 
he  said.  “Not  only  is  there  a  returned 
economic  vitality,  but  a  lot  of  papers 
have  learned  difficult  and  important 
lessons  about  cost-cutting.” 

With  more  streamlined  operating 
styles  and  improved  technology  in 
place,  “the  challenge  is  from  without, 
not  from  within,”  McCue  said. 

Chief  among  those  competitors  is 
direct  mail  and  the  increasingly  frag¬ 
mented  electronic  media,  McCue 
says. 

“Their  challenge  is  in  not  only  tak¬ 
ing  market  share  from  (newspapers), 
but  among  themselves.  A  lot  more 
people  are  fighting  for  pieces  of  the 
same  pie,”  he  said. 

To  meet  the  challenges,  newspaper 
departments  must  cooperate  more 
fully,  McCue  argues. 

In  that  sense,  McCue,  who 
describes  himself  as  “coming  up  by 
my  bootstraps”  on  the  business  side 
of  newspapers,  may  be  well  situated 
to  work  on  strategies  for  more 
cooperation. 

(Continued  on  page  39) 
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NEWSPEOPLE  IN  THE  NEWS 


John  G.  Rawlings,  advertising 
director  of  the  Pueblo  (Colo.)  Chief¬ 
tain  and  Star-Journal,  was  elected  a 
director  and  officer  of  the  Star- 
Journal  Publishing  Corp.  at  the 
stockholders  and  directors  meeting. 

Frank  S.  Hoag,  Jr.,  who  has  been 
president  of  the  corporation  since 
1973,  was  elevated  to  chairman  of  the 
board. 

Bob  Rawlings,  publisher  and  edi¬ 
tor  of  The  Chieftain,  was  elected  pres¬ 
ident  of  the  corporation. 

Frank  E.  Evans,  former  U.S.  Con¬ 
gressman  from  the  Third  District  of 
Colorado,  was  re-elected  vice  presi¬ 
dent.  He  has  been  a  director  of  the 
corporation  and  its  vice  president 
since  1%3. 

John  Rawlings  was  elected  treasur¬ 
er  and  Bob  Rawlings  retains  the  office 
of  secretary. 

The  Star-Journal  Publishing 
Corporation  is  sole  owner  of  the 
Pueblo  Chieftan  and  Star  Journal,  the 
only  major  newspapers  in  Colorado 
still  locally  owned.  The  corporation 
publishes  the  Chieftain  Monday 
through  Saturday  and  the  Sunday 
Pueblo  Chieftain  and  Star-Journal. 

*  *  * 


Clayton  J.  Frink  Arnold  Rosenfeld 


NEW  POSTS  IN  AUSTIN — Clayton  J.  Frink  has  been  named  to  the  newly 
created  post  of  president  of  the  Austin  American-Statesman.  Frink,  the 
newspaper's  general  manager,  will  have  overall  responsibility  for  the 
American-Statesman's  business  operations. 

Arnold  Rosenfeld,  who  has  served  as  editor  of  the  Dayton  Daily  News 
and  the  Journal  Herald,  was  appointed  editor.  He  succeeds  Ray  Mariotti, 
who  resigned  for  personal  reasons.  The  Austin  and  Dayton  newspapers 
are  owned  by  Cox  Enterprises,  Inc. 

Frink  has  worked  for  the  Austin-Statesman  since  1970  and  held  a 


Paul  Schneider,  publicist  and 
broadcast  writer  for  the  New  York 
Racing  Association  the  past  three 
years,  was  named  publicity  director 
at  Yonkers  Raceway,  Yonkers,  N.Y. 
He  replaces  John  Cirillo,  whose 
new  position  is  director  of  com¬ 
munications  for  the  New  York 
Knicks. 

Prior  to  his  stint  with  NYRA, 
Schneider  served  as  sports 
information  officer  at  Manhattan  Col¬ 
lege,  and  before  that  as  a  sports  writer 
for  the  Philadelphia  Journal  and  To¬ 
day’s  Spirit  of  Hatboro.  Pa. 

*  *  * 

Greg  Witter,  Lorrie  Williams, 
and  Doug  Levy  have  joined  the  news 
staff  at  the  Tri-City  Herald,  Kenne¬ 
wick,  Wash. 

The  1984  graduates  of  Washington 
State  University,  University  of  Mon¬ 
tana  and  University  of  Oregon,  re- 
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number  of  newsroom  assignments,  including  managing  editor.  He  was 
named  business  manager  in  1977,  holding  that  post  until  he  became 
general  manager  in  1979. 

Rosenfeld  began  his  career  as  a  reporter  for  the  Houston  Post  where  he 
worked  1 4  years  and  then  moved  to  the  Detroit  Free  Press  in  1 967  and 
served  as  editor  of  the  Sunday  magazine  starting  in  1968.  He  was 
appointed  editor  of  the  two  Dayton  newspapers  in  1 980  after  having  been 
editor  of  the  Daily  News  since  1976. 


spectively,  were  hired  as  part  of  the 
daily’s  conversion  from  afternoon  to 
morning  publication. 

Levy  joins  the  sports  department  as 
a  staff  writer,  Williams  the  metro  staff 
as  the  Richland  beat  reporter,  and 
Witter  becomes  the  business  staff 
writer. 

Other  changes  at  the  Herald 
include: 

Promotion  of  Bob  Wynne  from 
news  editor  to  night  editor;  Mark 
Musolf  from  sports  desk  to  assistant 
metro  editor;  Chris  Sivula  from 
Kennewick  beat  to  science  staff 
writer;  and  Cathy  Dillon  from  Rich¬ 
land  beat  reporter  to  Kennewick  city 
beat. 

♦  *  ♦ 

W.  Richard  Whitaker  has  joined 
the  faculty  of  Buffalo  State  College  as 
chairman  of  the  department  of  jour¬ 
nalism,  broadcasting  and  speech. 

Dr.  Whitaker,  who  last  year  was 
visiting  associate  professor  of  mass 
communication  at  the  American  Uni¬ 
versity  in  Cario,  previously  taught  at 
Central  Missouri  State  University 


from  1977-81  and  at  San  Jose  State 
University  from  1972-77. 

His  professional  journalism 
experience  includes  television  sta¬ 
tions  in  California  and  Oregon  and 
reporting  for  newspapers,  most  re¬ 
cently  as  overseas  correspondent  for 
the  Athens  (Ohio)  Messenger  while 
he  was  in  Egypt. 

*  *  * 

Arthur  C.  Bailey  was  appointed 
data  processing  director  at  the  Hart¬ 
ford  Courant.  He  most  recently  was 
with  Newsday,  Long  Island,  where  he 
had  served  as  assistant  data  process¬ 
ing  director  since  1982  and  in  other 
capacities  at  the  newspaper  since 
1976. 

*  *  ♦ 

William  M.  Barry,  president  and 
publisher  of  The  Coloradoan,  Fort 
Collins,  Colo.,  since  1982  has  been 
named  Detroit  sales  manager  for  Gan¬ 
nett  Media  Sales. 

He  has  been  with  Gannett  Co., 
Inc.,  since  1971,  working  in  retail 
sales  and  advertising  management 
posts  in  Florida,  South  Dakota  and 
Colorado. 
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MOVES  TO  CLEVELAND— 

Robert  Samsot  has  joined  the  Cleve¬ 
land  Plain  Dealer  as  city  editor,  moving 
from  the  Kansas  City  Times,  where  he  was 
metropolitan  editor. 

Samsot  also  had  various  assignments  at 
the  Rocky  Mountain  News  in  Denver,  the 
Memphis  Commercial  Appeal  and  at 
Newsday,  Long  Island. 

He  replaces  Robert  McAuley,  who 
moves  to  national  editor — that  post  hav¬ 
ing  been  held  by  Robert  Snyder,  now 
features  editor.  Snyder  replaced  Judy 
McCluskey,  who  left  the  newspaper. 

Also  joining  the  Plain  Dealer  is  William 
Henson,  who  takes  up  duties  as  assistant 
editorial  director.  He  moved  from  the  San 
Francisco  Examiner  where  he  was  op-ed 
page  editor  and  editorial  writer. 

John  P.  Zanotti,  a  corporate  vice 
president  and  operating  group  presi- 
dent  for  Harte-Hanks  Com¬ 
munications,  was  named  assistant  to 
the  president  of  the  Newspaper 
Division  of  Gannett  Co.,  Inc. 

Since  April  of  1983,  Zanotti  has 
been  corporate  vice  president  and 
group  president  for  the  Harte-Hanks 
direct  marketing/central  group.  He 
joined  Gannett  in  1978  and  previously 
was  with  the  law  firm  of  O'Melveny 
and  Myers,  Los  Angeles. 

♦  *  * 

John  D.  Johnson,  managing  editor 
of  the  Jackson  (Miss.)  Daily  News, 
was  named  to  the  additional  position 
of  editor  of  Gannett  publications.  He 
will  supervise  editing  and  production 
of  the  monthly  employee  magazine, 
the  Gannetteer,  and  other  corporate 
publications. 


Wayne  Epperson  was  named  city 
editor  of  the  El  Paso  Herald-Post  and 
Peter  Brock,  former  assistant  city 
editor,  special  projects  editor. 

Brock  joined  the  Herald-Post  as  a 
reporter  in  1978. 

Epperson  was  an  editor  of  the 
Southern  Division  news  center, 
Atlanta,  for  United  Press 
International.  He  had  previously 
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been  state  editor  for  the  Dallas  Morn- 
inf!  News  and  assistant  city  editor  for 
the  Dallas  Times  Herald. 

*  *  ♦ 

Rick  Talley,  veteran  sports  col¬ 
umnist  for  the  Daily  News  of  Los 
Angeles,  is  now  also  broadcasting 
daily  sports  commentary  on  KGIL 
Radio  in  Los  Angeles. 

The  Monday  to  Friday  report  will 
be  heard  from  wherever  Talley  is 
covering  a  major  event. 

Talley,  who  has  been  with  the  Daily 
News  since  1979,  previously  worked 
for  Chicago  Today  and  the  Chicafio 
Tribune.  He  played  varsity  basketball 
for  four  years  while  a  journalism  ma¬ 
jor  at  Southern  Illinois  University. 

♦  *  * 

Kenneth  Starck,  director  of  the 
University  of  Iowa  School  of  Journal¬ 
ism  and  Mass  Communicaton,  has 
been  elected  president  of  the  newly- 
formed  Association  of  Schools  in 
Journalism  and  Mass  Communica¬ 
tion. 

The  organization  of  160  colleges 
and  universities  in  the  United  States 
and  Canada  resulted  from  the  merger 


of  the  Association  of  Schools  of  Jour¬ 
nalism  and  Mass  Communication  and 
the  American  Society  of  Journalism 
.School  Administrators. 

Starck,  director  of  the  university 
program  for  10  years,  plans  to  return 
to  the  classroom  at  the  end  of  the  cur¬ 
rent  academic  year  and  a  search  for 
his  successor  is  under  way. 

*  *  ♦ 

Louise  Applebome  has  joined  the 
marketing  and  promotion  department 
of  the  Dallas  Morning  News  as  sales 
promotion  coordinator.  She  formerly 
was  press  secretary  for  the  Pennsyl¬ 
vania  Ballet  in  Philadelphia. 

Randy  Elia  joined  the  marketing 
department  of  the  Morning  News  as 
senior  copywriter/producer.  She  was 
a  senior  copywriter  for  the  Houston 
Chronicle. 

Erika  Sanchez,  formerly  assistant 
food  editor  at  the  newspaper,  joined 
the  public  relations  department  as 
editor  of  Intercom,  the  monthly 
employee  publication. 

David  Deal,  formerly  a  designer 
for  Hanchey  &  Associates,  a  Dallas 
advertising  agency,  joined  the  news¬ 
paper  as  a  designer. 

*  *  t 

M.L.  StEin,  west  coast  correspon¬ 
dent  for  Editor  &  Publisher,  is  the 
author  of  “How  to  Write  Plain  Eng¬ 
lish,"  which  is  published  in  a  new  edi¬ 
tion  by  Monarch  Press,  New  York,  a 
division  of  Simon  &  Schuster,  The 
book  emphasizes  improvement  of 
writing  skills  and  techniques  for  pro¬ 
fessional  and  non-professional  writ- 


*  Hf  * 

Charles  F.  Bennett,  formerly 
assistant  advertising  production  man¬ 
ager  of  the  Wall  Street  Journal  east¬ 
ern  edition,  has  been  named  publisher 
of  The  Jewish  Weekly  News,  Spring- 
field,  Mass. 

—NEWSPEOPLE  EDITOR 
Lenora  Williamson 
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NEWSPEOPLE  IN  THE  NEWS 


Jim  Willis,  an  assistant  managing 
editor  of  the  Memphis  Commercial 
Appeal,  has  assumed  his  new  post  as 
managing  editor  of  the  Birmingham 
(Ala.)  Post-Herald. 

Willis  began  his  career  as  a  part- 
time  worker  in  the  sports  department 
of  the  Memphis  Press-Scimitar  while 
a  student  at  Memphis  State  Univer¬ 
sity. 

After  Air  Force  service,  he  re¬ 
turned  to  the  newspaper,  working 
successively  as  a  reporter- 
photographer,  beat  reporter,  night 
assistant  city  editor,  first  assistant 
city  editor  and  then  city  editor,  hold¬ 
ing  that  position  until  the  Press- 
Scimitar  ceased  publication  in  1983. 
He  then  was  appointed  to  his  most 
recent  post  at  the  Commercial 
Appeal. 

!(!  *  * 

Charles  W.  Williams,  publisher 
of  Star  Publications,  Chicago 
Heights,  was  re-elected  president  of 
Cook  County  Suburban  Publishers, 
Inc.  He  also  served  as  the  organiza¬ 
tion’s  president  in  1961-62. 

Walter  H.  Lysen,  publisher  of  the 
Southwest  Messenger  Press  News¬ 
papers,  Midlothian,  III.,  continues  as 
chairman  of  the  board. 

Also  re-elected  were:  Robert  C. 
Anderson,  Midland  Com- 
munications,  Inc.,  Lansing,  vice  pre¬ 
sident;  Richard  D.  Coffman,  Star 
Sentinel  Newspapers,  Melrose  Park, 
treasurer;  and  Joseph  L.  Ferstl, 
Lerner  Newspapers,  Skokie,  secre¬ 
tary. 

*  *  ♦ 

Daniel  S.  Cruey,  regional  home 
delivery  manager  of  the  Washington/ 
Baltimore  market  area  for  USA 
Today  since  last  September,  has  been 
promoted  to  general  manager  of  Pitts¬ 
burgh  area  operations.  He  earlier 
worked  in  circulation  management 
posts  for  newspapers  in  Maryland, 
North  Carolina  and  Virginia. 


Patrick  T.  O’Brien,  an  Associated 
Press  budget  and  finance  executive, 
has  been  appointed  to  the  new 
position  of  director  of  strategic  plann¬ 
ing  and  budgeting.  Since  1982  he  has 
served  as  director  of  budgeting  and 
special  projects. 

O’Brien  will  be  responsible  for 
coordinating  the  news  cooperative’s 
long-range  planning  and  management 
of  budgets  throughout  the  world, 
executive  vice  president  Louis  D. 
Boccardi  said  in  announcing  the 
appointment. 


Reid  Ashe,  former  publisher  of  the 
Jackson  (Tenn.)  San,  has  joined 
Knight-Ridder  Newspapers,  Inc.,  as 
a  general  executive  and  will  be  based 
at  company  headquarters  in  Miami. 

Ashe  joined  the  Sun  in  1973  as  a 
reporter  after  working  for  the  Wash¬ 
ington  Daily  Neves.  He  became  editor 
and  publisher  in  1978. 

A  graduate  of  Massachusetts 
Institute  of  Technology  in  Electrical 
Engineering,  Ashe  completed  the 
Harvard  Business  School  Program 
for  Management  Development  in 
1978. 

♦  *  * 

Roger  F.  Coleman  was  appointed 
publisher  of  Chronicle  Newspapers, 
St.  Charles,  Ill.  Associate  publisher 
since  May  of  1983,  Coleman  served  in 
a  succession  ot  posts  as  advertising 
sales  manager,  director  of  advertising 
and  general  manager  after  joining  the 
Chronicle  in  1980. 

Earlier  he  was  in  advertising  sales 
for  the  Tampa  Tribune  and  the  LaSal¬ 
le  (III.)  News-Tribune. 

*  ♦  * 

Rosemary  Keogh,  a  reporter  for 
the  Hartford  Courant  the  past  six 
years,  has  joined  the  Travelers 
Insurance  Companies,  Hartford,  as 
public  relations  coordinator. 


This  year  O’Brien  received  his 
master’s  degree  in  business 
administration  from  Columbia  Uni¬ 
versity.  He  holds  a  business 
administration  degree  in  accounting 
from  Pace  University. 

The  new  director  joined  the  AP  as 
an  accountant  at  the  general  office  in 
New  York  in  1972  and  in  1975  was 
named  administrative  assistant  to  the 
budget  manager.  In  1977  O’Brien  was 
appointed  deputy  budget  manager 
and  in  1980,  director  of  special  pro¬ 
jects  in  the  treasurer’s  office. 


Andrew  A.  Yemma  was  appointed 
financial  editor  of  the  Chicago  Sun- 
Times.  He  joined  the  newspaper  in 
July  after  12  years  with  United  Press 
International. 

Yemma  had  served  as  the  chief 
news  editor  for  UPI’s  nine-state  cen¬ 
tral  division,  headquartered  in  Chica¬ 
go,  since  1981.  He  began  with  UPI  in 
Dallas  in  1972. 

*  *  * 

Harte-Hanks  Direct  Marketing  has 
consolidated  operations  into  three 
groups — East,  South  and  West — with 
Richard  M.  Hochhauser,  Richard 
D.  Mandt,  and  Stephen  L.  Thomp¬ 
son,  respectively,  heading  the 
groups.  Each  is  president  of  his  group 
as  well  as  a  vice  president  of  Harte- 
Hanks  Communications,  the  parent 
company. 

Named  to  the  executive  committee 
were  Craig  Combest,  vice  president, 
national  sales;  Harry  Buckel,  pre¬ 
sident/Southern  California;  and  Ted 
Sherwin,  regional  manager.  Direct 
Marketing/East.  Everill,  Mandt, 
Hochhauser  and  Thompson  will  also 
be  members  of  the  executive  com¬ 
mittee. 

Additionally,  Buckel  and  Sherwin 
were  named  vice  presidents  of  Direct 
Marketing;  Combest  already  holds 
the  title. 

♦  *  * 

David  Starr,  president/publisher  of 
the  Springfield  (Mass.)  Newspapers 
was  appointed  to  the  Governor’s  Film 
Advisory  Board  by  Gov.  Michael  S. 
Dukakis. 

*  *  * 

Tom  Sharp,  formerly  with  the 
Albuquerque  Journal,  and  Bill 
Moore  have  joined  Tucson  News¬ 
papers  Inc.  as  single  copy  sales  mana¬ 
ger  and  p.m.  home  delivery  manager 
respectively.  Doug  Smock  was 
appointed  home  delivery  manager, 
replacing  Jim  Donivan,  who  res¬ 
igned;  and  Barbara  McGuire  was 
promoted  to  a.m.  home  delivery  man¬ 
ager.  _ 


AP  names  planning/budgeting  director 
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Eugene  P.  Barnes,  81,  retired 
executive  secretary  of  the  Boston 
Daily  Newspaper  Publishers  Associa¬ 
tion,  died  September  25  at  his  Brook¬ 
line,  Mass.,  home. 

♦  ♦  ♦ 

Jack  Dower,  65,  who  covered  sub¬ 
urban  Farmington,  Conn.,  for  the 
defunct  Hartford  Times,  died  August 
18  in  Hamburg,  West  Germany,  while 
returning  from  a  visit  to  the  prisoner- 
of-war  camp  site  where  he  had  been 
during  World  War  II.  A  private  with 
the  U.S.  Army  45th  Division,  he  was 
captured  in  1944  in  Anzio  and  held 
until  1945. 

iK  9|e  % 

Marge  (Millard)  Flynn,  66, 
former  women’s  editor  of  the  Man¬ 
chester  (Conn.)  Herald,  died  Septem¬ 
ber  20. 

9|C  9|(  * 

Henry  Sproat  Moore,  83,  retired 
hunting  and  fishing  columnist  of  the 
Boston  Globe,  died  August  17.  He 
joined  the  old  Boston  Herald  in  1922 
as  a  reporter.  When  the  paper  was 
merged  in  1966,  he  was  released  and 
the  Globe  hired  him  the  next  day. 
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OBITUARIES 


board  member.  He  joined  Multimedia 
as  research  and  planning  manager  in 
1968,  previously  having  been  with 
IBM  Corporation. 

Weam  said  of  the  announcement, 
“This  appointment  of  Donald 
Barhyte  as  president  of  the  news¬ 
paper  company,  in  addition  to  his  key 
and  continued  important  financ^l 
role  in  Multimedia,  Inc.,  is  a  planned 
transition  in  our  top  management 
group  that  will  serve  us  well  in  future 
years.” 

Eskew,  who  will  be  61  in  Novem¬ 
ber,  joined  the  Greenville  (S.C.) 
News-Piedmont  Company,  publisher 
of  two  Multimedia  newspapers,  as 
general  manager  in  1973,  sub¬ 
sequently  becoming  president  and 
publisher.  He  had  been  with  United 
Press  International  for  24  years  pre¬ 
viously. 

Bartlett  commented  on  the  new 
appointment  for  Eskew,  “Rhea 
Eskew  is  a  respected  veteran  and  rec¬ 
ognized  leader  in  America's  news¬ 
paper  business.  He  had  led  Multi- 
media  newspapers  to  a  position  of 
outstanding  achievement.  We  are  for¬ 
tunate  he  has  agreed  to  continue  to 
provide  project  management  and 
guidance  to  the  president  of  Multi- 
media  newspapers  and  the  publish¬ 
ers.” 


Rhea  T.  Eskew 

Rhea  T.  Eskew  will  become  senior 
executive  of  Multimedia,  Inc.,  on 
December  31.  At  that  time  he  is 
relinquishing  the  position  of  president 
of  Multimedia  at  his  own  request  and 
will  be  succeeded  by  Donald  J. 
Barhyte. 

Walter  E.  Bartlett,  president  and 
chief  operating  officer,  and  Wilson  C. 
Wearn,  chairman  and  chief  executive 
officer  of  Multimedia,  announced  the 
changes. 

Eskew,  who  will  continue  on  the 


Donald  J.  Barhyte 

board  of  directors,  said  in  accepting 
the  newly  established  post  at  Multi¬ 
media,  “This  move  to  a  position  of 
less  responsibility  is  one  that  I  have 
considered  for  nearly  two  years. 
While  I  still  will  be  active  in  the  affairs 
of  our  newspapers,  I  will  have  more 
opportunity  to  pursue  areas  of  per¬ 
sonal  interest.” 

Barhyte,  47,  in  assuming  the  addi¬ 
tional  operating  assignment  as  presi¬ 
dent,  retains  responsibilities  as  trea¬ 
surer,  chief  financial  officer  and  a 


Question: 


WHATARE  ^ 
THE  MAJOR  CAUSES 
OFHIGHWAY 
DETERIORATION? 
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For  the  answer  see 


page  39. 

And  for  all  the  answers 
about  the  American 
trucking  industry,  call 
(703)  838-1966. 


The  American  Trucking  Associations  Foundation.  Inc.,  2200  Mill  Road.  Alexandria.  Virginia  223i4 
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At  UNITEX,  we  design  total  publishing 
systems  for  newspapers,  magazines  and 
pre-press  operations  which  set  new  stan¬ 
dards  for  function,  streamiining  and 
operating  efficiency. 

Our  high  tech  is  proven  tech,  that  not 
only  endures,  it  excels.  Built  on  a  decade 
of  experience  with  an  uncanny  instinct 
for  the  future  of  electronic  publishing. 
Designed  to  do  more  than  simply  pro¬ 
tect  a  publisher’s  investment.  Designed 
to  meet  tomorrow's  needs  head-on. 
Accurately.  Flexibly.  Decisively. 

The  name  UNITEX  may  be  new  to  you, 
but  our  technology  is  known  and  utiliz^ 
worldwide.  Our  integrated  publishing 
systems  provide  complete  text  processing 
and  Siting,  interactive  pagination  and 
'  V  graphic  display,  and  high  speed 
f  V  digital  ty^setting.  Complete 
'  ®  V  publishing  environments  for 
\  today’s  competitive 
JbA  puMshers. 


tronic 

ing  systems  as  "paper  tigers"  in  the 
positive  sense.  Over  500  publishers 
across  the  United  States  and  50  foreign 
countries  agree. 

UNITEX.  Stalking  the  future  of  electronic 
publishing. 

For  information  on  our  CPS  1000  Series 
systems,  call  1-603-881-3000. 


We're  the  future  of  information  processing. 

Unitex,  Inc.  •  World  Headquarters  •  Unitex  Plaza  •  Nashua,  NH  03062 


UPl  adds  new  ‘special  section  packages’ 


United  Press  International  will  of¬ 
fer  newspaper  subscribers  three  new 
Special  Section  Packages  and  a  num¬ 
ber  of  package  enhancements  in 
1985,  according  to  Andrea  Herman, 
assistant  managing  editor/features. 

The  special  packages  were  intro¬ 
duced  two  years  ago. 

“We’ve  worked  closely  with  our 
subscribers  in  developing  the  pack¬ 
ages  for  1985,”  Herman  said.  “We 
have  received  excellent  suggestions 
and  have  incorporated  many  of  them 
in  the  new  schedule.” 

New  sections  include  “Seniors,” 
“Do-it-Yourself,”  and  “Electron¬ 
ics.”  Subscribers  will  continue  to  re¬ 
ceive  the  packages  that  have  proved 
popular  in  the  past. 

•  “Seniors,”  a  package  of  at  least 
15  stories,  sidebars  and  shorts  on  sub¬ 
jects  of  interest  to  the  elderly,  will 
launch  the  1985  program  the  week  of 
January  7.  The  section  will  cover 
practical  issues  of  retirement  and  ag¬ 
ing,  including  subjects  such  as  health, 
income  planning,  nursing  homes,  and 
training  programs  available  to  senior 
citizens. 

•  The  “Do-it-Yourself”  package, 
moving  the  week  of  June  24,  consoli¬ 
dates  and  amplifies  information  that 


previously  was  contained  in  other 
sections.  Addressing  the  interest  in 
do-it-yourself  subjects,  the  package 
will  contain  comprehensive  informa¬ 
tion  on  remodeling,  home  mainte¬ 
nance,  interviews  with  famous  “do- 
it-yourselfers”  and  related  material. 

•  “Electronics”  will  cover  the 
field  of  home  entertainment  equip¬ 
ment  including  video  tape  recorders, 
information  on  how  to  put  a  stereo 
system  together,  a  run-down  of  avail¬ 
able  products  and  how  to  find  good 
bargains. 

In  addition  to  new  packages,  UPI 
has  made  improvements  “across  the 
board”  to  make  these  services  more 
useful  to  subscribers,  Herman  said. 

Drawing  upon  UPI’s  recently  ex¬ 
panded  graphics  department  in  Wash¬ 
ington,  all  sections  will  contain  a 
greater  amount  of  artwork,  graphics 
and  photographs,  which  will  move 
simultaneously  with  the  copy. 

Also  on  subscriber  request,  some 
copy  move  dates  have  been  rear¬ 
ranged  to  better  meet  editorial  and  ad¬ 
vertising  needs.  “Weddings,”  for 
example,  will  move  the  week  of  April 
1  rather  than  early  January  to  coincide 
more  closely  with  the  start  of  the  wed¬ 
ding  season. 


The  packages  have  been  arranged 
to  move  regularly  at  three  week  inter¬ 
vals.  Each  will  contain  at  least  15  sto¬ 
ries,  compactly  written  by  UPI  spe¬ 
cialty  writers  in  the  U.S.  and  abroad 
and  occasionally  featuring  guest  arti¬ 
cles  by  experts  in  the  field. 

“In  refining  the  Special  Section 
Packages  for  1985,  we’ve  maintained 
the  best  of  previous  sections  while  de¬ 
veloping  new  areas  where  we  know 
there  is  strong  interest,”  Herman 
said.  “We’re  focusing  on  contempo¬ 
rary  subjects  with  new,  highly  salable 
ideas.” 

The  UPI  Sports  Packages  will  be 
treated  separately,  and  their  schedule 
will  be  announced  shortly. 

Reporter  honored 

Janet  Kaye,  Los  Angeles  Herald 
Examiner  legal  affairs  reporter,  has 
been  cited  by  the  State  Bar  of  Califor¬ 
nia  for  excellence  in  reporting  on  the 
administration  of  justice  and  the  legal 
profession. 

The  award  was  in  connection  with 
the  State  Bar’s  annual  Golden 
Medallion  competition  for  jour¬ 
nalists. 


WOOD.  HOE,  AND  SCOTT 
PRESS  OWNERS! 

GENUINE  FACTORY  PARTS 

For  fast  turn-around,  we  stock  a  broad  inventory  of  In  many  cases  the  replacement  part  you  need  may 
genuine  parts  for  Wood,  Hoe,  and  Scott  presses  even  be  an  improvement  on  the  original,  so  you'll 
and  stereotype  equipment.  And  we  can  deliver  be  upgrading  your  press.  But  in  every  case,  you’ll 

them  to  you  within  one  working  day.  If  we  have  to  get  a  fair  price  and  fast  turn-around  on  all  parts. 
make  the  part,  you’ll  have  the  quote  within  one  Press  Parts  International,  333  Cedar  Avenue, 

working  day.  Middlesex,  NJ  08846-2499. 

CALL  TODAY: 

(201)  469-6600 

Press  Parts  ^  international 

A  division  of  M.A.N.-Roiand  USA,  Inc. 
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Mixed  bag 

(Continued  from  page  17) 

“It  was  tremendously  successful,”  editor  Picone  said. 
“We  got  1,200  essays  a  week.” 

Though  the  paper  had  intended  to  run  Journal  Juniors 
only  for  one  school  year,  the  reaction  from  teachers, 
parents  and  children  has  been  so  good  it  will  run  again  this 
year. 

Readers  have  also  reacted  well  to  increased  fashion  and 
gossip  coverage  in  the  Tampa  (Fla.)  Tribune,  features 
editor  Judy  Hamilton  said. 

“We  instituted  a  column  called  'Style,'  which  has 
become  the  most-read  feature  of  the  paper,”  Hamilton 
said.  “It's  kind  of  fun  and  catty  and  bitchy.” 

Readers  have  also  reacted  well  to  beefed  up  Sunday 
magazines  at  the  Star  and  Tribune  and  the  Chicago  Tri¬ 
bune,  their  editors  said. 

Often,  however,  features  and  Sunday  editors  say  the 
problem  is  not  winning  over  readers  —  but  skeptical  ad 
departments  and  space-stingy  publishers. 

“What  1  would  really  like  to  hear  about  next  year  is 
whether  there  are  any  papers  with  success  stories  about 
getting  their  paper's  advertising  departments  to  support 
them.  I  certainly  haven't  heard  of  any,”  one  editor  said  in 
a  plaintive  tone  at  the  end  of  the  convention. 

One  editor  described  at  length  the  new  science  and 
high-technology  section  her  paper  started. 

Has  it  sold  any  advertising?  she  was  asked. 

“The  advertising  we  got  came  from  other  parts  of  the 
paper,”  she  said.  “1  think  the  advertising  department  gave 
up  on  it  before  we  started  because  they  didn't  understand 
it.” 

At  the  Washington  Post,  Style  editor  Hadar  has  won  a 


conunitment  of  more  space  for  the  paper’s  new  “Healtij” 
section,  which  debuts  as  a  tabloid  Jan.  1 . 

“It  was  one  of  the  few  areas  where  we  were  able  to 
convince  management  that  it  is  worth  its  extra 
space  .  .  .  that  eventually  it  will  pay  for  itself,”  she  said. 

More  typical  was  the  situation  at  the  Dallas  Times 
Herald,  which  launched  a  well-received  “Friday”  section 
listing  weekend  activities,  only  to  kill  it  because  of  the 
post-Republican  Convention  newsprint  crunch. 

Wire  services  in  Peru 
heid  at  poiiticai  gunpoint 

Armed  commandoes  of  a  new  guerrilla  organization 
occupied  the  office  of  Associated  Press  and  United  Press 
International  in  Lima,  Peru  on  Sept.  29,  and  at  gunpoint 
forced  both  news  agencies  to  send  a  revolutionary  com¬ 
munique. 

No  violence  was  reported  in  either  of  the  incidents.  This 
type  of  revolutionary  commandeering  of  the  wire  services 
transmissions  has  been  experienced  before. 

Members  of  the  Tupac  Amaru  Revolutionary  Move¬ 
ment  painted  their  name  on  the  AP  office  wall  and  left 
propaganda  leaflets  after  the  communique  was  sent  on  a 
circuit  going  to  AP  headquarters  in  New  York. 

The  guerrilla  group,  armed  with  pistols,  ordered  two  AP 
employees  into  a  bathroom  and  at  gunpoint  forced  a  news¬ 
man  to  transmit  the  communique  in  Spanish  to  New  York. 

On  Sept.  28,  the  attackers  seized  a  radio  station  in 
Cuzco,  725  miles  southwest  of  Lima,  to  announce  they 
were  beginning  a  guerrilla  war  against  the  government, 
police  said. 

The  communique  assailed  the  speech  of  President  Fer¬ 
nando  Belaunde  Terry  on  Sept.  28  before  the  United  Na¬ 
tions  General  Assembly  in  New  York. 


Need  to  fire  up  your 
community  about  arson? 

If  so,  maybe  we  can  help.  We  have  a  package  of  background 
information  and  questions  that  could  help  you  take  an  in-depth 
look  at  this  ever-growing  problem  and  how  it’s  affecting  your  com¬ 
munity.  We  also  can  provide  material  to  firefighters  and  law  en¬ 
forcement  people  that  will  help  them  identify  arson  and  effectively 
deal  with  those  who  commit  it.  For  a  closer  look  at  arson  and  how 
to  combat  it  in  your  town,  write  or  call  for  our  Arson  Awareness 
Kit.  Call:  309-766-2625  or  write: 


Media  Information  Service 
Public  Relations  Department 
State  Farm  Insurance  Companies 
One  State  Farm  Plaza 
Bloomington,  IL  61701 
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Commitment  to  flexo 

Providence  Journal  Co.  set  to  sign  deal  with  WIndmoeller  & 
Hoelscher  that  will  result  In  the  delivery  of  18  flexo  units 


By  John  Consoli 

The  Providence  Journal  Co.,  which 
publishes  the  Providence  Journal  and 
the  Providence  Bulletin,  is  finalizing 
details  of  a  contract  with  Windmoel- 
ler  &  Hoelscher  Corp.  that  will  enable 
the  newspapers  to  fully  commit  to  the 
flexographic  printing  process. 

The  official  signing  of  the  contract 
is  scheduled  for  Oct.  29  and  under  that 
agreement,  which  is  still  tentative,  the 
Journal  Co.  will  purchase  18  Jour- 
nalflex  press  units  and  eight  half 
decks  from  W&H. 

The  new  flexographic  presses  are 
scheduled  to  be  delivered  and 
installed  for  operation  by  June  of 
1987. 

Last  month,  in  a  move  made  as  a 
preliminary  step  to  the  anticipated 
flexo  deal,  the  ^ovidence  newspap¬ 
ers  announced  a  plan  to  construct  a 
new,  multi-million  dollar  printing 
plant  that  will  be  ready  in  time  to 
house  the  new  presses. 


Both  Providence  newspaper  pro- 
duction  officials  and  W&H 
executives  were  reluctant  to  discuss 
the  matter  in  detail  when  they  were 
questioned  at  the  New  England 
Newspaper  Production  Conference  in 
Boston  last  week. 

George  Wood,  assistant  production 
manager  at  the  Providence  dailies, 
declined  to  comment  until  the  actual 
contract  was  signed. 

However,  James  Feeney,  president 
of  W&H,  made  mention  of  the 
upcoming  sale  of  flexo  presses  to  the 
Providence  newspapers  in  a  presenta¬ 
tion  to  New  England  production  man¬ 
agers. 

After  the  presentation.  Feeney 
would  not  comment  further,  pointing 
out  that  the  deal  is  not  final  until  the 
agreement  is  signed  on  Oct.  29. 

The  flexo  test  in  Providence  began 
in  May  of  1983  when  a  W&H  Jour- 
nalflex  unit  was  delivered.  In  Septem¬ 
ber  of  1983,  the  initial  prototype  was 
replaced  by  a  pre-production  model 
press. 


From  the  start  of  the  test,  Journal- 
Bulletin  production  manager  Jerry 
DeHimer  was  commited  to  giving  the 
flexo  process  a  long,  extensive  test. 

During  the  testing,  a  laser  engraved 
ceramic  anilox  roll  was  used  to 
upgrade  the  process  and  ink  formulas 
were  constantly  improved.  Most  of 
the  major  ink  companies  were 
involved  in  the  flexo  test  process  and 
it  is  not  known  which  company  or 
companies  the  newspapers  will 
choose  for  the  flexo  process. 

W&H  is  also  testing  flexo  at  the 
Fort  Lauderdale  (Fla.)  News  &  Sun 
Sentinel.  W&H  is  scheduled  to  install 
color  flexo  press  units  at  the  News  & 
Sun  Sentinel  by  the  middle  of  next 
year. 

The  Fort  Lauderdale  dailies  are 
owned  by  the  Tribune  Co.  of  Chicago. 

The  Flexo  Newspaper  Press 
Group,  a  division  of  W&H,  is 
responsible  for  the  installation  and 
testing  of  W&H  flexo  presses  at  U.S. 
newspapers. 


Top  Kidder-Stacy  flexo  exec  joins  M.A.N.-Roland 

Dressier  takes  engineering  position  at  competitor 


Fred  Dressier  has  left  his  position 
as  flexographic  production  manager 
for  the  Kidder-Stacy  division  of  the 
Motter  Printing  Press  Co.  to  become 
manager  of  design  engineering  for  the 
newspaper  division  of  M.A.N.- 
Roland. 

At  the  same  time,  the  Motter  Co.  is 
relocating  the  flexo  department  of  its 
Kidder-Stacy  division  from  its  cur¬ 
rent  home  in  Agawam,  Massachu¬ 
setts,  to  the  corporate  headquarters 
of  Motter  which  is  in  York,  Pa. 

Motter  has  set  up  a  complete  flexo 
test  area  within  its  plant.  The  test  site 
has  a  flexo  press  unit  and  half  deck 
with  three-color  capacity.  According 
to  Motter  officials,  a  second  flexo  unit 
with  four-color  capacity  will  also  be 
added. 

The  job  change  by  Dressier  is  con¬ 
sidered  significant  because  both  Kid¬ 
der-Stacy  and  M.A.N.-Roland  are 
testing  flexo  units  with  different 
Knight-Ridder  newspapers. 


The  Kidder-Stacy  flexo  test  is  going 
on  at  the  Long  Beach  (Calif.)  Press- 
Telegram,  while  M.A.N.-Roland  is 
testing  flexo  at  the  Miami  Herald. 

Dressier  was  supposed  to  be  on  a 
panel  that  addressed  the  New  Eng¬ 
land  Newspaper  Production  Con¬ 
ference  in  Boston  last  week.  He  was 
replaced  by  Ed  Motter,  vice  president 
and  general  manager  of  the  Motter 
Press  Co. 

Also  on  that  panel  was  Edward 
Padilla,  chief  executive  officer,  news¬ 
paper  press  division  of  M.A.N.- 
Roland,  USA.  After  the  panel  at 
which  Dressler’s  job  switch  was  men¬ 
tioned,  Motter  and  Padilla  conferred 
for  a  short  time  and  could  be  over¬ 
heard  stating  that  there  were  no  hard 
feelings  about  the  Dressier  switch. 

After  the  session,  Padilla  told  E&P, 
“On  the  addition  of  Fred  Dressier,  we 
feel  his  expertise  will  help  us  in  this 
(Miami)  flexo  test  and  others.  1 
needed  a  design  engineering  manager 
to  help  us  in  a  number  of  projects  we 
have  to  develop.” 


Padilla  said  although  both  Motter 
and  M.A.N.-Roland  are  testing  flexo 
at  Knight-Ridder  newspapers,  that 
neither  the  parent  company  or  the 
individual  papers  involved  in  the  test 
have  shared  any  information  on  how 
each  companies’  test  is  progressing. 

The  Miami  Herald  made  a  decision 
to  look  into  the  flexographic  printing 
process  in  the  middle  of  1983. 

The  actual  test  process  was  put  into 
motion  in  July  of  this  year  when  the 
Herald  removed  two  Goss  Mark  II 
letterpress  units  with  a  color  cylinder, 
and  replaced  them  with  two  M.A.N.- 
Roland  Flexoman  units  plus  a  color 
half  deck. 

Production  testing  of  flexo  at  the 
Herald  began  on  September  10  and 
actual  production  runs  started  on 
October  1 ,  according  to  Padilla. 

“We  are  fully  commited  to  putting 
all  the  resources  in  place  to  prove  the 
viability  of  flexography  for  newspap¬ 
ers,”  Padilla  said.  —  John  Consoli 
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Newsprint  price  hikes  deiayed 

Analyst  believes  Canadian  newsprint  firms'  plan  to  hike  prices  has 
been  blunted  by  ample  U.S.  supplies  and  an  anticipated  soft  economy 


By  Lloyd  Carver 

A  newsprint  analyst  for  Merrill 
Lynch  forecasts  that  recently 
announced  increases  in  the  price  of 
newsprint  may  backfire  on  Canadian 
newsprint  firms  because  of  excess 
supply  and  a  softer  economy  pre¬ 
dicted  for  1985. 

The  announced  6.5%  price  hikes 
would  come  only  six  months  after  a 
7%  price  hike  that  many  newsprint 
consumers  had  to  absorb. 

As  a  result,  at  least  two  of  three 
newsprint  companies  that  announced 
price  increases  have  since  announced 
delays  in  those  anticipated  increases. 

Abitibi-Price,  Inc.,  of  Toronto, 
Reed,  Inc.,  and  Rothesay  Paper,  Ltd. 
all  recently  announced  a  newsprint 
price  increase  of  $35  a  metric  ton  to 
$570,  effective  Jan.  1. 

Merrill  Lynch  analyst  Evadna 
Lynn  pointed  out  that  newsprint 
inventories  are  the  highest  since  the 
fall  of  1982  and  others  point  out  that 
Scandanavian  newsprint  at  about  $25 
per  metric  ton  cheaper  is  making  its 
way  into  the  U.S.  market. 

Lynn  said  several  factors  indicate  a 
softer  market  next  year.  These 
include: 

•  Inventories  of  newsprint  are 
increasing. 

•  The  economy  is  expected  to  be 
softer  next  year. 

•  Help  wanted  and  overall  classi¬ 


Sears  enters  video 
teleconferencing 

American  Satellite  Company  has 
announced  the  signing  of  a  multi¬ 
million  dollar  contract  with  Sears 
Communications  Company,  a  sub¬ 
sidiary  of  Sears,  Roebuck  and  Com¬ 
pany,  for  a  private  voice,  data  and 
video  teleconferencing  network. 

The  network  will  connect  Sears 
corporate  and  subsidiary  offices  in  26 
U.S.  cities. 

According  to  John  N.  Lemasters, 
president  and  chief  executive  officer 
of  American  Satellite,  “The  Sears/ 
Allstate  network  is  further  evidence 
that  video  teleconferencing  is 
becoming  a  viable  communications 
tool  for  corporations  throughout  the 
U.S.” 
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fied  advertising  are  expected  to  drop 
next  year. 

Possibly  the  result  of  these  trends, 
Abitibi-Price  in  mid-October,  told 
newsprint  customers  that  the  target 
date  for  the  price  hike  was  deferred 
across-the-board  until  Apr.  1 . 

Rothesay  decided  to  cancel  the  an¬ 
nounced  increase. 

Among  newspaper  executives, 
James  D.  Squires,  executive  vice 
president  and  editor  of  the  Chicago 
Tribune,  said  the  news  of  a  price  hike 
deferral  by  Abitibi-Price  is  “good 
news  in  the  sense  that  it  is  more  realis¬ 
tic.” 

At  the  Dallas  Morning  News,  con¬ 


troller  J.  William  Cox  said:  “I’m  sur¬ 
prised  at  both  dates,  that  the  market 
would  support  Jan.  1.  or  Apr.  1  ...  I 
think  it's  premature.”  Cox  cited  the 
price  hike  received  by  many  in  July. 

“There’s  no  shortage  of  news¬ 
print,”  Cox  said,  pointing  to  ample 
supplies  in  both  Scandinavia  and  from 
domestic  sources. 

In  Long  Beach,  Calif.,  Daniel  H. 
Bidder,  publisher  of  the  Press- 
Telegram.  said  he  was  “absolutely 
delighted,”  if  East  Coast  news  about 
a  deferred  price  hike  increase  holds 
true.  Bidder  observed,  however,  that 
West  Coast  sources  draw  from  differ¬ 
ent  companies  than  in  the  East. 


VU/TEXT  adds  stock  information 


In  the  first  of  a  series  of  planned 
financial  quoting  services,  VU/TEXT 
Information  Services,  Inc. 
announced  the  availability  of  VU/ 
QUOTE,  a  new  database  that  pro¬ 
vides  quotes  for  a  securities  traded  on 
the  New  York  and  American  Stock 
Exchanges. 

VU/QUOTE,  which  is  provided  to 
VU/TEXT  by  Commodity  News  Ser¬ 
vices,  another  Knight-Ridder  com¬ 
pany,  provides  an  overview  of  trading 
on  the  New  York  and  American  Stock 
Exchanges,  including  a  list  of  the 
most  active  stocks  and  the  biggest 
gainers  and  biggest  losers  on  the  two 
exchanges,  with  price  change  and 


volume. 

VU/TEXT  subscribers  can  get 
quotes  for  stocks  by  entering  the  tick¬ 
er  symbol  of  the  stock.  VU/QUOTE 
responds  by  providing  the  real-time 
figure  for  the  Dow  Jones  Industrial 
Averages  and  for  the  total  volume  of 
stocks  traded  up  to  that  minute,  as 
well  as  the  20-minute  delayed  quote 
for  the  stock  requested. 

The  VU/QUOTE  database  is  avail¬ 
able  24  hours  a  day.  including  trading 
hours,  at  50  cents  a  minute.  It  is 
accessible  via  any  personal  computer  | 
or  terminal  with  a  modem.  There  is  no 
additional  charge  for  1200  baud 
transmission. 


Our  FIFTH  year  of 

Serving  the  Newspaper  Industry... 

•  OFFSET  PRESS  CONVERSIONS 

•  NEW  EAGLE  MONO  AND  3-COLOR  UNITS 

•  FLEXOGRAPHY  PRESS  CONVERSIONS 

•  PUMP  AND  RAIL  RETROFITS 

.  RTP  REPLACEMENT  AND  UPGRADES 

•  DAMPENER  REPLACEMENTS 

•  PRESS  CONTROLS  AND  MOTOR  DRIVES 

•  PRESS  CUTOFF  CHANGES 

Call  us  collect  with  your  production  problems. 
(214)  931-2312 

Publishers  Equipment 

(3®[?[p@[?(Sl'u'8©0Q 

Mailing  Address  —  Post  Office  Box  802326  •  Dallas,  Texas  7S380 
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M.A.N.-Roland  starts  ‘old  press’  parts  division 


M.A.N.-Roland,  USA,  has  started 
a  new  press  parts  manufacturing  and 
servicing  company  called  Press  Parts 
International. 

Mark  Barrell  has  been  named 
general  manager  of  the  new  organiza¬ 
tion  and  M.A.N.-Roland  has  added 
five  new  employees  to  service  the 
new  division. 

According  to  M.A.N.-Roland, 
USA,  newspaper  division  chief  execu¬ 
tive  officer  Edward  Padilla,  the  new 
division  was  started  to  give  special  ser¬ 
vice  and  to  make  genuine  parts  from 
original  blueprints  for  older  line 


presses. 

Padilla  said  that  when  M.A.N.- 
Roland  acquired  Wood  Industries  in 
the  late  1970’s,  it  received  original 
press  blueprints  and  parts  inventories 
for  Wood,  Hoe  and  Scott  presses 
which  are  no  longer  made. 

“We  recognized  the  responsibility 
to  provide  a  continuing  source  of 
parts  for  those  presses  and  in  order  to 
do  that,  we  decided  to  set  up  a 
separate  division,”  Padilla  said. 

He  said  a  separate  division  to  con¬ 
centrate  exclusively  on  the  original 
Wood  Industries’  presses  will  free  up 


M.A.N.-Roland  personnel  so  that 
they  can  offer  better  service  to  Roland 
presses. 

At  the  same  time,  it  will  enable 
M.A.N.-Roland  to  offer  “a  more 
intense  level  of  servicing  for  the  older 
presses,”  Padilla  said. 

"Throughout  the  world  today  there 
are  still  about  2,000  units  of  these 
make  presses,”  Padilla  said. 

The  new  division  will  ultimately 
computerize  so  that  it  will  be  possible 
to  get  a  part  delivered  anywhere  a  part 
is  needed  within  24  hours,  Padilla 
said. 


Newsday  to  offer  Videotex  NIE 


Newsday  has  announced  the  start  of 
an  innovative  service  aimed  at  secon- 
darj’  school  students,  combining  two 
projects  designed  to  ensure  the  future 
of  newspapers. 

The  newspaper’s  24-hour  cable 
text  channel  and  Newspaper  in  Edu¬ 
cation  (NIE)  program  have  collabo¬ 
rated  to  begin  a  weekly  educational 


feature,  “Videotex  NIE,”  showcas¬ 
ing  the  writing  of  students  from 
schools  throughout  the  cable  system 
area,  which  is  most  of  Nassau  County 
and  Western  Suffolk  County,  Long 
Island. 

In  each  edition,  student  writers  will 
highlight  events,  places  and  people  in 
their  own  neighborhoods.  A  state¬ 
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Electronically  Engraved 
Anilox  Rolls 

If  you’ve  seen  one  cell,  you’ve  seen  them  all. 

Each  cell  is  a  perfect  duplicate  of  its  neighbors... 
electronically  engraved  on  the  superhard  copper 
surface  of  the  cylinder  with  the  high  precision 
and  uniformity  that  only  a  diamond  cutting  stylus 
can  provide. 

Spiral  marks  and  tonal  variations  are  non-existent. 
So  once  you  put  your  anilox  roll  into  use,  it  will 
transfer  the  exact  volume  of  ink  with  repetitive 
precision. 

For  fuli  details,  contact  Armotek  Industries,  Inc., 

701  Public  Road,  Paimyra,  N  J  08065.  (609)  877-5400. 

the  image  makers 


ment  from  the  cooperating  teacher 
will  introduce  the  students’  work  and 
give  the  name  of  their  school  and 
class. 

By  initiating  “Videotex  NIE,” 
Newsday  is  expanding  the  scope  of 
the  educational  services  provided  by 
its  Community  Affairs  Department. 

Selected  teachers  participating  in 
Newsday  in  Education’s  writing  pro¬ 
gram  can  provide  their  students  with 
the  chance  to  see  their  writing  pub¬ 
lished  through  the  electronic  medi¬ 
um. 

The  program  also  provides  teachers 
with  an  opportunity  to  prepare  stu¬ 
dents  to  cope  with  the  information  ex¬ 
plosion.  It  gives  them  a  chance  to 
learn  by  doing  and  see  the  effect  their 
work  has  in  a  “real-world”  setting. 

The  Newsday  Channel  is  reaching 
233,000  households  via  cable  with  an 
around-the-clock  news  and  informa¬ 
tion  service.  The  channel  uses  Teli- 
don  computer  graphics  with  text. 

Approximately  two  dozen  schools 
will  participate  in  producing  the  pro¬ 
gram  during  the  1984-85  school  year. 
“Videotex  NIE”  will  be  shown  sev¬ 
eral  times  a  day  each  Saturday  and 
Sunday. 

Patricia  Houk,  Newsday  educa¬ 
tional  services  manager,  considers 
the  project  a  means  for  students  to ' 
explore  technology.  “Videotex  isn’t 
MTV,”  Houk  said,  “but  it  does  give 
kids  a  chance  to  see  themselves  in 
print  in  the  medium  they  feel  most  at 
home  with.  Our  task  in  NIE  is  to  keep 
students  reading  and  in  this  project 
our  readers  can  also  be  our  writers.” 
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standard  European  and  North 
American  channels  are  available. 

Lower  Maintenance  And 
Operational  Costs. 

Due  to  the  distinctive  design 
features  of  the  DATRAX  sys¬ 
tem,  great  savings  over  com¬ 
petitive  systems  can  easily  be 
achieved.  For  example,  routine 
operation  of  the  solid  state  YAG 
laser  requires  only  that  an  inex¬ 
pensive  krypton  lamp  be  re¬ 
placed  while  other  sy'steras 
require  periodic  replacement  of 
the  entire  laser.  The  krypton 
lamp  can  be  replaced  in  about 
ten  minutes  compared  to  sev¬ 
eral  hours  of  highly-skilled 
labor  required  to  replace  other 
lasers. 

Our  Lasermask™  film  images 
directly  onto  inexpensive  un¬ 
coated  aluminum  lithographic 
plates  and  provides  a  stable, 
reliable  and  readily  available 
page  record  at  the  same  time. 
No  electronic  storage  or  re¬ 
transmission  is  required. 

Higher  Reliability. 

The  DATRAX  760  is  the  next 
generation  of  our  2417  system, 
which  has  proven  highly  reli¬ 
able  in  daily  use  for  over  five 
years  at  such  publications  as 
The  New  York  Times  and  The 
New  York  Daily  News.  Every¬ 
thing  we  have  learned  from  our 
highly  successful  experience 
with  the  2417  has  gone  into 
making  the  new  760  a  system 
with  improved  accuracy  and 
reliability. 

To  find  out  more  about  the 
considerable  advantages  of  the 
new  DATRAX  760,  call  us  at 
703-455-3600  or  write  us  at 
Crosfield  Data  Systems  Inc., 
7942  Cluny  Ct.,  Spring- 
M  field,VA  22153. 


maker  will  be  com¬ 
patible  with  a  variety 
of  electronic  publi- 
cation  systems.  Text 
pages  being  com- 
posed  electronically 
but  without  graphics 
capability  can  be 
merged  with  the 
graphics  scanned  on 
^  a  DATRAX  760 
Reader.  Or  complete 
electronically  composed 
pages  with  graphics  may  be  sent 
directly  from  the  computer  to 
the  DATRAX  760  to  produce 
a  lithographic  printing  plate, 
and/or  La^rmask™  film. 
Greater  Choice  Among  High 
And  Low  Data  Rate  Channels. 

High  data  rate  channels  such 
as  satellite/earth  station  or 
microwave  systems  can  be  ac¬ 
commodated  as  easily  as  low 
data  rate  channels  such  as 
telephone  lines.  Interfaces  to 


Higher  Resolution: 

Accurate  To  1/19  Point 

The  DATRAX  760  main¬ 
tains  faithful  high  fidelity 
reproduction  no  matter  what 
size  plate  is  being  processed. 
100- line  screen  materials  are 
reproduced  within  a  5  to  95% 
highlight/shadow  range.  120- 
line  and  higher  screen  capa¬ 
bilities  are  optional. 

Broader  Computer-To-Plate 
Compatibility 

The  system’s  output  plate- 


Scanning  and  transmitting 
newspaper  pages  via  satellite  or 
other  communication  channels 
has  just  entered  a  new  age  of 
efficiency. 

The  new  DATRAX  760  fac¬ 
simile  laser  platemaker  and  data 
system  offers  a  combination  of 
advantages  never  before  avail¬ 
able  to  newspaper  and  com¬ 
mercial  printers  contemplating 
facsimile  and  computer-to-plate 
interfaces. 

New  Datrax  760.  Larger 
40"  X  27."  Format 

With  this  big  new  platemak¬ 
ing  format,  you  can  process  a 
number  of  different-sized  for¬ 
mats,  including  tabloids,  double 
trucks  and  even  larger  images. 
The  DATRAX  760  memory  can 
hold  up  to  16  format  sizes  and 
locations  at  once. 


Crosfield  Data 
Systems  Inc. 


Courant  ready 

(Continued  from  page  13) 

come  with  full  color  capacity,  and  the 
Courant  will  be  adding  three  color 
decks  to  its  existing  units  as  well. 

The  newspaper  has  also  acquired 
new  mailroom  equipment  to  handle 
its  Sunday  insert  business  and  is  con¬ 
sidering  buying  still  more  equipment 
to  deal  with  mid-week  preprint  busi¬ 
ness.  The  equipment  included  two 
Harris  1472P  inserting  carousels  and 
stacking,  bundling  and  tying  equip¬ 
ment  packaged  by  Hall  Systems. 

The  total  price  tag  so  far  for  the 
press  and  mailroom  capital  programs 
is  about  $27  million,  with  over  $24 
million  of  that  going  towards  the  pre¬ 
ssroom  expansion  and  about  $2.5  mil¬ 
lion  being  spent  on  mailroom  equip¬ 
ment. 

The  new  presses  will  mean  later 
deadlines  and  earlier  delivery  while 
the  greater  color  capacity  will  add 
“enormous  flexibility”  to  what  the 
Courant  can  offer  advertisers,  Davies 
said.  “When  we  get  done  with  our  pro¬ 
jects,  we’ll  be  state  of  the  art  in  many 
areas.  It  will  make  sure  our  quality  is 
that  much  higher.” 


The  Samuel  Colt 
House  (left)  is  the 
new  marketing 
center  of  the  Hart¬ 
ford  Courant,  in 
the  downtown 
Hartford  Square 
section  of  the  city. 
The  building,  which 
contains  approx¬ 
imately  27,000  $q. 
ft.,  is  on  the  site  of 
the  former  home  of 
Samuel  Colt, 
whose  Hartford 
armory  complex  is 
nearby.  Though 
entirely  new,  the 
building  was  con¬ 
structed  in  Geor- 
gion-style  archi¬ 
tecture  to  conform 
to  the  style  of  the 
other  buildings  in 
the  square  com¬ 
plex.  The  building 
houses  the 
advertising, 
circulation,  pro¬ 
motion,  research 
and  public  affairs 
departments. 


However,  he  does  not  see  the 
Courant  converting  to  pagination 
soon.  “Our  back  shop  is  very  effi¬ 
cient,”  he  explained.  “There 
wouldn’t  be  nearly  the  savings  as  at 
other  papers.” 

To  deal  with  the  office  space  prob¬ 
lem,  the  Courant  resorted  to  a  “tem¬ 
porary  fix”  of  taking  out  a  five-year 
lease  in  a  new  “Queen  Anne  style” 
building  several  blocks  from  the 
Broad  Street  plant  and  moved  in  its 
advertising,  marketing  circulation 
and  promotion  offices. 

Across  the  street  from  the  “market¬ 
ing  center,”  the  Courant  leased 
another  building  to  house  inserting 
equipment  for  its  Sunday  paper  as 
well  as  some  telephone  sales  offices 
for  classified. 

The  decision  to  go  with  the  press 
expansion  over  the  new  offices,  Dav¬ 
ies  said,  “boiled  down  to  the  realiza¬ 
tion  that  we  desperately  needed  new 
press  equipment  to  expand  and  pro¬ 
tect  our  franchise.” 

Ad  spending  up 

Advertising  expenditures  in  daily 
newspapers  in  the  first  six  months  of 
1984  totaled  $11.2  billion,  a  17.1% 
increase  over  the  same  period  in  1983, 
according  to  the  Newspaper 
Advertising  Bureau. 


Confrontation 

(Continued  from  page  15) 


sure  they  (the  Courant)  looked  at  us. 
The  Courant ’s  zones  match  the  towns 
we  have,”  she  said. 

Ellis  also  acknowledged  that  her 
paper  also  copies  the  Courant  at 
times.  Her  future  plans  include  the 
improvement  of  the  Journal- 
Inquirer’s  business  pages  and 
entertainment  coverage,  for  example, 
in  order  to  be  more  competitive  in  an 
area  where  she  sees  the  Hartford 
paper  being  strong. 

The  newspaper  is  also  responding 
to  the  Courant’s  $25  million  press¬ 
room  expansion  by  adding  two  Harris 
offset  units  to  its  existing  seven-unit 
press.  In  addition  to  making  possible 
larger  editions,  the  new  units  will  in¬ 
crease  the  Journal-Inquirer’s  color  ca¬ 
pacity  as  well. 

A  common  element  of  all  the 
publishers’  comments  on  the 
Courant’s  push  for  more  local  cover¬ 
age  is  that  the  amount  of  town  news  is 
still  nowhere  near  “the  pages  and 
pages”  that  used  to  appear  before  the 
Times  Mirror  acquistion.  In  fact,  they 
said  it  was  the  “old  Courant's”  ability 
to  attract  readers  in  the  outlying 
towns  that  attributed  to  its  prevailing 
over  the  evening  Hartford  Times 
which  failed  to  break  out  of  its  city 
base.  The  Times  folded  in  1976. 

Yet  one  of  the  problems  the 
independent  publishers  see  facing  the 
Courant  is  that,  despite  a  much  larger 
staff,  it  has  to  spread  its  reporters  just 
too  many  towns  —  58  in  its  primary 
market  area  —  while  they,  with  much 
iess  people,  need  only  zero  in  on  their 
own  markets. 

“It’s  a  matter  of  quantity  as  well  as 
quality,”  remarked  White.  He  noted 
that  his  paper  may  run  “as  much  as 
195  local  stories”  on  a  single  day  “to 
just  10  for  the  Courant.” 

To  emphasize  his  point  that  the 
Courant  has  not  given  its  local  news 
the  fine-tuned  focus  the  market  re¬ 
quired,  he  pointed  to  a  story  in  a  re¬ 
cent  edition  zoned  for  his  area  that 
had  a  Middletown  dateline.  “Selling 
Middletown  news  in  Meriden  i.s  not 
going  to  attract  our  readers.” 

And  as  for  the  Meriden  stories 
running  in  the  Courant  that  day,  he 
called  them  “pick  ups”  from  his  own 
newspaper. 

Chris  Powell,  editor  of  the  Journal- 
Inquirer,  sees  the  Courant’s  attempt 
to  compete  in  local  news  as  posing  a 
morale  problem  as  well. 

In  his  view,  reporters  come  to  big 

(Continued  on  next  page) 
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metros  like  the  Courant  with  visions 
of  doing  major  investigations  and 
stories  with  statewide  impact,  not 
with  the  intention  of  slugging  it  out  in 
the  little  towns. 

“Nobody  wants  to  be  in  the  tren¬ 
ches,”  he  said.  “And  that's  what 
local  news  is.” 

Powell  said  the  Courant,  as  a  result 
of  staff  disaffection,  has  experienced 
a  high  turnover  of  its  editorial  staff,  a 
movement  which,  he  added,  began 
under  Murphy  and  accelerated  with 
Davies. 

Powell  also  questioned  Davies' 
decision  to  bring  in  Marty  Petty  in 
October,  1983,  as  managing  editor,  a 
move  which  demoted  then-managing 
editor  Reid  MacCluggage  to  manag¬ 
ing  editor/news  and  had  him  reporting 
to  Petty. 

The  change  in  command,  Powell 
said,  led  to  MacCluggage's  leaving 
the  Courant  and  taking  his  25  years  of 
experience  covering  Connecticut 
with  him.  He  felt  that  Petty,  who 
Joined  the  Kansas  City  newspapers  in 
1980  and  was  assistant  managing  edi¬ 
tor  for  photos  and  graphics  when  she 
left,  did  not  have  the  experience  to 
direct  the  Courant's  news  department 
effectively,  especially  in  relation  to 
local  coverage. 

Davies  vigorously  disputed 


Powell’s  contentions.  MacCluggage 
left,  he  said,  after  receiving  “a  damn 
good  offer”  to  become  editor  and 
publisher  of  the  New  London  Day. 

The  ad  battle  is  heating  up  as  well. 
The  Courant  just  introduced  its 
“blockbuster”  program  of  rate  dis¬ 
counts  for  retailers  running  multiple 
pages  on  a  single  day. 

The  local  independents  view  the 
situation  with  concern,  but  nobody 
appears  ready  to  hit  the  panic  button. 

“We're  just  going  ahead  and  doing 
the  best  job  we  can,”  said  Brown, 
who  added  that  competing  with  the 
Courant  under  Times  Mirror 
“doesn’t  have  the  same  feeling  as  in 
the  old  days.  We  don’t  really  know 
anyone  there  anymore.” 

Ellis  believes  that  despite  the 
Courant’s  gear-up,  there  is  less  com¬ 
petition  facing  her  newspaper  now 
than  a  few  years  ago. 

“The  Times  is  out  of  business.  We 
drove  the  Springfield  papers  effec¬ 
tively  out  of  our  market.  The  Man¬ 
chester  Herald  is  50%  of  its  size,”  she 
said,  referring  to  the  Sprinufield 
Union  and  News  and  Scripps 
League’s  Herald  which  has  about 
10,000  daily  circulation. 

And  the  Courant,  she  said,  “is  not 


any  more  dominant  than  it  was  a  few  > 
years  ago  when  we  were  less  than  we 
are  now.” 

As  for  his  bringing  in  Petty,  Davies  ^ 
described  her  as  a  “nationally  re¬ 
nowned”  graphics  editor  and  “an 
enormously  good  organizer  and  man¬ 
ager.” 

Petty  worked  closely  with  him  dur¬ 
ing  the  Kansas  City  papers'  coverage 
of  the  Hyatt  disaster,  Davies  said, 
stating  she  “has  a  way  of  taking  on 
projects  and  doing  kinds  of  things  you 
win  Pulitzers  for.  The  Courant  is  a 
demonstrably  better  newspaper  and 
that’s  primarily  due  to  Marty  Petty.” 

Speaking  about  the  turnover  situa¬ 
tion,  Davies  said  the  rate  “this  year 
has  been  higher  than  in  the  past.” 
However,  he  attributed  much  of  that 
to  Courant’s  having  “a  new  set  of  edi¬ 
tors.  Change  always  brings  a  certain 
amount  of  dislocation.” 

Regarding  local  news  coverage  in 
general,  Davies  stated  it’s  not, the 
intention  to  cover  “every  fender- 
bender”  in  every  town.  “But  we  will 
cover  important  town  news  and  com¬ 
bine  that  with  our  stronger  state  and 
regional  coverage,”  he  said. 

The  signs  now  are  for  the  local  news 
battle  to  intensify,  with  Davies  saying 
he  plans  to  hire  more  reporters  for 
town  beats. 
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UNESCO 

(Continued  from  page  48) 

of  independent  newspapers  in  Peru 
was  undertaken  with  rhetoric  similar 
to  those  in  the  United  Nations  Eco¬ 
nomic,  Scientific  and  Cultural  Orga¬ 
nization  who  have  advocated  the 
NWIO. 

“The  takeover  of  the  daily  press 
was  complex  and  packaged — pack¬ 
aged  in  a  rather  attractive  ideological 
package  ...  (It  was  said)  there 
was  oligopolistic  ownership  and  mi¬ 
nority  control  (of  the  press)  and  what 
must  be  done  is  to  give  people  at  large 
a  voice  in  the  press.  It  was  a  rather 
inspired  text,  we  thought  at  the 
time,”  he  said. 

In  fact  what  happened,  however, 
was  that  independent  voices  were  lost 
and  leftist  journalists  who  had  suf¬ 
fered  under  previous  right  wing  dicta¬ 
torships  “became  eventually  very  au¬ 
thoritarian  and  repressive,”  Zileri 
said. 

Zileri  said  he  sympathized  with  the 
complaint  of  some  Third  World  jour¬ 
nalists  and  governments  that  Western 
news  agencies  virtually  ignore  their 
countries. 

“But  the  question  is,”  he  added, 
“would  any  UNESCO  resolution  or 
set  of  resolutions  change  (the  situa¬ 
tion)?  I  don’t  think  so.  Not  unless  it 
was  able  to  enforce  something  like  an 
allotment  of  space  for  coverage.  It 
sounds  ridiculous  but  it  is  not  ridicu¬ 
lous  to  us  Peruvians — we  saw  it  hap¬ 
pen.” 

Much  the  same  point  was  argued  by 
Dana  Bullen,  executive  director  of 
the  World  Press  Freedom  Committee. 
Bullen  particularly  focused  on  the 
continuing  discussion  by  UNESCO 
and  others  about  measures  to  “pro¬ 
tect”  journalists  in  hazardous  assign¬ 
ments — proposals  Bullen  sees  as  Tro¬ 
jan  Horses  for  licensing  reporters. 

“Why  do  I  see  this  as  threatening, 
given  the  real  hazards  that  journalists 
do  face?”  Bullen  asked.  “First,  and  I 
will  be  blunt,  another  ID  card  in  a 
journalist’s  pocket  will  not  protect 
newspeople  from  bullets  or  bombs. 
The  sad  history  of  deaths  already  at¬ 
tests  to  that.” 

Also,  Bullen  said,  newsmen  he  di¬ 
rected  as  foreign  editor  of  the  defunct 
Washington  5tar“were  not  expelled, 
jailed  or  murdered  because  the  au¬ 
thorities  didn’t  know  they  were  jour¬ 
nalists  reporters.  They  received  this 
treatment  precisely  because  they  were 
reporters.” 

At  the  same  time  UNESCO  encour¬ 
ages  discussions  about  journalists’ 
protection,  Bullen  added,  it  is  appar¬ 
ently  unconcerned  about  the  increas¬ 
ing  government  control  of  the  news 
media  in  the  world. 


“In  two-thirds  to  three-quarters  of 
the  world — the  figures,  respectively, 
are  for  print  and  broadcast  media — 
governments  either  control  the  news 
media  or  have  a  significant  or  domi¬ 
nant  voice  in  what  does  or  does  not 
appear.  One  might  reasonably  ask 
what  UNESCO  is  doing  about  that,” 
Bullen  said. 

He  said  UNESCO’s  “links”  to  the 
controversial  World  Conference  on 
the  Working  Conditions  and  Safety  of 
Journalists,  to  be  held  next  March  in 
Mexico  City,  shows  that  the  agency  is 
still  pushing  anti-press  freedom  mea¬ 
sures.  (See  related  story,  page  48.) 


UNESCO’s  acting 
assistant  director  generai 
for  the  communication 
sector,  however, 
vigorousiy  deni^  the 
charges  that  UNESCO 
favors  press  curbs. _ 

UNESCO’s  acting  assistant  direc¬ 
tor  general  for  the  communication 
sector,  however,  vigorously  denied 
the  charges  that  UNESCO  favors 
press  curbs. 

“We  work  on  the  side  of  the  free 
flow  of  information,”  Antonio  Pas- 
quali  told  a  mostly  skeptical  audi¬ 
ence.  “I  speak  on  behalf  of  the  direc¬ 
tor-general  in  saying  as  he  says  we 
should  avoid  any  action  against  the 
freedom  of  press  in  the  name  of  a  New 
World  Information  Order.” 

Pasquali  said  UNESCO  “has  never 
pushed  nor  obliged”  international 
groups  to  discuss  protection  of  jour¬ 
nalists.  Instead,  the  agency,  which 
the  U.S.  is  scheduled  to  withdraw 
from  in  December,  has  only  reacted 
to  requests  from  groups  such  as  the 
Prague-based  International  Organiza¬ 
tion  of  Journalists  or  the  Latin  Ameri- 
can  Federation  of  Journalists 
(FELAP),  two  sponsors  of  the  Mexi¬ 
co  City  conference.  Western  press 
groups  portray  the  two  organizations 
as  anti-West  groups  controlled  by 
Communist  or  left-leaning  govern¬ 
ments. 

Though  the  journalists  were  nearly 
unanimous  in  their  opposition  to  the 
most  frequent  proposals  growing  out 
of  the  NWIO  idea,  there  was  consid¬ 
erably  more  diversity  on  the  issue  of 
whether  its  supposed  root  cause — the 
allegation  that  a  few  Western  news 
agencies  dominate  world  informa¬ 
tion — exists  or  not. 

“There  are  more  than  just  four 
news  agencies  in  the  world,”  World 
Press  Freedom’s  Bullen  said.  “There 
are  between  95  and  105  by  various 
counts.  There  is  no  monopoly  on  the 
news  available.  It  seems  that  many  of 
the  alleged  complaints  upon  which 


these  radical  proposals  for  change  are 
based — are  simply  not  true.” 

Far  from  ignoring  Latin  America, 
the  editor  of  an  embattled  Nicaraguan 
newspaper  told  the  conference,  the 
big  wire  services  can  provide  the  fair, 
often  most  informative  articles  about 
the  region. 

“I  think  we  are  very  thankful  to 
these  transnationals  because  we  use 
them  to  inform  our  readers  on  Latin 
America.  Without  AP,  UPI,  CANA, 
(and  others),  all  we  would  have  is 
TASS,  La  Prensa  News  Service  and 
government  news”  said  Pedro  Joa¬ 
quin  Chamorro,  editor  of  La  Prensa  in 
Managua,  Nicaragua. 

Others,  however,  were  more  criti¬ 
cal  of  Western — and  especially 
American — reporting. 

“I  lived  in  Brazil  for  25  years  and  I 
felt  I  knew  more  about  the  developed 
world  than  I  know  about  the  develop¬ 
ing  world  in  the  three  and  a  half  years 
I’ve  lived  here,”  lAPA’s  Williamson 
said. 

A  recent  typical  example  of  Ameri¬ 
can  attention  to  Latin  American  lead¬ 
ers  occurred  when  the  Peruvian  presi¬ 
dent  visited  President  Reagan,  Care- 
tas’  Zileri  said. 

“We  stood  with  the  White  House 
press  corps  for  a  photo  opportunity, 
and  a  reporter  yelled  out,  ‘What  are 
you  going  to  say  to  Gromyko?”  Later 
at  a  press  conference,  “the  same  re¬ 
porter,  Mr.  Donaldson  of  ABC,  asked 
(the  Peruvian  president),  “What  did 
Reagan  say  about  Gromyko?” 

Nothing  was  ever  written  or  broad¬ 
cast  about  the  South  American  lead¬ 
er’s  visit,  Zileri  added. 

The  complaint  about  international 
coverage,  however,  often  depends  on 
who’s  complaining,  Pittsburgh  Post 
Gazette  publisher  William  Block  told 
the  conference. 

“I  remember  having  a  meeting 
with  Japanese  journalists  who  com¬ 
plained  that  they  did  a  better  job  of 
covering  us  than  we  did  of  covering 
them,  and  its  true,”  Block  said. 

“Then  a  few  months  later  I  saw  a 
report  in  which  the  Australians  were 
complaining  to  the  Japanese  that  the 
Australians  covered  them  better  than 
the  Japanese  covered  Australia,”  he 
added. 

The  conference,  held  in  a  Frank 
Lloyd  Wright-designed  building  on 
Johnson  Wax’s  park,  was  sponsored 
by  the  University  of  Wisconsin-Mil- 
waukee  Center  for  Latin  America, 
and  the  Ibero-American  Studies  Pro¬ 
gram;  the  university’s  School  of  Jour¬ 
nalism  and  Mass  Communication;  the 
International  Press  Institute  and  the 
Johnson  Foundation,  with  the  assis¬ 
tance  of  the  Tinker  Foundation;  Mar¬ 
quette  University’s  College  of  Jour¬ 
nalism  and  the  UW-Milwaukee  De- 
partment  of  Mass  Communication. 
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Technicians  file  NLRB  complaint  against  UPl 


By  Andrew  Radolf 

Sixteen  technicians  who  are  sched¬ 
uled  to  be  laid  off  as  part  of  United 
Press  International’s  tentative  agree¬ 
ment  on  contract  cconcessions  with 
their  union  have  filed  charges  of 
unfair  labor  practices  with  the 
National  Labor  Relations  Board. 

Last  month  UPl  negotiated  an 
agreement  with  the  United  Telegraph 
Workers  Union  calling  for  wage  con¬ 
cessions,  layoffs  and  changes  in  pen¬ 
sion  payments  for  the  51  UTW  em¬ 
ployees  at  the  news  service. 

The  UTW  employees,  under  the 
agreement,  would  receive  back  pay 
amounting  to  $800  per  person  and 
those  not  laid  off  would  participate  in 
UPl’s  employee  stock  ownership 


Among  the  technicians’ 
charges  is  that  UPl  set  up 
an  independent  firm, 
UPl-Service  Company 
based  in  Carrollton, 

Texas,  in  order  to  hire 
non-union 
technicians . . . 


plan  involving  6.5%  of  its  shares. 

If  ratified  by  UTW  members,  the 
new  pact  would  take  effect  on  Oct.  28. 

However,  David  Axelrod,  a  UPl 
technician  in  New  York  who  is  among 
those  who  received  layoff  notices, 
predicted  that  the  union  members  will 
vote  down  the  proposed  agreement. 

Axelrod  noted  that  since  UPl 
already  sent  out  the  termination 
notices,  with  an  Oct.  19  effective 
date,  the  news  service  would  find 
itself  in  a  legal  bind  if  the  contract  is 
rejected. 

Axelrod  said  that  UPl  has  already 
decided  to  postpone  the  layoffs  until 
the  vote  is  known. 

William  K.  Adler,  UPl  vice  presi¬ 
dent  and  director  of  information,  said 
that  if  the  contract  is  not  ratified, 
“we’ll  have  to  see  what  alternate 
measures  can  be  taken.  Nothing  is 
going  to  be  implemented  until  after 
October  28.’’ 

Among  the  technicians’  charges  is 
that  UPl  set  up  an  independent  firm, 
UPl-Service  Company  based  in  Car¬ 
rollton,  Texas,  in  order  to  hire  non¬ 
union  technicians  and  transfer  work 
from  the  UTW  people  to  the  new  com- 
pany. _ 
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Axelrod  charged  that  UPl-SC  tech¬ 
nicians  are  paid  only  “$300  per  week” 
in  flat  salary  and  are  not  as  skilled  as 
UTW  technicians. 

He  said  it  is  a  violation  of  labor  laws 
for  UPl  to  be  transferring  jobs  and 
work  to  the  new,  non-union  com¬ 
pany.  The  employees’  complaint  with 
the  NLRB  alleged  that  the  news  ser¬ 
vice  started  UPl-SC  “in  order  to 
avoid  its  contractual  and  statutory 
obligations”  with  the  UTW. 

“We  intend  to  show  that  UPl-SC  is 
indeed  controlled  by  UPl,”  Axelrod 
stated.  “UPl-SC  is  encroaching  more 
and  more  on  UTW  technicians. 
They’ve  already  displaced  UPl  tech¬ 
nicians  around  the  country.” 

The  16  technicians  are  seeking  from 
the  NLRB  “reinstatement  plus  finan¬ 
cial  damages  for  undue  hardship  from 
the  illegal  layoffs.”  said  Axelrod.  The 
technicians  also  want  the  NLRB  to 
rule  that  the  UTW  contract  “ought  to 
cover  UPl-SC  as  well.” 

Adler  stated  that  UPl-SC  and  the 
UTW  technicians  “have  entirely  dif¬ 
ferent  duties  and  jurisdictions.”  He 
said  that  UPl-SC  technicians  service 
“printers  at  client  locations”  while 
UTW  technicians  were  used  on 
“UPl’s  machines  and  Uniffax  11 
machines”  in  the  news  service’s  own 
offices. 

Axelrod  disputed  Adler’s  account, 
saying  the  UPl-SC  technicians  have 
been  called  upon  to  service  equip¬ 
ment  in  UPl  bureaus. 

UPl  attorney  Thomas  Hanna  stated 
the  allegations  by  the  technicians 
“have  absolutely  no  merit.  Every¬ 
thing  has  been  done  in  open  negotia¬ 
tions  with  the  union  and  1  expect  the 
NLRB  to  dismiss  the  charges.” 

The  UTW  bargaining  unit  at  UPl 
also  repudiated  the  technicians. 


Raleigh  Brown,  a  UPl  employee  and 
head  of  the  UTW  bargaining  unit  that 
represented  the  technicians,  said  the 
charges  filed  with  the  NLRB  “do  not 
reflect  the  opinion  or  position  of  the 
UTW.  We  have  no  part  of  these 
activities  and  we  won’t  have  any  part 
of  them.” 


UPl  attorney  Thomas 
Hanna  stated  the 
allegations  by  the 
technicians  “have 
absolutely  no  merit. 
Everything  has  been 
done  in  open 
negotiations  with  the 
union  and  I  expect  the 
NLRB  to  dismi^  the 
charges.” 


Gannett  oks  grants 

The  Gannett  Foundation  has 
approved  77  new  grants  totaling 
$33 1 ,3 19  in  29  communities  served  by 
Gannett  newspapers  and  other  media 
interests. 

To  date  in  1984,  the  foundation  has 
announced  grants  totaling  $6,8 14,246. 
In  1983,  the  foundation’s  grants 
totaled  $13.2  million. 

The  Gannett  Foundation  was 
established  in  1935  by  Frank  E.  Gan¬ 
nett,  the  late  founder  of  the  Gannett 
Co.  The  foundation’s  grants  support 
'community-based  programs  in  areas 
where  the  company  has  operations  as 
well  as  national  programs  to  improve 
journalism  education  and  pro¬ 
fessionalism. 
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Changing  NEA  has  many  new  features 

A  personal  finance  column,  sports  cartoon— and  a  newsletter 
for  its  over  650  client  papers— are  among  the  offerings 


David  Hendin  Brad  Bushell  Diana  L.  Drake 


By  David  Astor 

There  has  been  ongoing  change  at 
Newspaper  Enterprise  Association 
since  the  company’s  1902  founding, 
but  the  latter  half  of  1984  has  been  a 
time  of  perhaps  more  change  than 
usual. 

The  most  noticeable  development 
has  been  a  flurry  of  additions  to  the 
NEA  package.  During  the  summer, 
NEA  took  on  the  11-year-old  “Dear 
Meg”  advice  column  by  Meg  Whit¬ 
comb  (see  E&P,  August  25).  Senior 
vice  president  and  editorial  director 
David  Hendin  of  Scripps-Howard’s 
United  Media  Enterprises  (UME) — 
the  parent  of  NEA — said  the  six- 
times-a-week  feature  could  eventual¬ 
ly  appear  in  450-500  of  the  over  650 
NEA  client  newspapers. 

NEA  has  also  introduced: 

•  “Smart  Money”  by  Bruce  Wil¬ 
liams,  which  debuted  September  24. 
The  thrice-weekly  personal  finance 
column  discusses  such  matters  as  get¬ 
ting  a  loan,  putting  a  son  or  daughter 
through  college,  starting  a  business, 
and  investing  inherited  money. 

Williams,  52,  is  the  host  of  a  finan¬ 
cial  talk  show  broadcast  over  200  sta¬ 
tions  on  NBC  Radio’s  Talknet.  He 
also  has  experience  buying  and  selling 
real  estate,  selling  insurance,  renting 
cars,  retailing  flowers,  driving  a  beer 
truck,  working  in  a  brewery,  owning 
and  operating  a  New  Jersey  school, 
and  serving  as  a  town  councilman  and 
mayor. 

•  “Win,  Lose  &  Drew”  by  Drew 
Litton  of  the  Rocky  Mountain  News. 
The  weekly  feature,  which  started 
October  10,  uses  the  techniques  of 
editorial  cartooning  to  spoof  the 
world  of  sports.  It  is  accompanied  by 
an  NEA  sports  graphic. 

Coming  soon  from  NEA  will  be: 

•  “Video  Beat:  Tuning  Into  Rock” 
by  Ethlie  Ann  Vare,  who  has  written 
for  Billboard  and  other  publications. 
The  weekly  feature,  accompanied  by 
art,  is  scheduled  to  begin  November 
9, 

•  “Gymboree”  by  Karen 
Anderson,  which  is  coming 
December  10.  It  is  comprised  each 
week  of  one  column  that  provides 


answers  to  reader  questions  about 
physical,  mental,  and  social  confi¬ 
dence  in  children,  and  another  that 
addresses  various  issues  pertaining  to 
child-rearing  in  the  1980s. 

The  feature  is  based  on  the  Gym¬ 
boree  play  and  exercise  program  for 
kids  four  and  under  founded  by  form¬ 
er  dance  instructor  Joan  Barnes  in 
197.3.  There  are  now  almost  200  Gym¬ 
boree  centers  in  23  states. 

Anderson  of  Gymboree  has  an 
M.A.  in  educational  pyschology  from 
New  York  University  and  seven 
years  experience  as  a  clinical  therap¬ 
ist  at  the  New  York  Institute  for  Child 
Development.  She  is  known  to  Cali¬ 
fornians  as  the  host  of  Lightworks,  a 
weekend  public  service  tv  program, 
and  as  a  frequent  guest  on  A.M.  San 
Francisco  and  A.M.  Weekend. 

There  have  been  other  new  edito¬ 
rial  offerings  as  well.  Last  month, 
NEA  started  providing  a  13-part  auto 
care  series  called  “Keeping  Your  Car 
Alive”  by  Road  &  Track  magazine 
contributing  editor  Peter  Bohr.  This 
month,  it  sent  out  a  special  package 
on  the  1984  elections.  And  it  is  offer¬ 
ing  NEA  clients  (and  non-NEA 
clients,  for  a  charge)  a  20-episode 
comic  strip  series  based  on  Hans 
Brinker  or  The  Silver  Skates  by  Mary 
Mapes  Dodge.  The  series,  written  and 
illustrated  by  Joe  Kubert  and  Joe 
Kubert  School  of  Cartoon  Art  stu¬ 
dents,  is  designed  to  run  from 
December  3  through  Christmas  Day. 

Speaking  of  visuals,  NEA  is  also 
offering  packages  of  base  maps,  an 


index  of  graphics,  and  a  line  along  the 
side  of  each  graphics  page  that  identif¬ 
ies  the  chart  by  category  and  topic. 
This  will  help  papers  file  these 
graphics  for  easy  reference,  noted 
Gail  Robinson,  a  UME  managing  edi¬ 
tor.  (For  more  on  NEA  graphics,  see 
E&P,  June  23). 

Robinson  also  reported  that  N  EA  is 
offering  two  in-house  cartoons  a 
week — by  John  Lane  (who  does  “Ben 
Swift”  for  UME’s  United  Feature 
Syndicate  as  well)  and  Jim  Meddick — 
to  go  along  with  the  work  of  its  four 
newspaper-based  editorial  cartoon¬ 
ists.  Robinson  said  the  in-house  car¬ 
toons  can  get  to  NEA  clients  faster, 
and  are  thus  timelier.  She  noted  by 
way  of  example  that  two  in-house  car¬ 
toons  about  the  first  Reagan-Mondale 
debate  were  sent  to  papers  even 
before  cartoons  from  the  four  outside 
contributors  were  received  in  the 
NEA  office. 

Despite  the  plethora  of  new  offer¬ 
ings,  the  size  of  the  NEA  package  has 
not  necessarily  increased.  Several 
less-popular  features  have  been  drop- 
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ped,  and  many  of  those  that  remain 
are  becoming  more  tightly  written  and 
edited.  Robinson  noted  that  space  is 
often  at  a  premium  in  NEA  papers 
(mostly  small  and  medium-sized  dail¬ 
ies)  because  many  use  syndicated, 
supplemental  news  service,  and  local¬ 
ly-generated  material  in  addition  to 
NEA  offerings,  and  because  some 
have  yet  to  recover  from  the  U.S. 
recession  that  forced  them  to  cut  back 
on  pages. 

And  NEA,  United  Feature,  and 
Electronic  Media  Services  executive 
editor  Diana  L.  Drake  said  Americans 
in  general — as  indicated  by  the  size  of 
the  audience  for  tv  and  USA  Today — 
are  interested  in  shorter,  more  “entic¬ 
ing”  stories  these  days. 

NEA  is  also  taking  steps  to  improve 
communication  with  its  papers.  One 
method  is  a  “News  from  NEA” 
newsletter,  introduced  last  month, 
that  will  periodically  tell  clients  about 


Karen  Anderson 


Drew  Litton 


new  features  and  other  matters. 

“Although  we  have  been  making 
changes  along  the  way  year  after  year, 
the  perception  of  NEA  was  that  of  a 
stolid  prc^uct,”  stated  Drake,  who 
said  the  newsletter  will  make  clients 
more  conscious  of  new  NEA 
developments.  And  she  reported  that 
NEA  editors  are  trying  to  get  out  in 
the  field  more  to  visit  with  newspaper 
editors. 

Not  that  NEA  is  unaware  of  these 
editors’  views.  Many  of  its  new  fea¬ 
tures  and  other  recent  changes  are 
directly  or  indirectly  in  response  to 
last  year’s  exhaustive  survey  of  NEA 
clients — the  results  of  which  were 
tabulated  this  year.  (The  survey  is 
taken  every  two  years.)  UME  vice 
president  and  sales  manager  Brad 
Bushell  said  NEA  also  finds  out  what 
its  clients  like  and  don’t  like  on  an 
ongoing  basis  when  the  papers  talk 
with  NEA  salespeople,  send  letters. 


Bruce  Williams 
etc. 

Besides  the  survey,  another  reason 
for  the  recent  changes  at  NEA  is  that 
it  now  faces  at  least  some  competition 
from  other  syndicates  that  sell  fea¬ 
tures  in  package  form.  But  Bushell 
said  NEA  feels  it  is  still  the  leader  in 
this  area.  Drake  added  that  a  major 
reason  why  NEA  has  not  lost  many 
clients  to  other  syndicates  is  that  it  is  a 
“full-service”  company  that  not  only 
provides  client  papers  with  a  wide 
range  of  editorial  material,  but  also 
with  things  like  redesign  help,  pro¬ 
motional  aids,  and  guest  speakers. 

David  Hendin  observed  that  sup¬ 
plemental  news  services  have  also 
become  a  more  important  factor  in  the 
syndication  market.  But  he  empha¬ 
sized  that  NEA  offers  a  mix  of  text, 
comics,  puzzles,  graphics,  and  other 
material — and  is  thus  not  facing  direct 
competition  from  supplemental  that 
specialize  in  text. 


‘Bloom  County’  comic  is  controversial  in  Syracuse 


By  David  Caruba 

“Bloom  County”  has  moved  from 
the  daily  Syracuse  (N.Y.)  Herald- 
Journal  to  the  weekly  Syracuse  New 
Times  to  the  daily  Syracuse  Post- 
Standard — all  in  the  past  few  weeks. 
And  the  New  Times  is  furious. 

Berke  Breathed’s  comic  was  drop¬ 
ped  by  the  Herald-Journal  because  of 
the  September  1 1  installment  featur¬ 
ing  a  “Mister  America”  contestant 
saying,  “So  the  nun  said,  ‘Pass  me  the 
banana.’” 

“I  think  it’s  just  plain  obnoxious,” 
said  managing  editor  Timothy  D. 
Bunn  in  a  September  16  editorial. 
“And  1  don’t  care  much  for  putting 
obnoxious  stuff  in  the  Herald- 
Journal  .  .  .  .” 

Bunn  said  the  Herald-Journal  had 
complained  a  number  of  times  to  the 
Washington  Post  Writers  Group 
(WPWG)  regarding  Breathed’s  fre¬ 
quent  use  of  material  that  could  be 
considered  unacceptable  for 
‘  ’general-circulation ,  family-oriented 


newspapers.”  He  did  say  he  felt 
“Bloom  County”  was  generally 
“intelligent,  well-drawn  and  witty.” 

Referring  to  the  word  the  Herald- 
Journal  took  offense  at.  Breathed  told 
the  New  Times,  “Ironically,  it  was 
originally  supposed  to  be  a  turnip,  not 


a  banana.  Somewhere  along  the  line  it 
was  changed.” 

Bunn,  whose  paper  received  about 
150  complaints  regarding  the 
cancellation,  said  he  would  have 
allowed  a  turnip  to  go  through.  He 
(Continued  on  page  38) 
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(Continued  from  page  37} 
told  the  New  Times  that  a  banana, 
however,  was  phallic. 

After  the  Herald-Journal  dropped 
“Bloom  County,”  the  comic  was 
picked  up  by  the  weekly  New  Times, 
who  thought  it  was  getting  exclusivity 
on  the  strip.  But  then  WPWG  allowed 
the  daily  Post-Standard — sister  paper 
to  the  Herald- Journal — to  pick  up 
Breathed’s  cartoon  effective  October 
15. 

WPWG  special  projects  manager 
A1  Leeds  said,  “We  don’t  sell 
exclusivity  to  weeklies.  They  don’t 
give  exposure  to  a  feature  in  a  metro¬ 
politan  area.”  He  added  that  the  New 
Times  could  still  run  “Bloom  Coun¬ 
ty,”  but  that  the  weekly  could  not 
publish  episodes  before  they  appear 
in  the  Post-Standard. 
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Part  of  the  controversial  strip. 

Roland  Sweet,  in  an  angry  “Edi¬ 
tor’s  Note”  in  the  New  Times  Octo¬ 
ber  10,  wrote  that  this  in  effect  means 
his  paper  would  have  to  run  the  comic 
after  the  Post-Standard  does — even 
though  it  signed  the  strip  first.  He 
called  this  “ridiculous,”  and  stated, 
“Under  the  circumstances.  I’m  lett¬ 
ing  the  Post-Standard  have  ‘Bloom 


County’  all  to  itself.” 

The  Post-Standard,  commenting  on 
how  it  picked  up  a  comic  dropped  by  a 
paper  owned  by  the  same  company, 
stated  in  an  October  10  piece  that  edi¬ 
tors  at  the  Herald-Journal  were  “nice 
people  but  sometimes  a  stuffy  lot.”  It 
later  added:  “If  there  are  (‘Bloom 
County’)  strips  that  might  offend  our 
virtuous  brethren  across  the  hall  (and 
a  few  readers)  we’ll  consider  pulling 
them  from  publication.  It  Just  seemed 
a  shame  to  deprive  Central  New 
Yorkers  of  a  joyous  rib-tickler  when 
the  occasional  sourball  can  be  so 
readily  tossed  out.” 


David  Caruba  is  a  free-lance  jour¬ 
nalist  currently  attending  Syracuse 
University’s  Newhouse  School  of  Com¬ 
munications. 


Sun  Features  offering  Cornish  coiumn  on  the  future 


A  weekly  column  dealing  with  cur¬ 
rent  trends  and  where  they  might  lead 
is  being  offered  by  Sun  Features  Inc. 
(SFI). 

Edward  Cornish  uses  “Your 
Changing  World”  to  answer  reader 
questions  such  as:  “What  will  homes 
be  like  in  the  future?”  (He  says  strong 
new  materials  will  make  it  possible  to 
build  mile-high  buildings  and  huge 
bridge-like  structures  that  could 
house  thousands  of  people  along  with 
stores  and  offices)  and  “Where  will 
our  future  food  supplies  come  from?” 
(He  says  agricultural  technology  “is 
on  the  brink  of  the  most  sweeping 
changes  since  the  Industrial  Revolu¬ 
tion”  with  such  developments  as 
plants  that  thrive  on  saltwater,  space 
farms,  enzymes  that  change  non-food 
into  edibles,  etc.)  Contributors  of  the 
first  26  questions  answered  will 
receive  Atari  computers. 

Cornish  is  founder  and  president  of 
the  over-50,0()0-member  World  Fu¬ 
ture  Society  and  editor  of  its 
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magazine.  The  Futurist.  Born  in  1927, 
the  Bethesda,  Md.,  resident  majored 
in  psychology  at  Harvard,  worked  as 
a  part-time  cub  reporter  for  the  Wash¬ 
ington  Star,  and  then  joined  United 
Press  in  1951.  Among  the  stories  he 
covered  were  the  inteinational  con¬ 
ference  on  Korea  and  Vietnam  in 
Geneva  in  1954  and  Harry  Truman’s 
tour  through  Italy  and  Austria  in  1956. 

Cartoon  magnetism 

The  October  1  “AP  Log”  newslet¬ 
ter  reports  that  a  story  by  Associated 
Press  science  writer  Malcolm  Ritter 
led  to  a  “Peanuts”  episode. 

Ritter’s  May  article  discussed  how 
magnetic  iron  oxide  in  the  heads  of 
birds  may  serve  as  a  natural  compass 
that  helps  them  navigate.  In  his 
August  24  strip,  cartoonist  Charles 
Schulz  of  United  Feature  Syndicate 
showed  Snoopy  reading  the  story  and 
then  putting  a  magnet  to  Woodstock’s 
head  to  see  what  would  happen. 
Woodstock  stuck  to  the  magnet. 

Ritter  wrote  Schulz  to  comment  on 
the  comic’s  theme,  and  also  men¬ 
tioned  that  both  were  former  em¬ 
ployees  of  the  St.  Paul  (Minn.) 
Pioneer  Press  (Schulz  was  a  cartoon¬ 
ist  there  in  the  1940s;  Ritter  was  a 
copy  boy  in  the  i970s).  The 
“Peanuts”  creator  sent  Ritter  the  ori¬ 
ginal  of  the  strip  with  a  personal 
inscription. 

‘John  U  is  renamed 

“The  Great  John  L”  comic  distrib¬ 
uted  by  Newspaper  Enterprise 
Association  will  be  renamed  “Baby- 
man”  beginning  October  29. 


He  became  a  staff  writer  for  the 
National  Geographic  Society  in  1957, 
and  his  articles  on  computers,  astro¬ 
nomy,  and  other  topics  were  pub¬ 
lished  by  the  New  York  Times,  Chica¬ 
go  Tribune,  and  numerous  other  pap¬ 
ers. 

SFI  is  based  at  7720  El  Camino 
Real,  Suite  2C,  Rancho  La  Costa, 
Calif.  92008. 

Don  Addis,  humor  writer  and  car¬ 
toonist  for  the  St.  Petersburg  Times 
and  Floridian,  said  the  pajama- 
wearing  character  who  fancies  him¬ 
self  a  super-hero  has  come  to  “steal 
the  show”  since  his  strip’s  1981  start. 

The  comic  still  includes  the  Great 
John  L  character. 

A  ‘Doonesbury’  tour 

Despite  the  fact  that  Garry  Trudeau 
has  tweaked  the  Reagan 
administration  a  number  of  times 
since  “Doonesbury”  returned  Sep¬ 
tember  30,  the  cast  members  of  the 
musical  version  of  the  comic  were 
given  a  VIP  tour  of  the  White  House 
October  17. 

The  musical,  which  ran  on  Broad¬ 
way  several  months  ago,  is  now  on 
national  tour. 

New  traveling  series 

“Traveling  Lightly,”  a  series  of 
“true-life  travel  anecdotes”  that  can 
be  submitted  by  readers,  is  being 
launched  this  fall.  Subscribers 
include  the  Portland  Oregonian  and 
Times  Mirror  Videotex  Services. 

The  provider  of  the  series  is  based 
at  Box  26622,  San  Francisco,  Calif. 
94126. 
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Inland  president 

(Continued  from  page  18) 

McCue  acknowledges  that  busi¬ 
ness/production/editorial  cooperaton 
is  a  concept  more  honored  in  the 
reach  than  in  the  observance. 

“We’re  all  victims  of  habit,  all  re¬ 
luctant  to  give  up  things  that  have 
worked  for  us,”  he  said. 

Nevertheless,  he  declared,  “The 
bailiwick  mentality  has  to  go.”  Edi¬ 
tors  must  cooperate  more  with  the 
business  side,  though  they  must  not 
“lose  their  independence,  accountabil¬ 
ity  and  responsibility.” 

“The  production  side  is  still  suspi¬ 
cious  of  the  editorial  side  and  how 
they  make  decisions.  We  do  occa¬ 
sionally  make  customers  and  on  one 
side  of  the  business,  and  try  to  win 
them  over  on  the  other  side.  It  can  be 
frustrating  dealing  with  us,”  he  said. 

Newspaper  departments  must  find 
a  way  of  working  those  problems  out 
because  direct  mail  advertising  sys¬ 
tems  have  a  seductive  sales  pitch: 
“They  say,  T  can  deliver  you  the 
same  numbers,  and  I’m  not  going  to 
put  your  DWI  (drinking  while 
intoxicated  arrest)  in  the  paper 
either,”’  McCue  said. 

Of  course,  he  added,  newspapers 
can  respond,  “Yeah,  that’s  fine,  but 
people  are  going  to  actually  read  our 
product.” 

But  newspapers  must  ensure  that 
that  happens,  McCue  cautions. 

“Circulation  numbers  —  raw 
numbers  —  are  important.  We  have 
not  kept  pace  (on  market  penetra¬ 
tion),  and  we  know  that.  Our  only 
franchise  is  readers,  and  if  we  can’t 
deliver  them,  we  can't  exist.”  he  said. 

From  his  production  point  of  view, 
McCue  also  sees  a  long-term  snag  in 
the  technology  that  has  made  papers 
more  competitive. 

“Many  of  us  are  operating  over  our 
head  in  maintaining  equipment  and 
manufacturers  are  not  showing  a 
whole  lot  of  interest  in  helping  to  keep 
(equipment)  in  operation,”  he  said. 

“There  is  a  greater  need  for  some 
kind  of  support,  especially  in  smaller 
papers.  The  Gannetts.  the  Knight- 
Ridders,  the  Lee  Enterprises  can 
afford  computer  operators,  but  there 
are  systems  on  the  same  level  of  com¬ 
plexity  at  smaller  papers,”  McCue 
said. 

McCue  has  been  working  on  main¬ 
taining  and  upgrading  systems  since 
he  left  Caterpillar  in  1966  after  10 
years  that  was  broken  by  a  stint  serv¬ 
ice  in  the  U.S.  Army  in  1960  and  1%1 
in  West  Germany. 

After  getting  the  Beloit  Daily 
News’  linotype  system  on  line, 
McCue  in  1968  moved  to  the  Roches¬ 
ter  (Minn.)  Post-Bulletin  to  become 
general  manager. 


“There  I  did  many  of  the  same 
things,”  he  said. 

Five  years  ago,  he  moved  to  the 
Lincoln,  Neb.  where  he  became 
general  manager  of  both  the  35.0(X)- 
circulation  a.m.  Lincoln  Star  and  the 
p.m.  Lincoln  Journal,  with  45,0(K) 
circulation. 

McCue  came  just  as  the  paper  was 
moving  it  to  a  new  plant  and  complet¬ 
ing  installation  of  a  new  Harris  front- 


The  Justice  Department  has 
decided  to  drop  one  of  its  securities 
fraud  charges  against  a  former  Wall 
Street  Journal  reporter  that  was  rais¬ 
ing  First  Amendment  concerns  on  the 
part  of  the  press. 

The  government  said  it  was  dropp¬ 
ing  the  controversial  charge  in  the 
“interest  of  narrowing  the  issues  and 
expediting  the  case.” 

R.  Foster  Winans,  who  was  one  of 
the  Journal’s  Heard  on  the  Street  col¬ 
umnists,  was  indicted  for  leaking 
information  on  what  was  contained  in 
the  columns  in  advance  of  publica¬ 
tion,  The  leaks  were  part  of  a  scheme 
to  profit  in  stock  trading  from  the 
information. 

In  the  indictment,  the  government 
proposed  that  Winans  had  a  duty  to 
the  Journal’s  readers  to  disclose  his 
intent  to  profit  financially  from  what 
he  wrote. 


end  system.  j 

“I  put  the  pieces  back  together.”  | 
he  said.  i 

McCue  also  put  in  a  new  com¬ 
puterized  business  system  and  has 
been  working  with  editors  on  the  sep¬ 
arately  edited  papers  “to  modernize 
and  improve  the  product.” 

A  native  of  Milwaukee,  McCue.  45. 
is  married  and  has  three  sons  and  a 
daughter. 


That  proposal  provoked  protest 
from  journalists  groups  who  felt  that  it 
amounted  to  the  government  seeking 
to  dictate  what  a  journalist  must  dis¬ 
close  in  his  writing. 

The  journalists  groups, 
spearheaded  by  the  Reporters  Com¬ 
mittee  for  the  Freedom  of  the  Press, 
had  announced  their  intention  to  file  a 
joint  brief  opposing  the  government’s 
position. 

The  government  denied  that  pres¬ 
sure  from  the  press  groups  was  the 
reason  for  its  decision  to  drop  the  con¬ 
troversial  charge  against  Winans. 

Winans  and  his  alleged  co¬ 
conspirators  still  face  criminal  con¬ 
spiracy  and  securities,  mail  and  wire 
fraud  charges.  The  criminal  charges 
will  be  based  on  the  misappropriation 
of  confidential  information  from  the 
Journal. 


For  the  question  see 
page  23. 

And  whenever  you  have 
questions  about  the  Amer¬ 
ican  truckina  industry, 
call  (703)  838-1966. 


4^ 


Trucks.  The  driving  force 
behind  American  business. 

FOUNDATION  ^ 


The  American  Trucking  Associations  Foundation,  inc  .  2200  Mill  Road,  Alexandria.  Virginia  22314 


One  charge  against  Winans  is  dropped 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES 

AVAILABLE 


ENTERTAINMENT 


CELEBRITY  INTERVIEWS,  movie  re¬ 
views,  "Around  Entertainment”  with 
photos.  Our  12th  year.  International 
Photo  News,  Box  2405,  West  Palm 
Beach  FL  33402. 


FILLERS 


FAMILY  STORIES,  150  words  $2.  100 
on  hand  for  STORY  fillers.  Eppy,  Box 
20356,  New  York,  NY  10025. 


HEALTH 


"FIT  FOR  LIFE"  By  Sheila  Cluff,  spa 
director  and  television  personality,  gives 
exercise  and  diet  tips  to  readers.  It’s  just 
one  biweekly  column  in  our  weekly  news 
package  with  others  on  children's 
health,  medications  for  consumers, 
healthful  travel  and  dental  care.  Plus 
timely  news  and  features  on  health  and 
medicine.  Our  6,000  words  each  week 
come  to  you  at  a  remarkably  low  cost. 
Send  for  a  sample  or  free  trial.  Editorial 
International  Medical  Tribune  Syn¬ 
dicate,  600  New  Hampshire  Avenue 
NW,  Suite  700,  Washington,  DC 
20037. 


MONEY 


"MORE  FOR  YOUR  MONEY"— Proven 
weekly  column  and  fillers  of  money  sav¬ 
ing  consumer  news.  Mike  LeFan,  1802 
S  13th,  Temple  TX  76501. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  eady.  Star  phtos. 
Our  10th  year.  Cineman  Syndicate,  7 
Chapes  Court,  MiddItown  NY  10940; 
(914)  692-4572. 


REAL  ESTATE 


HOUSE  CALLS-Houston  Post,  Miami 
Herald.  90  others.  6  national  awards; 
one  said  “concise,  entertaining,  wealth 
of  real  estate  knowledge,  sol'd  writing 
skills."  8th  year.  Edith  Lank,  Box 
18447,  Rochester  NY  14618;  (716) 
271-6230. 


SCIENCE 


WEEKLY  SCIENCE  COLUMN  800  words 
plus  editorial  cartoon.  Concepts,  profiles 
precis,  reader  queries.  Relevant,  witty, 
painless.  3rd  year.  Samples;  Science 
Syndicate,  PO  Box  5636,  Portland,  OR 
97228.  (503)  224-8338. 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan, 
depreciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees.  Brochure. 
Krehbiel-Bolitho,  Inc.,  Robert  N. 
Bolitho,  PO  Box  7133,  Shawnee  Mission 
KS  66207. 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


ALAN  G  LEWIS,  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd,  Hardwick  MA  01037; 
(413)  477-6009. 


Appraisals.  Mergers,  Sales. 

No  Charge  for  Consultation. 
WHITE  NEWSPAPER  SERVICE 
James  W.R.  White 
Box  109,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 

BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or  pur¬ 
chase  of  a  property,  you  should  call 
(813)  733-8053  daytime;  (813)  446- 
0871  nights;  or  write  Box  3364, 
Clearwater  Beach  FL  33515.  No  obliga¬ 
tion,  of  course. 


BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
W  B  GRIMES  &  CO 
1511  K  St,  NW 
Washington  DC  20005 
(202)  NAtional  8-1133 

KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 
Over  550  Newspaper  Sales 
ROBERT  N.  BOLITHO 
PO  Box  7133,  Shawnee  Mission  KS 
66207.  Office;  (913)  381-8280 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


NEWSPAPERS  FOR  SALE 


ARKANSAS  EXCLUSIVE.The  only  news¬ 
paper  in  the  county  and  in  the  city  of 
publication.  3,500  circulation.  Gross 
$225,000.  Large  net.  Good  terms.  Call 
or  write  Jim  Hall  Media  Services  Inc  408 
Elm  Street,  Troy,  AL.  36081.  (205) 
566-7198. 


ARKANSAS  EXCLUSIVE.  The  only  news¬ 
paper  in  the  counW  and  in  the  city  of 
publication.  3,50(J  circulation.  Gross 
$225,000.  Large  net.  Good  terms.  Call 
or  write  Jim  Hall  Media  Services,  Inc., 
408  Elm  St  Troy  AL  3608 1 .  (205)  566- 
7198. 


CROWN  JEWEL  OF  THE  ROCKIES. 
County  exclusive.  Long-time  owner  sell¬ 
ing  to  retire.  Smaller  weekly  also 
included.  Substantial  cash  required. 
Other  properties  avalable  from  $65,000 
including  one  with  exclusivity  in  TWO 
counties.  Jay  Brodell,  broker,  712  N. 
Seventh  St.,  Grand  Junction,  CO 
81501.  (302)  242-5035. 


EXCLUSIVE  South  Texas  county  seat 
weekly  near  coast.  Will  net  near  $100K 
for  1984.  $300K.  Associated  Texas 
Newspapers  Inc.,  Bill  or  Ed  Berger, 
1801  Exposition  Blvd.,  Austin  T)( 
78703,  tel.(512)  476-3950. 


LONG-ESTABLISHED  California  weekly 
in  affluent,  fast-growing  city  in  moun¬ 
tains.  2100  paid.  Unopposed.  Gross  has 
risen  300  percent  since  broadsheet  con¬ 
version  4  years  ago  and  still  climbing. 
Good  net.  Thirty  minutes  from  ocean  rec¬ 
reation  area.  Outstanding  opportunity 
for  husband-wife  team.  $275,000.  Less 
for  cash.  Box  8069,  Editor  &  Publisher. 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


PROFITABLE  WEEKLY  and  shopper  in 
scenic  New  England,  90  minutes  from 
Boston,  growing  area,  $300,000  gross, 
price  1.5  gross  includes  15-room  Victo¬ 
rian  office/home.  Reply  Box  8106,  Edi¬ 
tor  &  Publisher. 


PROFITABLE  30  year  old  weekly  news¬ 
paper  in  Houston.  Strong  retail  base. 
Gross  500M.  Price  1.2  x  gross.  Dale 
Pearson  (512)  428-4488. 


THRIVING  27  year  old  TMC  direct  mail 
weekly  community  newspaper  Zone  1. 
Grossing  $750,000.  Asking  1  times 
gross.  Box  8118,  Editor  &  Publisher, 


TMC  weekly  owned  by  local  businessm¬ 
an.  $250,000  gross  advetising.  Will 
take  secured  note  on  part  of  price.  Box 
8139,  Editor  &  Publisher. 


Weekly  in  most  desirable  North  Califor¬ 
nia  coastal  community.  Established 
1962.  Over  70%  growth  in  1984. 
$200,000.  Write  Publisher,  Box  8424, 
‘Janta  Cruz  CA  95061 


SUBURBAN  DETROIT  WEEKLY  '84 
gross-$490K,  '83  gross-$360K,  '82 
ross-$175K.  10  years  old.  Asking 
356K.  No  browsers.  Contact  PO  Box 
372,  Lake  Orion,  Ml  48035-0372. 


NEWSPAPERS  WANTED 


VETERAN  PUBLISHER  in  love  with 
upper  New  England  wants  to  buy  news¬ 
paper,  weekly  or  daily,  in  Vermont,  New 
Hampshire,  Maine,  $400,000-to-$l 
million  gross.  Box  8137,  Editor  &  Pub¬ 
lisher. 


WANTED  ro  PURCHASE  profitable 
Zone  1  weeklies  or  bi  weeklies.  Owners 
must  be  able  to  remain  in  place  during 
short  transition  period.  Box  8048,  Editor 
&  Publisher. 


INDUSTRY  SERVICES 


MARKETING  & 
READERSHIP  RESEARCH 


WE'RE  IMPROVING  AD  REVENUE 
THROUGH  MARKET  RESEARCH 

The  first  goal  of  a  market  research  com¬ 
pany  is  to  provide  its  clients  with 
accurate  readership  research.  OMNI¬ 
RESEARCH  believes  the  role  of  a  news¬ 
paper  research  firm  doesn’t  end  there. 
For  each  of  our  clients,  we  create  a 
unique  competitive  edge  that  results  in 
improved  ad  lineage  from  their  advertis¬ 
ing  base. 

We  aim  to  become  part  of  your  manage¬ 
ment  team.  From  our  presentations  to 
top  management,  to  our  sales  seminars 
with  your  sales  force,  we  work  to  make 
your  research  data  a  useful  and  profit¬ 
able  tool. 

We  welcome  the  opportunity  to  show  you 
just  how  profitable,  productive  and 
affordable  research  can  be.  Call  our 
Director  of  Newspaper  Research,  Jack 
Brodbeck  collect,  at  (305)  746-3335. 

OMNI-RESEARCH 


CIRCULATION  SERVICES 


LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national  re¬ 
ferences,  for  action  call;  (201)  966- 
5250. 


INDUSTRY  SERVICES 


CONSULTANTS 


DOES  YOUR  COMPANY  NEED  SALES 
TRAINING? 

Are  your  sales  peole  meeting  and 
exceeding  their  sales  quotas?  Arc  they 
actively  prospecting  potential  custom¬ 
ers?  Are  they  getting  the  business  and 
keeping  it?  If  the  answer  to  any  of  these 
questions  is  no  and  you  would  like  to 
develop  your  sales  team  for  increased 
performance  and  sales  call  today.  Sales 
Training  Consultants  specializes  in  pro¬ 
grams  for  professionals  in  print  publica¬ 
tions.  If  you  would  like  to  improve  the 
performance  of  the  people  your  organiza¬ 
tion  is  counting  on  for  results. ..call 
SALES  TRAINING  CONSULTANTS 
(305)  432-4534. 


PUBLICATIONS  AVAILABLE 


I  FOR  CHRISTMAS,  give  yourself  the 
facts  to  buy  a  newspaper.  "How  to  Pur¬ 
chase  a  Newspaper  and  Succeed." 
Inside  details,  appraisals,  tax  tips,  sam¬ 
ple  contracts,  by  Publisher,  Editor, 
1  Broker,  Jay  Brodell.  $22.50.  Mountain 
j  West  Publishing  Co.,  Box  1841,  Grand 
I  Junction,  CO  81502. 


“HOW  TO  MAKE  $100,000  A  Year 
publishing  Newsletters."  Free  details. 
Box  34312,  Betheseda  MD  20817. 


EQUIPMENT 
&  SUPPLIES 


CAMERA  8,  DARKROOM 


NUARCFLIPTOPPLATEMAKER.  Model 
40L,  ECELLENT  $1750. 

ECRM  8400  LASER  AUTO  KON  II  LAS¬ 
ER  GRAPHICS  SYSTEM20,000. 

Bob  Weber  (216)  831-0480. 


SQUeeze  Lenses,  new  and  trade 
ins.  .  . 

Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
VARIABLE  OR  FIXED,  2  to  25% 

CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 


I  ECRM  autokon  8400  laser  camera. 
New  lasers  in  excellent  condition. 
$27,500. 

Nu-arc  SST  20x24  with  vacuum  copy 
board. 

Chemco  marathon  with  pulse  xenon 
lights  roll  down  screen  attachment  and 
new  gam  3  exposure  control  with  digital 
reflection  densitometer. 


SIX  UNITS  News  King  prsswith  KJ8  fol¬ 
der,  1977.  Four  stacked  units.  Good 
condition.  Can  be  seen  running.  (206) 
387-0097. 


CIRCULATION  SUPPLIES 


POLY  BAGS 

High  quality  Poly  Bags  at  a  low  price. 
Immediate  delivery  on  most  sizes  from 
one  of  our  9  warehouses  across  the  coun¬ 
try.  4"x  16"-2.95/M,  6  W  x  19"— 
5.40/M,  8”  X  23"— 8.40/M,  plus  sim¬ 
ilar  savings  on  other  sizes.  Gulf  Coast 
Supply  Co.  (813)  371—3231.  2025 
Cattlemen  Rd.,  Sarasota,  FL  33582. 
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EQUIPMENT  g.  SUPPLIES 
COMPUTER  SOFTWARE 


EQUIPMENT  8.  SUPPLIES 
PHOTOTYPESEUING 


EQUIPMENT  &  SUPPLIES 
PRESSES 


EQUIPMENT  t  SUPPLIES 
PRESSES 


ADMANAGER 
(formerly  ADmaster) 
Established,  powerful,  versatile,  user 
friendly,  ADmanager  is  a  newspaper 
advertising  scheduling,  billing,  and 
sales  reporting  software  system  for 
microcomputers.  It  runs  on  Apple  or  CP/ 
M.  Complete  hardware/software  package 
available.  Write  or  call  for  brochure  and 
report  package.  Sunlight  Software,  PO 
Box  100,  Forestville  CA  95436;  (707) 
887-7141. 


ATTENTION  NEWSPAPER  DEALERS; 

B.  Tree  Systems  has  developed  a  compu¬ 
ter  software  system  designed  especially 
for  you.  Write  for  brochure  and  report 
package.  B.  Tree  Syatems,  PO  Box  97, 
Bartonsville  PA  18321. 

PROBLEM  WITH  your  billing?  Our  pub¬ 
lisher  developed  (^ckages  will  fit  easily 
into  your  office.  Single  or  multi-zone  ver¬ 
sions  available  for  the  IBM  PC  or  TANDY 
microcomputers.  Our  BASIC-400  starter 
system  costs  under  $6000.  This 
includes  the  computer,  printer  and  bill¬ 
ing  software  for  up  to  400  customers. 
Call  or  write  to  Jim  Sutton  or  Steve  Kuck- 
uk.  Publisher  Control  Systems,  223  W  I 
5th,  Shawano  Wl  54166;  (715)  526-  1 
6547. 

B.  TREE  SYSTEMS  is  proud  toannounce  | 
a  software  package  designed  for  the 
home  delivery  circulation  manager.  | 
Complete  turn-key  package.  Fori 
information  write:  B.  Tree  Syatems,  PO  I 
Box  97,  Bartonsville  PA  18321.  1 

USED  AM  VARITYPER  DISCS;  Choose 
from  Library  of  over  500  discs.  $95.  ea.; 
add  15  per  ITC  Track. 

Bob  Weber  (216)  831-0480. 


COMPUTERS 


NAPP  PLATE  PROCESSING  EQUIP¬ 
MENT 

One  News  Printer  II  Exposure  Unit.  This 
unit  has  an  hourly  capacity  of  60  single 
plates.  $600.  Two  pieces  of  Twin  Star 
Washout  Units.  These  units  process  four 
single  plates  simultaneously.  Produc¬ 
tion  rate  is  60  single  plates  per  hour. 
$250  each.  One  Comet  Orying  Unit.This 
continuous  dryng  oven  processes  60 
plates  per  hour  and  requires  minimal 
operator  attention.  $2,000.  One  Twin 
Star  Orying  Unit.  This  unit  produces  up  to 
30  single  plates  per  hour.  $250.  All 
spare  parts  asociated  with  this  equip¬ 
ment  will  go  to  the  purchaser.  The  equip¬ 
ment  is  on  an  "as  is,  where  is"  basis.  It 
was  in  use  as  of  August  1984  and  is 
operable. 


AM,  CG  TYPESETTERS 
Reconditioned.  30  Day  Warranty.  Trade- 
ins  accepted.  WSI  (216)  729-2858. 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


CG  RECONDITIONED  TYPESETTERS  & 
PROCESSORS 

Execuwriter  $1250,  Comp  Jr.  $2150, 
Comp  II  $2150,  Permakiwk  $1950. 
Editwriter  7500  HR  $11,000.,  Film¬ 
strips  $15  &  up.  WSI  (216)  729-2858. 


COMP  IV  B  HR,  $5750. 

COMP  II  TG,  Supported,  20  strips, 
$2000. 

EDIT  750  HR  Without  Floppy  Disk,  5 
yrs.,  $6250. 

Bob  Weber  (216)  831-0480. 


EDIT  7700  II  LR.  Rev.  Lead  &  Ruling, 
Rev  E.  Assume  Lease  11  at  $585. 
EDIT  7700  II  LR,  2yrs.,  $10,250. 
EDIT  7700  II  LREV  E.  $8750. 

Bob  Weber  (216)  831-0480. 


PHOTOTYPESETTING  EQUIPMENT 
FOR  SALE 

Compugraphic  Unisetter  with  assorted 
font  strips.  Good  condition,  serial  669. 
Also  have  CG  interface  model  MDR  serial 
42015.  Contact  Sonny  Stalls  (813) 
465-4213. 

NATIONAL  GRAPHIC  ARTS 
EQUIPMENT  BROKERS 
THE  DAVID  JOHN  COMPANY 
AM  Varityper,  Autologic, 
Compugraphic,  EEText,  IBM, 

Itek,  Mergenthaler,  VGC 
"Sell  for  the  most,  buy  for  the  least" 
7%  Selling  Commission... 

Financing  Available 
All  Equipment  Guaranteed 
(216)  562-3750 


TYPESETTERS:  Unisetter  LR  $5250, 
Preview  505  $3000,  Unified  Composer 
$2500,  Computape  $1500,  MDR 
$1250,  Uniscan  $1250,  Uniterm 
$950,  WSI  (216)  729-2858. 


UNISETTER  HR  With  DEK,  $8500. 
UNISETTER  LR,  $5500. 
unified  composer.  Expanded  K/3.  On¬ 
line  Interface  $1250. 

Bob  Weber  (216)  831-0480. 


VIDEOSETTER  UNIVERSAL,  Rev.  Lead, 
Ruling,  Rev.  Video.  Analog  Parts  Kit. 
Dataport,  $7500. 

Bob  Weber  (216)  831-0480. 


MAILROOM 


GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with  sing¬ 
le  and  multiwide  label  heads  and  quarter 
folders.  Call  Scott  or  Ed  Helsley;  (800) 
527-1668  or  (214)  357-0196. 


USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers- 10%  Sales  Com¬ 
mission.  We  remove  the  risk  when  buy-  I 
ing  or  selling  between  individuals.  ! 

Bob  Weber,  (216)  831-0480 


•24P-48Pand  72PSHERIDAN  HARRIS 
stuffers  guaranteed  production;  refur¬ 
bished  and  installed  in  your  plant;  train¬ 
ing  program  included. 

•  wanted  to  BUY;  48P  and  72P  late 
model  stuffers. 

JIMMY  R.  FOX,  MAIL  ROOM  CON¬ 
SULTANT;  (713)468-5827. 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


PRESSES 


GOSS  Suburban  1500  1600  Series,  10 
units,  2  folders,  1970-1977,  excellent  j 
condition.  i 

I  PEC  INC.,  97  Marquardt  Drive,  Wheel¬ 
ing,  IL  60090. 


UPPER  FORMER 
FOR  GOSS  SC  FOLDER 
PHONE  (517)  732-2823 


GOSS  COMMUNITY  UNITS 

2- units  1977 

3- units  1974 
3-units  1972 
6-units  1970 

GOSS  FOLDERS 
2-SC  1972  40  and  50  HP 
2-Community  1974  6-web  capacity,  20 
and  25  HP 

Will  sell  individual  components.  Call  for 
installed  prices.  Offered  exclusively  by 
OFFSET  WEB  SALES,  INC 
73  N  SUNSET  DRIVE 
CAMANO  ISLAND  WA  98292 
(206)  387-0097 
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GOSS  Metro,  4  units,  i  half  deck 

Urbanite  100(),  5  units,  3-color 
Urbanite,  5  unit,  remanufactured 
Urbanite,  7  and  10  units 
Urbanite  add  on  units,  3-color 

units 

SSC  Community,  21  Vi  inches,  8 

units 

SC  Community,  7  units,  1971- 
75 

SC  Community,  4  units,  1979 
SC  Community,  5  units,  1969 
Community,  3  units,  1976 
Community,  2  units,  1975 
Community,  4  units,  1970 

HARNS 

1650,  6  units,  1974 
845;  8.  6,  3  units 
845  add  on  units 

V  25,  8  units,  1982 

V  15D,  8  units,  1983 

JF  25  folder,  5(j  horsepower 
HOE  lithomatic  double  width,  5  Vi  units 
SOLNA 

Color  King,  4  units,  1982 
News  King,  6  units,  1971 
Distributor,  8  units,  1977-81 
CARY  FP  4540  splicers  pair 
MEG  D-500  splicers,  5 
Goss  Urbanite  3-arm  splicers,  8 
MULLER  288  stacker 
MULLER  227  inserters  with  231  stack¬ 
ers 

One  Corporation/Atlanta,  GA 
(404)  458-9351 

_ Telex  700563 

GOSS 

Goss  Urbanite  7  units,  1972,  3  Cary’s 
Goss  Urbanite  4  units 
Goss  Urbanite  3  color  units 
Goss  Urbanite  folders,  roll  stands,  drives 
and  accessories 

Goss  Community  6  units,  SC  folder, 
1974 

Goss  HV  8  units 
Goss  HV  4  units 

Goss  Cosmo  units  for  add-onHARRIS 
Harris  1650  add-on  unit 
Harris  1650  6  unit  press 
Harris  845  4  units,  folder 
Harris  845  8  units,  2  folders 
Harris  V-25  5  units  1973  with  folders 
Harris  V-25  8  units  1982 
Harris  V-15A  add-on  unit  1976 
Harris  foldrs,  roll  stands,  upper  balloon 
formers  &  drives 
Harris  V15A,  4  units,  1974 
Harris  V25  upper  balloon  former 
KING 

3  Colorking  units  1969 
KJ-6  folders  1980 
6  units  Newsking,  1974 
KJ6  folders 

MISCELLANEOUS 

3  Cary  Flying  Pasters  (running  on  Urba¬ 
nite) 

1  Web  specialties  3  Web  Angle  Bar  Nest 
WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago)  IL  60090 
(312)  459-9700  Telex  206766 


10  UNITS  GOSS  N.V.,  21”  Cut-off  x 
36",  2  folders,  one  with  Vi  fold,  5  Butler 
4050-14  Splicers.  Contact  H.  Rosen¬ 
berg  (716)876-6410. 


WEB  NUMBERING  UNITS 
Custom  built,  high  speed,  fits  on  top  of 
Web  unit.  Numbering  capability  with 
vertical  and  horizontal  positioning  on 
Web.  Bought  new  1983.  Will  demo 
$15,000  each.  (516)  454-1600. 


GOSS  METRO  PRESS  3  black  units  plus 
1  three-color  unit.  Two:  1  folder,  22  Vx 
inch  cutoff,  four  auto  splicers,  complete 
from  ink  tank  with  dual  pump,  steel 
decking  and  conveyors  to  mailroom  and 
nearly  new  Web  aligner  available 
immediately.  Box  8140,  Editor  &  Pub¬ 
lisher. 


GOSS  METRO  UNITS 

Four  Metro  Units  available 
Individually  as  unit  addi¬ 
tions,  or  as  a  package  with 
double  2:1  folder.  22 v«*’ 
cutoff,  either  55”  of  56"  web 
width  (at  your  option).  Each 
unit  is  complete  with  pump 
and  rail  inking  system,  sub¬ 
structure,  RTF  and  unit 
drive... arranged  for  60,000 
pph  running  speed.  Avail¬ 
able  immediately. 

Ken  Knieeley,  Production 
Director,  Charleston  WV 
Newspapers;  (304)  348- 
5118. 


3  unit  1 100  series  Suburban 
Suburban  add-on  units  and  folders 
6  unit  Urbanite  -  1968 
Urbanite  add-on  folders 
Urbanite  '/« folders 
Urbanite  folder  -  1964 
JF  1 2  Harris  folder  with  double  parallel  - 
1972 

VI 5A  add-on  units  1976/78 

2  unit  News  King  with  KJ4  -  recon'd 

3  unit  News  King  with  KJ6  -  1968/71 

4  unit  News  King  1973/76 

News  King  and  Daily  King  add-on  units 
KJ4  and  KJ6  folders  -  your  choice  of  3 
KJ6  folders 

108  Baldwin  Count-O-Veyors 
Ferag  Counter  Stacker,  M-71 

Offered  exclusively  by: 

INLAND  NEWSPAPER  MACHINERY 
CORP. 

105th  &  Santa  Fe  Dr. 

PO  Box  15999 
Lenexa,  KS  66215 
(913)  492-9050 

Telex  4-2362 


SUBURBAN  PRESS,  6  units,  2  folders, 
air  shafts.  Bluer,  twocounter-veyors.  Jim 
Brown,  2/2  N.  Bedford  Road,  Mount 
Kisco,  NY  10549.  (914)  241-8494. 


GOSS 

HEADLINER 
PRESSES 
FOR  SALE 


Whatever  your  reauire- 
ments  over  90  units  In 
stock.  Turnkey  prices  on 
supply  and  installation  of 
the  machinery  with  a  two- 
year  guarantee  on  produc¬ 
tion  performance  mechani¬ 
cally  and  electrically.  Con¬ 
tact 

The  Professional  Press¬ 
man 

Printing  Press 
Services  International 

USA: 

2952  East  34th  Street 
Cleveland,  OH  44115 
(216)  883-8724 

Europe: 

^lier  St.  Factory 
Preston,  England 
Tel  0772-797050 
Telex  UK  67230 
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EQUIPMENT  &  SUPPLIES 


_ PRESSES _ 

GOSS  METRO  Press  3  black  units  plus  1 
three-color.  Two:  1  folder,  22  %”  cutoff, 
four  auto  splicers,  complete  from  ink 
tank  with  dual  pump,  steel  decking  and 
conveyors  to  mailroom  and  nearly  new 
web  aligner  available  immediately.  Box 
8140,  Editor  &  Publisher. 

Goss  Headliner  Mark  II,  8  units,  3  fold- 
ers,  1-3:  2.2-2:  1,8  color  humps  23 
9/16",  MEG  8  Goss  automatic  RTP's, 
SCR  drive,  magnetic  saddles,  insulated 
sound  chamber  conveyors  and  mailroom 
also  available.  Bel  Camp  Inc.  (201) 
796-8442.  Telex  130326. 


WANTED  TO  BUY 


CHESHIRE  and  Phillipsburg  any  condi¬ 
tion.  Call  collect  Herb  (201)  289-7900.  i 
AMS,  1290  Central  Av,  Hillside  NJ  I 
07205.  I 


GOSS  URBANITE  1000  Series  quarter 
folder.  Must  have  immediately.  (206) 
387-0097. 


Top  unit  for  News  King  press,  1968-69.  j 
Call  or  write  The  Journal  Co.,  301  June 
St,  Berlin,  Wl  54923,  (414)361-1515. 


WANTED  2  unit  Community  press.  Call 
Jerry  (703)  862-4139. 

HELP 

WANTED.  .  . 


ADMINISTRATIVE 


ARE  YOU  INTERESTED  IN  THE  FAST 
LANE??? 

We  are  a  fast  lane  newspaper  group  and 
our  plans  call  for  continued  expansion  in 
the  near  future.  That  means  we  will  need 
several  general  managers  to  command 
our  additional  community  newspapers. 
If  you  are  thinking  of  stepping  up  to  a 
general  managership. ..and  are  now  in 
advertising,  newsroom  or  circulation 
management  and  wish  to  look  down  the 
CONFIDENTIAL  ROAD  toward  managing 
a  newspaper.  Write  us... Lets  com¬ 
municate,  it  could  well  be  the  most 
impo.dant  letter  you  will  ever  write. . .  Box 
8113,  Editor  &  Publisher. 


GENERAL  MANAGER/EDITOR 
for  privately  owned  New  England  daily. 
Report  to  publisher.  Need  a  hands-on 
professional  to  lead  day  to  day  news 
operation  and  manage  marketing  and 
production  departments.  Growth  oppor¬ 
tunities.  Reply  to  Box  8078,  Editor  & 
Publisher. 


ACADEMIC 


DIRECTOR,  SCHOOL  OF 
COMMUNICATION 

Available  July  1,  1985.  Newly-formed 
School  of  Communication  seeks  first 
director  at  professor  or  associate  pro¬ 
fessor  level.  Unique  opportunity  to 
organize  academic  unit  containing  jour¬ 
nalism,  speech  and  telecommunications 
departments.  18  faculty.  Preference 
given  to  candidates  holding  terminal 
degree  but  comparable  professional' 
administrative  experience  in  apporpriate 
disciplines  will  be  considered  also. 
Applicants  should  demonstrate  com¬ 
mittment  to  research  and  scholarly  writ¬ 
ing.  Application  deadline  Nov.  21, 
1984.  For  further  information  call  (602) 
523-3011  or  write  Dr.  Charles  Aurand, 
Dean,  College  of  Creative  and  Com¬ 
munication  Arts,  Northern  Arizona  Uni¬ 
versity,  Box  5755,  Flagstaff,  Ai  86011. 
Applicants  should  send  letter  of 
apppiication,  vitae,  and  three  letters  of 
recommendation  to  Dean  Aurand  at 
above  address. 


HELP  WANTED 


ACADEMIC 


A/PR  CHAIR  SEARCH  The  University  of 
Alabama  Department  of  A/PR  is  seeking 
a  department  chairperson  beginning 
August  1985.  Candidates  must  possess 
an  earned  doctorate,  professional 
experience  in  communication,  a  strong 
record  of  scholarship  and  teaching  and 
the  potential  for  continued  scholarly  re- 
seach.  Previous  administrative 
expeience  is  desirable.  Responsibilities 
other  than  administration  include 
research,  teaching  and  service.  Rank 
and  salary  are  open.  The  University  is  an 
equal  opportunity/affirmative  action 
employer.  Contact  the  A/PR  Chairperson 
Seach  Committee,  Box  1482,  Llniver- 
sity,  AL  35486. 

ASSISTANT  PROFESSOR  to  teach 
courses  in  news  writing,  reporting  and 
editing  starting  September  1,  1985. 
Newspaper  experience  required  and 
Ph.D.  in  Communications  preferred. 
Major  involvement  with  undergraduates 
in  news  editorial  and  public  relations 
sequences.  Duties  include  teaching, 
academic  advising,  research  and  writ¬ 
ing.  Salary  competitive  with  other  accre- 
dited  schools.  Deadline:  December 
15,1984.  Send  credentials  to:  Professor 
June  Adamson, Search  Committee, 
School  of  Journalism,  University  of  Ten¬ 
nessee,  Knoxville  37996-0330.  UT  is 
an  equal  opportunity  employer  and 
actively  seeks  responss  from  members  of 
minority  groups  and  from  women. 


!  ADVERTISING/PUBLIC  RELATIONS- 
The  University  of  Kentucky  School  of 
Journalism  is  seeking  a  teacher' 
researcher  who  will  become  the  fourth 
faculty  member  in  a  newly  accredited 
advertising  sequence.  Ph.D.  (or  ABD)  re¬ 
quired  and  professional  experience  high¬ 
ly  desirable  Successful  candidate  is 
expected  to  be  able  to  teach  three 
courses  one  semester,  two  the  next  in 
some  combination  of  the  following: 
advertising  principles,  advertising 
research,  media  planning,  advertising 
message  design  and  layout,  advertising 
campaigns,  public  relations,  and 
I  introductory  mass  media  writing.  New 
I  Media  Extension  Research  Center  offers 
i  opportunity  to  build  research  career. 

I  Productive  researchers  may  be  given 
I  "two  &  two"  teaching  load.  Possible 
I  opportunity  to  participate  in  graduate 
I  program  offered  jointly  by  school  and  by 
I  departments  of  communication  and 
I  telecommunications,  which  are  the 
three  constituent  units  of  College  of 
I  Communications.  Undergraduate  stu- 
j  dent  body  of  400  in  journalism  is  served 
by  faculty  of  12.  Search  commitee  will 
begin  reviewing  applicaions  on  Novem¬ 
ber  15,  but  applications  will  be  received 
until  position  is  filled.  Appointment 
begins  in  mid-August  1985.  Rank  and 
I  salary  open.  Send  vita,  detailed  cover 
I  letter,  and  the  names,  addresses  and 
I  telephone  numbers  of  three  references 
to:  Dr.  Edmund  B.  Lambeth,  Professor 
and  Director,  School  of  Journalism,  Uni¬ 
versity  of  Kentucky,  Lexington,  KY 
40506-0042.  Equal  Opportunity 
Employer. 


I  INSTRUCTOR/ASSISTANT  PRO- 
!  FESSOR  in  advertising/public  relations. 

I  probationary  appointment,  $20,000  for 
j  9  months,  to  teach  classes  in  advertis- 
I  ing  and  public  relations,  counsel  stu- 
i  dents  in  carer  choices,  work  with  stu- 
I  dents  and  professionals  on  student  ad/pr 
'  projects.  At  least  five  years  of  pro- 
i  fessional  experience  in  ad/pr  a  minimum 
I  requirement;  masters  degree  and  com- 
;  petence  in  communications  law  is 
I  desirable.  Applications  containing 
resume  and  names  and  phone  numbers 
of  at  lest  3  references  should  be  sent  to 
I  Charles  Pearson,  chairman.  Department 
I  of  Journalism,  Wichita  State  University, 
I  Wichita,  Kansas  67208,  before  Nov. 
j  30, 1984.  Wichita  State  University  is  an 
I  Equal  Opportunity/Affirmative  Action 
I  employer. 


HELP  WANTED 


ACADEMIC 


HELP  WANTED 


ACADEMIC 


PUBLIC  RELATIONS  TEACHING 
,  POSITION  The  University  of  Alabarna  , 
I  Department  of  A/PR  is  seeking  an  assis-  I 
i  tant  professor  to  teach  and  do  research  ' 
and  service  in  the  area  of  public  relations 
beginning  August  1985.  Candidates 
must  possess  an  earned  doctorate,  pro- ! 
fessional  experience  in  communication  ' 
and  the  potential  for  scholarly  research. 
The  University  of  Alabama  is  an  equal 
opportunity/affirmative  action  employer. 
Contact  M.  B.  Hesse,  Chair,  PR  Search 
Committee,  Box  1482,  University,  AL 
35486. 


SENIOR  PROFESSOR  with  strong  teach¬ 
ing  and  research  record  to  serve  as 
director  of  a  major  school  of  journalism 
and  mass  communication.  Chief 
responsibility  is  administration  of  aca¬ 
demic  programs  offeing  BA  through  PhD 
degrees.  The  School  seeks  an  excellent 
scholar  with  demonstrated  interest  in 
education.  Administrative  and  media 
experience  desirable.  Send  letter  and 
resume  to  Kay  Amert,  Chairperson, 
Director  of  Search  Committee,  School  of 
Journalism  and  Mass  Communication, 
University  of  Iowa,  Iowa  City,  Iowa, 
52242.  Affirmative  Action/Equal 
pportunity  Emioyer. 


A  MAJOR  POSITION: 

JAMES  L  KNIGHT  PROFESSORSHIP 
IN  ADVERTISING 

Responsibilities: 


The  two  primary  concerns  are  teaching  a 
range  of  advertising  courses  and  conducting 
significant  research  in  the  field,  in  addition, 
the  person  will  work  with  the  professloani 
media  in  areas  of  mutual  interest.  Advising 
students  and  other  typical  duties. 

Qualifications: 

Established  excellent  national  reputation  in 
advertising.  Genuine  sensitivity  to  and  sig¬ 
nificant  experience  in  newspaper  advertis¬ 
ing.  Demonstrated  teaching  ability  or  strong 
evidence  of  excellent  teaching  potential. 

Background: 

This  is  an  endowed  professorship  made 
possible  by  a  generous  gift  from  the  Knight 
Foundation.  The  advertising  sequence  In  the 
School  has  approximately  160  Juniors  and 
seniors  (40%  of  the  upperclass  majors),  and 
the  School  Is  broadening  its  advertising  radu- 
ate  program,  especially  at  the  Ph.D.  level. 

Salary: 

Competitive  nationally,  with  extra  funds  for 
travel  and  other  support,  including  a  Knight 
Fellow  (graduate  assistant)  and  clerical  help 
for  the  professor. 

starting  date: 

July  1, 1985 

Applicants  should  send  complete  letters,  resumes, 
at  least  three  letters  of  recommendation  and  other 
supporting  materials  to: 

Professor  Thomas  A.  Bowers 
Chair,  Advertising  search  committee 
School  of  Journalism 
Howell  Hall  021 A 
University  f  North  Carolina 
Chapel  Hill,  NC  27514 

The  University  of  North  Carolina  is  an  equal  oppor¬ 
tunity,  affirmative  action  employer  and  encour¬ 
ages  applications  from  all  qualified  persons. 
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EDITOR  &  PUBLISHER  for  October  20,  1984 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 

HELP  WANTED 

ACADEMIC 

ACADEMIC 

HELP  WANTED 
AD¥ERTISING 


Washington  State  University  is  seeking  an  assistant 
general  manager  for  student  publications  to  provide 
counseling,  creative  planning,  advising,  coordination 
and  day-to-day  direction  for  student  advertising  and 
circulation  sts^fs  on  the  campus  daily  newspaper  and  a 
large  yearbook.  Responsibilities  would  require:  several 
years  of  newspaper  local  advertising  experience;  three 
years  of  experience  in  newspaper  advertising  super¬ 
vision;  a  bachelor’s  degree;  and  some  experience  in 
supervision  and/or  coordinating  a  campus  newspaper  ad 
staff  is  preferred.  This  is  a  permanent  position  on  a 
12-month  basis  (without  academic  rank)  and  not  under 
(or  in)  the  WSU  Communications  Department.  Salary 
open  and  competitive  based  on  experience  and  quali¬ 
fications.  Position  to  start  January  1,  1985.  WSU  is  an 
equal  opportunity/Affirmative  Action  Employer.  Con¬ 
tact  Donald  Ferrell,  General  Manager,  WSU  Student 
Publications,  PO  Box  2008  C.S.,  Pullman,  WA  99163. 
(509)  335-8920. 


FACULTY  VACANCY 
Assistant  Professor  of  Journalism, 
specializing  in  magazine  journalism. 
Ph.D  preferred;  M.A.  and  significant 
magazine  and  teaching  experience  con¬ 
sidered.  Candidates  should  have  at  least 
two  years  of  magazine  writing  or  editing 
experience.  Tenure-track  position,  avail¬ 
able  August  1985.  Send  full  resume  by 
December  15, 1984  to  Dr.  JohnL.  Huff¬ 
man,  Director,  School  of  Journalism, 
Bowling  Green  State  University,  Bowling 
Green,  OH  43403.  An  Affirmative  Ac¬ 
tion/Equal  Opportunity  Employer. 

E&P  CLASSIFIEDS 
212-675-4380 


JOURNALISM  INSTRUCTOR.  Full-time 
tenure  track  position.  Twelve-hour  load 
includes  freshman  composition.  Apply 
James  Borland,  English  Department. 
Adrian  College,  Adrian,  Ml  49221. 


TO  AVOID  CONFUSION 


Please  return  the  yellow  copy 
of  your  invoice  with  payment 
and  refer  to  the  invoice  num¬ 
ber  in  all  correspondence 
about  your  classified  ad. 
Thank  you, 

E&P  Classified  Department 


FACULTY  POSITION 
WITH  LAW  EMPHASIS 

Application  deadline:  Jan.  1, 1985 

Rank: 

Assistant  professor 
Responsibilities: 

Teaching  mass  communication  law  and  an 
appropriate  news-editorial  area  (example:  editing). 
Conducting  research.  Advising  students  and  other 
typical  duties.  Service  to  the  profession. 
Qualifications: 

Ph.D.  (or  near  completion)  with  emphasis  In 
mass  communication  law,  or  appropriate  law 
degree.  Professional  mass  media  experience. 
Demonstrated  teaching  ability  or  strong  evidence  of 
excellent  potential. 

Salary: 

Competitive  nationally. 

Starting  date: 

July  1. 1985 

Applicants  should  send  complete  letters,  resumes,  at 
least  three  letters  of  recommendation  to: 

Dr.  Bill  F.  Chamberlin 
Chair,  Law  Search  Committee 
School  of  Journalism 
Howell  Hall  021A 
University  of  North  Carolina 
Chapel  Hill,  NC  27514 

The  University  of  North  Carolina  is  an  equal  opportu¬ 
nity,  affirmative  action  employer  and  encourages 
applications  from  all  qualified  persons. 


ANTICIPATED  tenure  track  Assistant 
Professor  position  at  Lewis  &  Clark  Col¬ 
lege  to  begin  Sept.,  1985.  Quali¬ 
fications  include:  Ph.D.  in  mass  com¬ 
munication  or  journalism;  the  ability  to 
excel  in  undergraduate  teaching  and  the 
willingness  to  participate  in  the  general 
education  program  of  a  small  liberal  arts 
college;  demonstrated  ability  to  advise  a 
student  newspaper  and  student 
internships  in  mass  media;  and  an 
appreciation  for  the  non-media  facets  of 
the  Communications  discipline.  Send 
vita,  a  statement  of  educational  philoso¬ 
phy  with  regard  to  the  role  of  media  stud¬ 
ies  at  a  liberl  arts  institution  and  the  role 
to  a  student  newspaer  at  such  an 
institution,  three  letters  of  recommenda¬ 
tion,  graduate  transcripts  and  evidence 
of  teaching  performance  and  scholarly 
writing  to:  Chair,  Mass  Media/ 
Journalism  Search  Committee,  Com¬ 
munications  Dept.,  Lewis  &  Clark  Col¬ 
lege.  Portland,  OR  97219.  Application 
deadline  is  Jan  15, 1985.  Lewis  &  Clark 
is  an  Equal  Opportunity  Employer  and 
encourages  the  applications  of  women 
and  minority  candidates. 

DIRECTOR  SCHOOL  OF  JOURNALISM 
Available  July  1,  1985.  Newly  formed 
School  of  Communication  seeks  first 
director  at  professor  or  associate  pro¬ 
fessor  level.  Unique  opportunity  to 
organize  academic  unit  containing  |our- 
nalism,  speech  and  telecommunication 
departments.  18  faculty.  Preference 
given  to  candidates  holding  terminal 
degree  but  comparable  professional/ 
administrative  experience  in  appropriate 
disciplines  will  be  considered  also. 
Applicant  should  demonstrate  commit¬ 
ment  to  research  ad  scholarly  writing. 
Application  deadline  November  21, 
1964.  For  further  information  call  (602) 
523-301 1  or  write  Dr.  Charles  Aurand, 
Dean,  College  of  Creative  and  Com¬ 
munication  Arts,  Northern  Arizona  Uni- 
versi^.  Box  5755,  Flagstaff.  AZ  86011. 
Applicants  should  send  letter  of  applica- 
tion,  vitae  and  three  letters  of 
recommendation  to  Dean  Aurand  at 
above  address. 


ADVERTISING 


37  newspaper  group  (free  weekly), 
800,000  circulation,  needs  seasoned 
professional  to  plan,  implement  and  su¬ 
pervise  classified  ad  program  throughout 
metropolitan  St. Louis.  New  position  due 
to  recent  acquisition.  Dynamic  opportu¬ 
nity!  Don't  pass  this  up!  Send  resume: 
Suburban  Journals,  Marketing  Director, 
7D20  Chippewa,  St.  Louis,  MO  631 19. 


AD  SALES  for  Colorado  weekly  neart  Fort 
Collins/Estes  Park  area.  Work  with  new 
owner  who  believes  in  incentives  and 
growth.  1-2  years  weekly/daily 
experience  preferred.  Earn  $16,000- 
25,000  1  year.  Resume  to  Box  8lD7, 
Editor  &  Publisher. 


advertising  manager 

The  Princeton  Packet  Inc.  has  an 
exceptional  career  opportunity  for  an 
advertising  sales  manager.  We  are  the 
publishers  of  six  weekly  and  two  twice- 
weekly  quality  newspapers  in  the  heart  of 
Central  New  Jersey.  Our  37,000  ABC 
audited  papers  reach  upscale  readers  in 
one  of  the  richest  and  fastest  growth 
markets  in  the  contry.  This  position  will 
reqruie  an  experienced  newspaper  per¬ 
son  who  currently  holds  a  sales  manage¬ 
ment  position  and  is  willing  to  earn  his/ 
her  future  by  creative  selling  and  people 
management.  We  offer  an  excellent 
compensation  package  to  candidates 
with  a  proven  track  record.  Please  send  a 
cover  letter  and  resume  with  salary  his¬ 
tory  to:  John  O'Rourke,  The  Princeton 
Packet  Inc.,  PO  Box  350,  Princeton,  NJ 
08542.  An  Equal  Opportunity 
Employer. 


RETAIL  AD  MANAGER 

Dynamic  50,000  daily  in  one  of  Amer¬ 
ica's  toughest  most  competitive  top  iDO 
markets.  Many  bright  young  staff  memb¬ 
ers  and  sme  old  pros  need  training  and 
inspiriation  to  reach  potential.  You  will 
need  experience  in  a  broad  range  of 
newspaper  advertising— special  sec¬ 
tions,  promotions,  co-op,  local  and 
chain  accounts.  Quality  of  experience 
more  important  than  quantity. 

You  should  be  a  good  trainer  who  is  not 
afraid  to  take  charge  when  needed,  a 
leader  who  can  help  other  people  grow 
and  someone  who  always  looks  for  the 
next  challege. 

Great  opportunity  for  someone  who  will 
go  the  extra  mile  for  professional  growth 
and  success  and  who  enjoys  shirt-sleeve 
management.  Newspaper  is  located  in 
the  Northeast  and  is  part  of  a  major 
NYSE  media  corporation.  Reply  in  strict 
confidence  including  salary  require¬ 
ments  to  Box  8148,  Editor  &  Publisher. 

CLASSIFIED  ADVERTISING  MANAGER 
An  exciting  50,000  Zone  1  daily  is  look¬ 
ing  for  a  creative  and  Innovative  mana¬ 
ger.  If  you  have  a  complete  working 
Knowledge  of  classified  and  the  ability  to 
create  an  aggressive  and  effective  selling 
department,  then  you  are  a  top  candi¬ 
date  for  this  position.  Ifpuqualify,  send 
I  your  credentials  to  Philip  Wax,  Director 
of  Operations,  Midlesex  News,  PO  Box 
800,  Framingham  MA  01701 


I  DISPLAY  ADVERTING  MANAGER 
I  Rare  opportunity  in  beautiful  northwest 
I  to  join  our  dailies  in  a  key  leadership 
role.  WeareanA.M./P.M.  with  130,000 
daily  combined  circulation.  Require¬ 
ments  include  retail  advertising  man¬ 
agement  experience  with  demonstrated 
knowledge  and  skill  in  people,  retail 
sales  presentations,  marketing,  and 
managing  people  using  participate^  and 
goal  setting  management  techniques. 
Please  send  resume,  cover  letter  and  sal¬ 
ary  requirements  to  Dan  Grady,  Advertis¬ 
ing  Director,  The  Spokesman-Review/ 
Chronicle,  PO  Box  2160,  Spokane,  WA 
99210. 


DIRECTOR 

RESEARCH  AND  PROMOTION 
Highly  motivated  individual  to  head 
research  and  promotion  department.  As 
a  member  of  our  sales  and  management 
team,  the  successful  candidate  will 
shape  and  direct  reader  promotions  and 
will  develop  and  implement  advertising 
sales  strat|^ic  plans. 

Experience  is  necessary  in 
development  of  print  and  broadcast 
advertising  from  creative  concept  to  pro¬ 
duction  completion  and  scheduling. 

Strong  written  and  oral  communica¬ 
tion  skills  are  essential  as  well  as  a 
knowledge  of  research  methodology  and 
the  development  of  research  into  pesua- 
sive  brochures  and  A/V  presentations. 

This  key  position  offers  the  challenge 
of  shaping  a  growing  department  and 
provides  an  excellent  opportunity  for 
career  growth  and  advancement.  Please 
send  resme  and  salary  history  to: 

Jean  Kem 
Personnel  Director 
The  Syracuse  Newspapers 
Box  49  ll  Syracuse.  NY  13221 


GENERAL  MANAGER/ADVERTISING 
DIRECTOR  for  a  large  Zone  4  weekly. 
Dur  management  concept  calls  for  a 
weekly  general  manager  to  be  the  top 
sales  producer  as  well  as  a  capaole  busi¬ 
ness  manager.  Good  salary-benefits  for 
someone  who  can  produce.  Growing  firm 
in  growing  area.  Personality,  appearance 
and  abilify  to  fit  in  community  are  must. 
Reply  Box  8145.  Editor  A  Publisher. 
ADVERTISING  Sales  Manager /tssistant. 
NYC  weekly  group.  Send  resume  Box  HR 
8723,  3rd  Avenue,  Brooklyn,  NY 
I  11209. 
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HELP  WANTED 


ADVERTISING 


AD  MANAGER 

East  Texas  daily  newspaper  needs  an  ad 
manager  who  is  aggressive,  hardworking 
and  creative.  Must  be  able  to  lead,  moti¬ 
vate  and  manage  an  outs'de  sales  staff  of 
6.  8-5  er’s  need  not  apply.  Career 
oriented  only.  Must  be  strong  in  promo¬ 
tion.  Send  resume  Lone-Beasley, 
Pasadena  Citizen,  PO  Box  6192, 
Pasadena,  TX  77506. 


ADVERTISING  SALES  MANAGER  for  an 
award  winning  daily  newspaper  in  a  ma¬ 
jor  university  town.  We’re  looking  for 
someone  with  the  proven  ability  to 
develop  our  sales  team.  Newspaer  ad 
sales  experience  is  a  must  and  manage¬ 
ment  experience  is  preferred.  We're  will¬ 
ing  to  compensate  the  right  person  with 
an  attractive  salary  and  full  benefit  pack¬ 
age. Please  send  cover  letter,  resume, 
and  salary  history  to:  Ed  Schultz, 
Marketing  Director ,  The  Journal  World, 
PO  Box  888,  Lawrence,  Kansas  66044. 
Equal  Opportunity  Employer. 


CENTRAL  OHIO  daily  (7,400  circula¬ 
tion)  seeks  working  advertising  manager. 
You  must  be  our  top  sales  person  in  addi¬ 
tion  to  supervising  a  five  person  staff. 
Strong  shopper  competition.  Must  be 
strong  on  promotions,  staff 
development,  public  relations  and  know 
co-op.  Send  resume  and  salary  require¬ 
ments  to  Publisher,  Urbana  Daily 
Citizen,  PO  Box  191,  Urbana,  OH 

43078. _ 

HOTEL  AND  RESORT  SALESPERSON 
Immediate  opening  for  a  highly  moti¬ 
vated  self-starter  who  can  develop  new 
Hotel  and  Resort  business  in  one  of  the 
brightest  spots  in  the  Sun  Belt.  The 
Charlotte  News  and  The  Charlotte  Obser¬ 
ver  need  an  experienced  salesperson 
who  can  plan,  organize,  sell  on  the  tele¬ 
phone  and  enjoys  some  travel. 

Please  forward  resume  and  salary  history 
to  Paul  Connelly,  Employment  Manager, 
Knight  Pubishing  Co.,  600  S.  Tryon  St, 
Charlotte  NC  28202.  Equal  Opportunity 
Employer. 


HELP  WANTED 


CIRCULATION 


CREW  MANAGERS  organized  work  with 
team.  Monday-Saturday.  Must  have  van 
or  car.  Wage  earnings  $800  to  1500  a 
week.  Medical  and  dental  benefits, 
bonus  and  tips.Opportunity  to  move  up. 
Call  (817)  860-3514,  or  send  resume:  K 
&  L  Distributors,  615,  W.  Main  St.,  Ste 
313,  Arlington,  TX  76010. 


CIRCULATION  MANAGER 

A  Zone  1  group  is  seeking  a  Circlation 
Manager  experienced  in  2nd  class 
publication  fulfillment,  USPS  and  CAC 
audit  and  circulation  sales  through 
telemarketing.  Carrier  experience  is  NOT 
required,  therefore  the  emphasis  of  the 
successful  candidate  should  be  on  man¬ 
agement  and  circulation  growth.  A  pro¬ 
ven  track  record  excellent  references 
and  the  abi  I  ity  to  manage  a  staff  of  sever¬ 
al  full  and  part  time  personnel  is 
essential.  Qualified  candidates  should 
fonvard  their  resume  and  salary  require¬ 
ments  to  Box  8112,  Editor  &  Publisher. 


PHONE  ROOM  SUPERVISOR  PLUS 
35,000  (paid  circulation)  weekly  news¬ 
paper  group  seeks  self-starter  with 
phone  room  supervisory  experience. 
Circulation  background  very  helpful. 
Must  have  proven  track  record  and 
leadership  ability.  Ideal  opportunity  for 
advancement  and  growth.  Good  salary 
and  benefits  package.  Please  send 
resume  with  wage  history  and  salary  re¬ 
quirements  to  Roslyn  Denard,  The  Prin¬ 
ceton  Packet,  PO  Box  350,  Princeton, 
NJ  08542. 

SINGLE  COPY  SALES  MANAGER 
Leading  West  Coast  newspaper 
(150,000)  seeks  experienced  single 
copy  sales  manager  to  take  over  in  com¬ 
petitive  market  place.  Applicants  should 
posess  thorough  knowledge  of  circula¬ 
tion  and  have  management  background 
with  ability  to  motivate  people.  Strong 
leadership  qualities  and  proven  sales 
ability  are  also  required.  Excellent  salary 
and  benefits  program.  Box  81 19,  Editor 
and  Publisher. 


HELP  WANTED 


CIRCULATION 


ASSISTANT  CIRCLATION  DIRECTOR 
for  40,000  Zone  6  AM  newspaper.  Must 
have  CIS  and  ABC  experience.  Send 
resume  and  salary  requests  to  Gary 
McKay,  Alexandria  Daily  Town  Talk,  PO 
Box  7558,  Alexandria,  LA  71306. 

CAREER  OPPORTUNITY  with  weekly 
newspaper  group  in  Norfolk,  VA  area  for 
experienced  sales  person  with  manage¬ 
ment  potential.  Write  in  confidence  to: 
Hanes  Byerly,  138  Rosemont  Rd  Virgi¬ 
nia  Beach,  VA  23452. 

CIRCULATION  MANAGER 
Qualified  individual  with  minimum  5 
years  experience  in  distribution  and  pro¬ 
motion  of  print  media.  Opportunity  for 
ambitious  individual  to  take  charge  of 
circulation  of  growing  daily  international 
newspaper  and  weekly  magazine.  Ability 
to  develop  and  organize  a  distribution 
network  throughout  the  US  and  Canada. 
Proven  managerial  experience  and  suc¬ 
cess  a  neccessity.  Not  an  entry  level 
position.  Please  send  resume,  salary  his¬ 
tory  and  references  to  Box  81 1 1 ,  Editoi 
&  Publisher. 


ASSISTANT  CIRCULATION  MANAGER 
Eight  paper  (6-weekly,  2-twice  weekly) 
group  in  growth  market  is  looking  for  a 
hands-on  assistant  Circulation  Manager 
to  be  groomed  for  Circulation  Managers 
position.  Experience  with  daily  or  large 
weekly  group  necessary.  Must  be  a  roTl- 
up-the  sleeve  manager  who  works  well 
with  and  motivates  people.  Must  have 
strength  in  circulation  promotion  and 
phone  room  operation.  News  dealers, 
carrier  and  motor  route  experience  a 
must.  Knowldgeof  mailroom  equipment 
and  operations  a  real  plus.  Great  area  in 
which  to  live  and  work  with  a  very  bright 
future.  Excellent  salary,  benefits  and 
working  conditions.  Send  resume,  salary 
history  and  requirements  to  William 
Bennett,  The  Princeton  Packet  Inc.,  PO 
Box  350,  Princeton,  NJ  08542. 


CIRCULATION  MANAGER 

We  need  a  self  starting  leader  with  good 
organization  and  motivation  skills  tolead 
circulation  effort  for  an  8,000  Zone  5 
daily.  Competitive  salary  and  benefits. 
Good  upward  potential.  Send  resume  to 
Box  8115,  Editor  &  Publisher. 

AREA  MANAGERS 

Immediate  openings  for  experienced 
newspaper  circulators.  If  you  have  what 
we’re  looking  for-  2-3  years  experience, 
enthusiasm,  positive  attitude  and  the 
desire  to  succeed-  we  can  offer  in  addi¬ 
tion  to  just  a  job,  an  opportunity  to  grow 
and  advance  wth  an  established  award 
winning  newspaper.  Send  cover  letter 
and  resume  to  Personnel  Director,  The 
Leaf-Chronicle,  PO  Box  829,  Clarksville 
TN  37041. 


CIRCLATION  MANAGER 
Market  manager  for  National  news¬ 
paper. Responsibilities  include  manag¬ 
ing,  training  and  motivating  supervisors 
in  all  facets  of  circulation.  Planning  and 
implementing  promotions.  Must  have 
strong  communication  skills  and  leader¬ 
ship  abilities.  We  offer  excellent  salary 
benefits  and  advancement  opportuni¬ 
ties.  For  more  information  write  or  send 
resume  to  Box8108,  Editor  &  Publisher. 

ASSISITANT CIRCULATION  MANAGER 
for  50,000  daily  newspaper  in  Joliet,  IL. 
Minimum  of  3  years  experience  in 
circulation,  strong  people  skills,  good 
salary/company  benefits.  Send  resume 
to  Herald  News,  300  Caterpillar  Dr, 
Joliet  IL  60436.  Att.  James  Tezak, 
Circulation  Director. 


CIRCULATION  MANAGER 
We  need  a  self-starting  leader  with  good 
organ  ization  and  motivation  ski  I  Is  tolead 
circulation  effort  for  an  8,000  Zone  5 
daily.  Competitive  salary  and  benefits. 
Good  upward  potential.  Send  resume  to 
Box  8115,  Editor  &  Publisher. 


HELP  WANTED 


CIRCULATION 


CIRCULATION  MANAGER 
Experienced  circulator  needed  for 
20,000  PM  daily  and  Sunday.  Take 
charge  person  person  with  proven  ability 
to  reorganize  home  delivery  system  work¬ 
ing  through  district  managers  with 
emphasis  on  customer  service,  carrier 
recruitment,  and  retention.  Must  have 
solid  dependable  background  in  all 
circulation  areas.  Excellent  opportunity 
for  current  number  2  person.  Send 
resume,  salary  history  and  references  to 
Publisher,  Kansas  City  Kansan,  901  N 
8th  St  Kansas  City,  KS  66101. 

ZONE  MANAGERS 

THE  WASHINGTON  POST  is  anticipat¬ 
ing  openings  for  highly  motivated 
individuals  with  proven  management 
experience  preferably  in  both  home 
delivery  and  single  copy  sales. 
Candidates  must  possess: 

-Strong  sales  orientation 
-Appreciation  of  the  importance  of 
customer  service 
-Positive  field  orientation 
-Ability  to  recruit,  train  and  motivate 
independent  distributors  in  a  wide  vari¬ 
ety  of  environments  (urban,  suburban, 
rural) 

-Excellent  people  skills  and  organiza¬ 
tional  ability 

-Solid  record  keeping  skills 
-Familiarity  with  demands  of  TMC 
Excellent  benefits  and  salary  (com¬ 
mensurate  with  experience)  plus  MBO. 
If  you  are  interested  in  a  challenging 
position  as  a  member  of  a  diverse, 
energetic  circulation  team  on  a  leading 
metropolitan  newspaper  with  a  great 
tradition  and  a  record  of  consistent 
growth,  send  detailed  resume,  including 
salary  requirements  to: 

THE  WASHINGTON  POST 
PO  Box  P80647 
1150  15th  Street,  NW 
Washington,  DC  20071 


MAILROOM 


MAILROOM  MANAGER  Department 
head  status.  $300  per  week  plus 
incentive  bonus.  Newspaper  operation 
plus  largest  shopper  distribution  pro¬ 
gram  in  our  state.  Zone  3.  We  need  an 
individual  who  can  run  our  mailroom  like 
a  top  during  peak  period.  Latest  equip¬ 
ment  available  including  completely 
computerized  mailing  system.  Solid 
opportunity  for  growth  with  our  com- 
pany.  Phone  Joe  Craig  (304)  265-3333. 
MAILROOM  MANAGER  must  have 
experience  with  all  types  of  mailroom 
equipment,  maintenance,  minor  re¬ 
pairs,  adjustment  and  operation.  Large 
operation  daily  with  multi-weeklies  in 
Zone  9  with  .Tiajor  national  newspaper 
company.  Send  resume  and  salary  his¬ 
tory  to  Box  8132,  Editor  &  Publisher. 


MAILROOM  FIELD  SERVICE 
Graphic  Management  Associates  Inc., 
has  immediate  opening  for  a  qualified 
field  sen/ice  representative  responsible 
for  installation  of  mailroom  systems  and 
training  of  personnel.  Growth  opportuni¬ 
ties  and  excellent  benefits.  Send  resume 
to  Graphic  Management  Associates  Inc. , 
11  Main  Street,  Southboro,  MA  01772. 


THE  CASPER  STAR-TRIBUNE,  Wyom¬ 
ing’s  largest  daily  newspaper  is  seeking  a 
full  time  assistant  mailroom  foreman  to 
help  handle  the  mailroom  operations  of 
our  newspaper  and  other  products.  Prev¬ 
ious  mailroom  experience  of  1-3  years  is 
necessary.  Required  skills  should 
include  mechanical  ability,  knowledge 
of  mailroom  equipment,  organization, 
operational  efficiency  and  time  manage¬ 
ment.  Good  starting  salary  and  incentive 
bonus.  Excellent  opportunity  fora  mailer 
ready  to  move  and  grow  with  our  com  pay. 
If  interested  please  send  resume  and  list 
of  references  to  the  Circulation  Director, 
Casper  Star-Tribune,  PO  Box  80,  Cas- 


ADVERTISING 

ADVERTISING 

— 

TELEPHONE 
SALES  MANAGER 


Major  New  York  City-based  Communicatiorts  Company  is 
seeking  a  taiented,  dynamic  professionai  desiring  a 
demanding,  interesting  chaiienge  to  head  its  Ciassified  Teie- 
phone  Saies  Division. 

A  background  which  inciudes  a  soiid  record  of  accompiish- 
ments  with  proven  skiiis,  knowiedge  and  experience  in  the 
foilowing  areas  is  required: 

•  Ability  to  organize  &  administer  comprehensive  sales  train¬ 
ing  program; 

•  Knowledge  of  budgeting  techniques,  statistics; 

•  Hands-on  experience  with  computers; 

•  Proven  track  record  in  sales  with  the  ability  to  effectively 
manage  &  motivate  a  sales  staff; 

•  A  minimum  of  5  years  experience  In  telephone  &/or  sales 
management. 

We  offer  an  excellent  salary  &  incentive  program  with  com¬ 
prehensive  company-paid  benefits  package  &  excellent  oppor¬ 
tunity  for  professional  growth  &  advneement. 

For  immediate  consideration,  please  call  (212)  210-6335  or  210- 
6330  Monday-Friday  10am-1 2:30pm  and  forward  resume  with 
salary  histoiy  in  strict  confidence,  to:  Box  MB  449, 12th  Floor, 
360  Lexington  Avenue  New  York,  NY  10017. 


An  Equal  Opportunity  Employer-M/F 


per,  WY  82602  or  call  (307)  266-0550. 
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HELP  WANTED 


EDITORIAL 


AWARD-WINNING  medium  size  West 
Texas  daily  needs  feature  writer  for  life¬ 
style  section.  Layout  and  know-how  and 
experience  would  be  a  plus.  Interested 
persons  should  write  Judy  Paine,  Living 
Editor,  The  Odessa  American,  PO  Box 
2952,  Odessa  TX.  Send  resume/clips. 
No  phone  calls  in  morning  please. 


ASSISTANT  CITY  EDITOR 
We  are  seeking  an  individual  with  strong 
skills  in  editing,  layout,  and  headline 
writing  for  an  award-winning  60,000 
circulation  daily  newspaper. 

Salary  competitive,  excellent  employee 
benefits.  Send  resume  to  Barbara  Henry, 
Executive  Editor,  Reno  Gazette  &  Jour¬ 
nal,  PO  Box  22000  Reno  NV  89520,  A 
Gannett  Newspaper. 


BUSINESS  REPORTER-We’re  looking 
for  some  one  skilled  in  walking  the  line 
between  labor  and  management,  while 
providing  the  inside  story  on  local  busi¬ 
ness  developments.  We’re  a  55,000  PM 
daily.  Send  resume  to  Saul  Shapiro, 
Executive  Editor,  Waterloo  Courier,  PO 
Box  540,  Waterloo,  lA  50704. 


We  are  looking  for  a  good  writer  with 
wide  interests  and  an  analytical  mind. 
We  need  a  man  or  woman  who  can  write 
bright,  forceful  well-reasoned  editorials 
and  at  the  same  time  get  people  from  the 
community  to  write  about  their  views  on 
local  issues. 

This  is  the  No.  1  spot  on  a  two-person 
operation  handling  the  editorial  page  for 
our  six-day,  58,ClOO-circulation  news¬ 
paper  located  35  miles  from  New  York 
CiW.  The  right  person  will  be  someone 
with  at  least  several  years  of  newspaper 
experience  and  background  in  news 
reporting  and  editing  as  well  as  editorial 
writing. 

If  you  are  interested,  please  send  a 
resume  and  samples  of  your  recent 
editorials  and  editorial  pages.  In  a  letter 
tell  us  your  salary  expectations  and  your 
ideas  about  how  to  put  together  an  out¬ 
standing  editorial  page.  Send  to  Charles 
Nutt,  Executive  Editor,  The  Courier- 
News,  PO  Box  6600,  Bridgewater,  NJ 
0^07.  A  member  of  the  Gannett  group 
and  an  equal  opportunity  employer. 


ASSISTANT  CITY  EDI  TOR  for  the  Savan¬ 
nah  Morning  News  in  historic  coastal 
Georgia  city.  Immediate  opening.  At 
least  two  years  desk  experience  desired 
with  experience  in  copy  editing,  layout 
and  supervising  a  staff  of  reporters,  ^nd 
resume  and  clips  to  City  Edtor,  SAVAN¬ 
NAH  NEWS  PRESS,  PO  Box  1088, 
Savannah,  GA  31402. 


CITY  HALL  REPORTER 

Medium-sized  daily  (43,000)  and  Sun¬ 
day  (47,000)  in  Zone  5  seeks  aggressive 
reporter  who  has  a  flair  for  writing  and 
knows  how  to  dig  for  the  story  behind  the 
story.  Send  resume,  3  of  your  best  clips 
and  salary  requirements  to  Box  8099, 
Editor  &  Publisher. 


SEASONED  REPORTER  with  four  years 
daily  experience,  top  clips  and  refer¬ 
ences  needs  to  relocated  in  or  near  San 
Francisco  Bay  Area.  Box  8144,  Editor  & 
Publisher. 


SOLO  BUREAU:  Rogersville  Tennessee, 
for  46,000  A.M,  P.M. requires  general 
news  reporting  experience,  strong 
initative  and  organization.  We  prefer  2  or 
more  years  solid  news  experience,  some 
one  already  in  and  familiar  with  this 
region.  With  references  and  salary 
expectation  ready,  Call  1-3  or  7-9  PM 
October  22-26  only  to  John  McClelland, 
City  Editor,  Kingsport  Times- 
Nev«,(615)  246-8121. 


HELP  WANTED 


COPY  EDITOR 


Versatile  wordsmith  with  flair  for  layout 
needed  at  13,000  circulation  AM  daily. 


of  sports  and  a  willingness  to  do  all  sorts 
of  pages,  including  lifestyles  and  busi¬ 
ness.  Send  resume,  clips  and  layout 
samples  to  Paul  Reichart,  Managing  Edi¬ 
tor,  The  Bradford  Era,  Box  365, 
Brandford,  PA  16701.  No  phone  calls 
please. 


THE  DONREY  MEDIA  GROUP  is  in  a 
period  of  rapid  growth.  As  a  result,  we 
regularly  need  career-oriented,  pro¬ 
fessional  journalists. 

We  need  people  who  have  just  begun 
their  careers  as  well  as  those  who  have 
beein  in  the  field  for  many  years.  Donrev 
owns  51  daily  and  55  non-daily  news¬ 
papers,  as  well  as  broadcast  stations, 
outdoor  advertising  compaies  and  cable 
televison  companies  in  20  states,  pri¬ 
marily  in  E&P  Zones  5,  6,  8  and  9. 

If  you  are  interested  in  a  company  pro¬ 
viding  advancement  opportunities, 
please  send  a  resume  to  Personnel 
Director, Donrey  Media  Grou,  Post  Office 
Box  1359,  Fort  Smith,  AR  72903.  All 
letters  and  resumes  will  be 
acknowledged. 


WE  NEED  a  reporter  who  can  make  a 
commitment  to  covering  an  extremely 
diverse  2-county  area  in  western  Ken¬ 
tucky.  Government,  schoo's,  cops, 
courts,  features— this  beat  has  it  all.  If 
you  have  at  least  1  or  2  years  experience 
and  self  motivation  this  beat  could  let 
you  shine.  Our  34,000  morning  daily  is 
committed  to  giving  our  readers  an 
excellent  newspaper  every  day  of  the 
week.  Send  resume  and  your  5  best 
clips— both  news  and  features — to  Tfte 
Messenger-Inquirer,  Personnel  Dept., 
PO  Box  1480,  Owensboro,  KY  42302. 


45,000  CIRCULATION  A.M  daily  in 
western  South  Carolina  is  looking  for  a 
general  assignment  reporter  and  copy 
editor.  Send  resume  and  clips  to  CiW 
Editor,  Anderson  Independent-Mail,  F*0 
Box  2507,  Anderson,  SC  29622. 


WE  NEED  a  criminial  justice  reporter 
who  can  give  us  the  best  of  both  worlds: 
An  accurate  daily  record  report  from 
police  and  courts  and  a  look  at  the 
issues,  personalities  and  trends  on  the 
beat.  1-2  years  experience  is  prefemed 
for  this  night  shift  job  but  a  sharp 
beginner  will  be  considered.  Our  34,000 
morning  daily  is  committed  to  giving  our 
readers  an  excellent  newspaper  every 
day  of  the  week.  Send  resume  and  your  5 
best  clips— both  news  and  features— to: 
Personnel  Dept.,  Messenger-Inquirer, 
PO  Box  1480,  Ciwensboro,  KY  42302. 


SMALL  DAILY  seeks  editor  with  solid 
editing  and  layout  skills.  Must  be  able  to 
write  sharp  headlines  and  work  under 
daedline  pressure.  Call  (201)  347-5400 
or  send  resume  to  PO  Box  30,  Dover,  NJ 
07801 


BUSINESS  REPORTER-  The 
Indianapolis  News,  a  6-day-a-week, 
135,000  circulation  afternoon  paper, 
seeks  an  aggressive  business  reporter 
who  knows  the  difference  between  style 
and  substance.  Business  reporting 
experience  preferred;  initiative  and 
intelligence  a  must.  Midwest  applicants 

E'  'red.  Send  resume  and  clips  to 
Caperton,  Managing  Editor,ln- 
dianapolis  News,  PO  Box  145, 
Indianapolis  IN  462()6. 


COPY  EDITOR 

Responsibility  for  national,  international 
newsand  sometime  in  slot  on  small  New 
England  dai  ly .  Reply  Box  8126,  Editor  & 
Publisher. 


HELP  WANTED 


BUSINESS  EDITOR 
The  Idaho  Statesman,  a  57,0(X)  daily 
AM  paper  in  Boise,  needs  an 
experienced  Business  Editor.  The  job  re¬ 
quires  supervision  of  one  business 
writer;  responsibility  for  local  story 
assignments  and  for  contents  of  daily 
and  Sunday  business  section;  and 
reporting  and  writing.  Send  resume, 
clips  and  references  to  Rod  Sandeen, 
M.E.,  PO  Box  40,  Boise,  ID  83707. 


CITY  EDITOR  sought  for  13,000  central 
New  York  daily.  Looking  for  an  energetic 
individual  with  solid  reporting  and  edit¬ 
ing  background  to  share  responsibility 
for  providing  leadership  and  direction  for 
newsroom  staff  of  13.  Experience  in 
copy  editing,  layout  and  working  with 
reporters  necessary.  Apply  to  Managing 
Editor,  Cortland  Standard,  110,  Main 
Street,  Cortland,  NY  13045. 

COPY  EDITOR  needed  on  fast  paced 
Zone  2  suburban  AM  tabloid.  Must  be 
able  to  direct  staff  and  learn  layout  and 
punchy  headline  writing.  Salary  ranges 
from  $25,000  to  $39,000  based  on 
experience.  Ample  benefits,  good  place 
to  live,  opportunity  for  advancement. 
Box  8114,  Editor  &  Publisher. 

CAPITOL  REPORTER-major  Midvrest 
daily  in  Zone  7  seeks  a  skilled,  energetic 
professional  to  cover  state  government 
and  politics.  Reporter  will  work  out  of 
state  Capitol  bureau.  We  want  a  candi¬ 
date  who  can  hustle  both  daily  breaking 
news  and  step  back  and  put  teethe  ma¬ 
jor  takeouts  on  important  issues  and 
people.  Candidate  should  have  5  years  of 
experience.  Send  resume,  clips  and  re¬ 
ferences  to  Box  8134,  Editor  &  Pub¬ 
lisher. 

COPY  EDITOR-The  Odessa  American 
has  an  immediate  opening  on  its  six- 
person  desk  for  a  skilled  copy  editor  with 
experience  in  graphics,  layout  and  color 
design.  Send  resumes  to: 

The  Odessa  American 
David  Burch,  News  Editor 
PO  Box  2952 
Odessa,  TX  79760 


HELP  WANTED 


CREATIVE,  ENERGETIC  and  versatile 
feature  writer  wanted  for  Alaska's  largest 
newspaper  the  Anchorage  Times.  We 
want  someone  especially  good  in  writing 
bright  stories  about  personalities  and 
trends,  in  addition  to  covering  everything 
from  home  to  foods  to  in  depth  news 
features.  We  are  in  a  highly  competitive 
market  in  an  exciting  growing  city.  Must 
have  at  least  3  years  daily  newspaer 
experience.  Send  resume  and  clips  to 
Bill  King,  Personnel  Dept.,  Anchorage 
Times,  Box  40,  Anchorage,  AK  99510. 


CITY  EDITOR 

An  unusual  opportunity  on  a  growing, 
120,000  daily  in  a  booming  area  of 
Southern  California.  Send  detailed 
resume  with  references  to  Editor,  The 
Press  Enterprise,  Box  792,  Riverside, 
CA  92502. 


EDITORIAL  WRITER 
Politically  independent  metropolitan 
daily  in  Zone  2  seeks  editorial  writer  with 
strong  qualifications  and  a  minimum  of 
5  years'  experience  in  newspaper  work. 
Experience  in  editorial  writing  desirable 
but  not  essential.  Excellent  salary  and 
benefits.  Send  resume  and  samples. 
Box  81 10,  Editor  &  Publisher. 

EDITOR/GENERAL  MANAGER 
for  privately  owned  New  England  daily. 
Report  to  publisher.  Need  a  hands-on 
professional  to  lead  day  to  day  news 
operation  and  manage  marketing  and 
production  departments.  Growth  oppor¬ 
tunities.  Reply  to  Box  8077,  Editor  & 
Publisher. 


EDITOR  for  awad  winning  Ohio  weekly 
news 

paper.  Send  resume  to  Box  8 123,  Editor 
&  njblisher. 


EXPERIENCED  REPORTER  wanted  for 
temporary  opening  on  city  staff  of 
42, (XX)  circulation  AM  daily.  May  work 
into  permanent  positon.  Will  consider 
recent  grad  if  credentials  are 
extraordinary  .  Send  resume,  clips  to 
David  Wakefield,  City  Editor,  Waterbury 
Republican,  PO  Box  2090,  Waterbury, 
CT  06722.  No  phone  calls. 


EDITORIAL  SYSTEM  EDITOR-excellent 
opportunity  for  total  involvement  in  the 
implementation  of  an  SII/55  Editorial 
Publishing  System.  Minimum  of  2  years 
newsroom  experience  required.  Knowl¬ 
edge  of  SII/55  System  helpful .  Competi¬ 
tive  salary  and  benefits.  Send  letter  and 
resume  to  THE  SACRAMENTO  BEE, 
Personnel  Department,  PO  Box  15779, 
Sacramento,  CA  95852.  An  Equal 
Opportunity  Employer. 

EDITOR 

We  are  a  one  year  old  publishing  com¬ 
pany.  We  publish  a  weekly  business 
newspaper  plus  business  oriented 
directories. 

You  will  be  ovenworked,  hopefully  fair¬ 
ly  paid  and  have  more  job  satisfaction 
and  responsibility  than  you  could  ever 
imagine. 

If  the  size  of  your  office  (we  are  in  a 
restored  1805  Victorian  home  on  a  con- 
try  road  in  Central  New  Jet^),  a  long 
list  of  fringe  benefits,  writiiw  memos, 
pushing  papers  from  one  side  of  your 
desk  to  the  other,  long  boring  meetings, 
tvro  hour  lunches  are  all  at  the  top  of 
your  list  then  this  job  is  not  for  you. 

You  will  plan,  write,  revrrite,  edit  and 
be  involved  in  every  step  of  the  operation 
including  production. 

We  are  looking  for  someone  long  on 
energy  and  drive  and  short  on  reasons 
not  tc  work. 

The  publisher  has  often  been  called  a 
workaholic.  The  opportunity  is  perfect 
for  someone. 

Samples  and  resume  to  Larry  Finkel- 
stein.  Business  Journal  of  New  Jersey, 
14  Washington  Avenue,  Morganville,  NJ 
07751.  No  phone  calls  please. 


EDITORIAL 

REPORTER  EDITOR 

Information  Systems  News,  a  leading 
nationally  circulated  business  news- 
I  paper  for  managers  of  large  computer 
operations  has  an  immediate  opening  for 
a  take-charge  Boston  Bureau  Chief.  We 
are  looking  for  an  aggresive  reporter/ 
editor  with  strong  writing  skills  who  can 
operate  independently  from  our  Welles¬ 
ley,  Mass.,  office.  Daily  newspaper  and 
or  industry  experience  a  plus.  Cover  let¬ 
ter  and  clips  to  Ms.  P.  Klein,  ISN,  111  E. 
Shore  Road,  Manhasset,  NY  11030. 


FEATURES  REPORTER  with  interest  in 
religion  coverage  sought  to  handle  var¬ 
ied,  challenging  rep^ing  of  lifestyle 
staff  of  aggressive  A.M.  daily.  Are 
filled  with  ideas?  Can  you  write  brightly, 
concisely,  quickly?  Send  resume,  refer¬ 
ences,  sanmies  to  Jim  Willis,  M.E.,  Bir¬ 
mingham  fW-Herald,  PO  Box  2553, 
Birmingham,  AL  35202. 


GROW  WITH  US.  We  need  a  self- 
directed  reporter  of  proven  ability  to 
cover  local  government/general  assign¬ 
ments.  Award  winning  Zone  4  paper  in 
one  of  the  region's  finest  communities. 
Send  resume,  references,  work  sample 
and  salary  history  to  Box  8105,  Editor  & 
Publisher. 

GENERAL  ASSIGNMENT  reporter 
needed  for  a  growing  Northern  VA  daily. 
Send  resume,  clips  and  salary  require¬ 
ments  to  The  Star  uporrent  PO  Biu  1 1 1 , 
Culpepper  VA  22701. 


EDITOR  &  PUBLISHER  for  October  20,  1984 


HELP  WANTED 


“HOW  TO  GET  HIRED  IN  JOURNAL¬ 
ISM"  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. 


HARD-WORKING  JOURNALIST  with 
good  instincts  and  ability  to  lead,  sought 
as  assistant  metro  editor  at  aggressive, 
qualify-conscious  A.M.  daily.  Some  desk 
experience  preferred.  Tell  us  how  you 
will  teach,  challen«  and  inspire  a  staff. 
Send  resume,  references,  samples  to 
Jim  Willis,  M.E.,  Birmingham  Post- 
Herald.  PO  Box  2553,  Birmingham,  AL 
35202. 

JOB-MATCHING  SERVICE 
FOR  JOURNALISTS 
We  put  your  resume  on  computer  for  6 
months.  When  an  editor  with  an  opening 
contacts  us,  we  search  our  computerized 
applicant  pool  and  give  the  editor  a  list  of 
candidates.  Job  Bank  is  owned  by  former 
editors  who  have  contacts  nationwide. 
For  an  application  or  information  write 
Job  Bank,  1909Cinnaminson  Ave.,  Cin- 
naminson,  NJ  08077  or  call  Director, 
Debra  Bissinger  at  (609)  786-1910. 

MEDICAL  SCIENCE  REPORTER  for  ma- 
jor  metro.  Must  be  able  to  handle  in- 
depth  assignments  and  stay  on  top  of 
daily  beat  coverage.  Zone  5.  Box  8128, 
Editor  &  Publisher. 

NEED  A  CHALLENGE?  The  best  most 
exciting  mid-sized  daily  in  Illinois  is 
looking  for  a  bright,  energetic  copyeditor 
to  compliment  a  highly  talented  staff. 
Plenty  of  responsibili^  plus  training  in 
graphics.  Must  be  quick  editor  on  VDT 
and  learn  fast.  We  are  located  on  rim  of 
national  forest  in  University  town.  Send 
resume,  design  examples  and  cover  let¬ 
ter  on  your  thoughts  about  what  a  copy 
desk  should  do.  Suzanne  Eddingfield, 
Personnel  Manager,  Southern  Illinoisan, 
PO  Box  2108,  Carbonoale,  IL  62901. 
No  phone  calls. 

NEW  YORK  based  daily  financial  news¬ 
paper  seeks  a  financial  reporter  to  cover 
banking/financial  services  industries 
development.  Must  have  experience 
covering  finance  and  corporate  strategy 
stories.  Reply  Box  8131,  Editor  &  Pub¬ 
lisher. 


PUBLIC  RELATIONS 
WRITER-EDITOR 


Excellent  opportunity  for 
experienced,  capable  writer 
in  major  Texas  city.  Require 
college  degree,  preferably 
in  journalism  or  related  field, 
and  demonstrated  ability  to 
handle  diverse  writing 
assignments.  This  man¬ 
agement  position  pays  in 
excess  of  $20,000  annually. 
Benefits  and  promotional 
opportunities  are  excellent. 
Mobility  a  must.  Send 
resume  and  copies  of  best 
writing  samples,  which  will 
not  be  returned,  to: 

Box  8110 

Editor  &  Publisher 

An  Equal  Opportunity  Employer 


HELP  WANTED 


HELP  WANTED 


MARKETING 


HELP  WANTED 


MARKETING 


MANAGING  EDITOR— 20M  to  50M  dai¬ 
ly.  Presently  in  daily  management. 
Seeks  greater  challenge.  Strong  writing, 
editing,  production,  layout  and  leader¬ 
ship  skills.  Love  the  business  and  work 
hard  at  it.  Good  references.  Salary 
$30,0()0  plus  or  comparable  compensa¬ 
tion.  Prefer  Zone  2  but  will  consider 
adjacent  zones.  Box  8102,  Editor  & 
Publisher. 


MAJOR  METRO 

Dynamic,  fast-growing  metro  seeks: 
—Assistant  features  editor  to  handle 
supervision  and  editing  of  the  daily  sec¬ 
tion. 

—Layout  editor  to  design  fashion  and 
magazine  pages.  (Experience  with  fash¬ 
ion  is  required.) 

—Reporter  to  cover  religion,  concentrat¬ 
ing  on  enterprise  and  hard-news  stories, 
reporting  to  the  ciW  desk. 

Candidates  should  have  five  years' 
experience  on  a  daily.  Minorities  encour¬ 
aged  to  apply.  Top  salary  and  benefits. 
Box  8100,  Editor  &  Publisher. 

MANAGING  EDITOR  reports  to  editor  at 
award-winning  growing  northern  VA  dai¬ 
ly.  Must  have  demonstrated  ability  in 
layout,  editing,  organizational  and 
leadership  skills.  Send  resume  and 
examples  of  work  and  salary  history  to: 
The  Star  Exponent,  PO  Box  1 1 1  Culpep¬ 
per,  VA  22701. 


Opening  on  staff  of  78,000  PM  for 
experienced  sports  feature  writer.  Send 
resume,  clips  to  Sports  Editor,  Tulsa  Tri¬ 
bune,  PO  Box  1770,  Tulsa  OK  74102 


POLITICAL  WRITER-a  reporter  with  savy 
needed  to  cover  state  legislature  with 
possibility  of  a  regular  column.  We're  a 
55,000  PM  daily.  Send  resume  and 
clips  to  Saul  Shapiro,  Executive  Editor, 
Waterloo  Courier,  PO  Box  540,  Water¬ 
loo,  lA  50704 


PRESTIGIOUS  co-published  weeklies  in 
semi  rural  but  cosmopolitan  seaside 
community  needs  reporter  to  join  8- 
member  editorial  staff.  Experience  pre¬ 
ferred,  must  have  car,  camera.  Write 
Peter  B.  Boody,  Editor, The  South¬ 
ampton  Press.  Box  1207,  Southampton, 
NY  11968. 

REPORTERS:  We  have  the  editors  who 
can  help  you  round  off  the  rough  edges 
and  become  as  good  as  you  think  you  can 
be.  We  have  openings  for  energetic, 
bright  reporters  who  still  want  to  learn. 
Send  resume,  cover  letter  and  4-6  of 
your  best  and  most  varied  clips  to  Bob 
Neal,  Metro  Editor,  The  Tribune  Chroni¬ 
cle,  240  Franklin  St.  SE,  Warren,  OH 
44482.  All  letters  will  be  answered  per¬ 
sonally.  We  strongly  encourage  women 
and  minorities  to  apply. 

REPORTER-growing  Knight  Ridder 
newspaper  in  Central  Pennsylvania 
needs  a  bright,  eager  beginner  reporter 
for  its  court-house  beat.  Beat  includes 
coverage  of  day-to-day  happenins  at  the 
court-house,  human  service  agencies, 
and  borough  government  in  the  county 
seat.  We  place  a  special  emphasis  on  the 
human  element  in  the  news.  Send  clips 
and  resme  to  Personnel  Department, 
{^ntre  Daily  Times,  PO  Box  89,  State 
College,  PA  16804. 

SENIOR  WRITING  (Washington,  DC) 
I  position  requires  proven  recotdof  writing 
skills  and  broad  range  of  allied 
I  experience,  as  well  as  excellent  contact 
with  Washington  based  media.  Top  con¬ 
sideration  will  be  given  to  qualified 
candidate  with  Vietnam  era  military 
experience.  Knowledge  of  veterans' 
affairs  helpful.  Send  complete  resume, 
copies  of  writing  samples  and  salary  re- 

guirements  to:  Assistant  Director  of 
ommunications.  Disabled  American 
Veterans,  PO  Box  14301,  Cincinnati, 
OH  45214.  No  phone  calls  please. 


Sales  Development  Manager 

If  you  have  a  successful  background  in  marketing  research 
and  knowledge  of  advertising  sales,  there  may  be  an 
immediate  career  growth  opportunity  for  you  with  the  Balti¬ 
more  Sun's  Marketing  and  Communications  Department. 
Our  award-winning  Marketing  and  Communications 
Department  has  recently  reorganized,  creating  a  new 
position  reporting  directly  to  the  Marketing  and  Research 
Manager. 

This  position  will  consist  of  the  administrative  responsibility 
for  Advertising  Sales  Development  to  include  managing  a 
staff  of  three  market  research  analysts.  In  addition,  the 
individual  selected  will  be  responsible  for  the  development 
of  sales  presentations,  sales  tools  and  marketing  information 
that  will  generate  advertising  revenue.  Other  duties  consist 
of  setting  priorities  for  sales  development,  snalysis  and  pres¬ 
entation  of  sales  data,  and  helping  define  advertising 
research  needs. 

The  qualified  candidate  should  have  a  bachelors  degree  and  a 
minimum  of  3  years  of  market  research  experience  with 
emphasis  on  advertising  sales  support,  preferably,  in  a  news¬ 
paper  environment.  Exceptional  presentation  skills  are 
essential  to  successfully  carry  out  tnis  visible  position. 

As  part  of  our  growing  company,  you  can  expect  an  excellent 
carrar  path  and  creative  challenges,  as  well  as  a  highly  com¬ 
petitive  salary  and  benefits  package.  For  immediate  con¬ 
fidential  consideration,  send  resume  including  salary  history 
to:  .... 

Personnel  Administrator 
The  Baltimore  Sun 
501  N.  Calvert  Street 
Baltimore,  MD  21278 
An  EOE/AA  Employer 


_ EDITORIAL _ 

SPORTS  REPORTER-Growing  PM  daily 
needs  sports  reporter  to  fill  out  4  person 
staff.  Heavy  but  not  total  emphasis  on 
local  sports  news  and  features. 
Experience  preferred.  Send  resume, 
clips  and  references  to  Sports  Editor, 
The  Gastonia  Gazette,  PO  Box  1583, 
Gastonia,  NC  28053. 


REPORTER.  New  Hampshire  weekly  in 
White  Mountain  area.  Experienced,  self- 
motivated,  accurate.  Write  Carroll  Coun¬ 
ty  Independent,  Box 38.  Center Ossipee, 
NH  03814. 

_ 

THE  SAUDI  GAZETTE  English  Daily 
Newspaper  in  Jeddah,  Saudi  Arabia,  is 
inviting  applications  from  sub-editors 
and  reporters,  with  a  minimum  of  three 
years  experience  at  a  daily  paper ,  to  work 
in  Jeddah.  Resume  to  be  sent  to  Tadeusz 
A.W.  Kanwecki,  Managing  Editor,  PO 
Box  5576,  Jeddah-21432.  Saudi 
Arabia. 

WE  NEED  A  GOOD  ONE:  A  versatile  jour- 
nalist  who  is  a  reporter  and  writer  first, 
with  layout  and  photography  skills  that 
aren’t  far  behind.  Covering  the  business 
and  industry  of  Wyoming's  richest  coun¬ 
ty  is  the  nucleus  of  this  beat,  along  with 

feneral  assignments.  As  the  state’s  No. 

daily,  we  need  a  hard-working, 
imaginative  contributor  to  help  keep  us 
there.  In  addition  to  the  challenge,  you'll 
find  company  benefits  that  include 
100%  paid  madical  insurance.  Send  us 
your  resume,  references  and  returnable 
clips  today.  No  phone  calls  please.  The 
News-Record,  Box  3006,  (lillette,  WY 
82716. 

ZONE  6  suburban  daily  needs  reporter 
who  can  also  work  a  darkroom,  ^lary 
based  on  experience.  Box  3125,  Editor 
&  Publisher. 


_ MARKETING _ 

MARKETING  MANAGER 
14-year-old  Florida-based  publishing 
company  with  2  fast-growing  nationwide 
consumer  publications  is  looking  for  a 
highly  motivated  individual  with  a  strong 
background  in  sales  and  circulation  pro¬ 
motion.  Call  Mr.  Patch  at  (305)  269- 
3211. 


THE 

INDUSTRY’S 

MEETING 

PLACE 


When  you  need  to  reach 
newspaper  people,  you  can 
meet  all  the  people  you  want 
to  meet — Buyers,  sellers, 
employers,  job-seekers,  and 
more,  in  the  pages  of 

Editor  &  Publisher 
CLASSIFIED 
ADVERTISING 

For  rates  and  info: 

(212)  675-4380. 
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HELP  WANTED 


PRESSROOM 


PRE-PRESS  MANAGER 
The  Billings  Gazette,  Montana's  largest 
and  most  influential  newspaper  is  cur¬ 
rently  in  the  process  of  merging  3 
departments  (ad  services,  composing 
and  ECPS)  that  includes  the  dummy 
function  advertising  input  on  1500’s 
(soon  to  be  converted  to  the  DEC  220 
terminals),  2200  Harris  advertising  ter¬ 
minals  (soon  to  be  replaced  by  the  Harris 
8300  system)  Proof  and  tearsheet 
delivery,  all  composing  paste-up  func¬ 
tion  (advertising  and  edtoirl,  and 
electronic  copy  processing  system.  The 
department  will  have  about  30 
emioyees.  We  ned  a  manger  for  this 
department  who  should  be  knowledg- 
able  and  experienced  in  these  produc¬ 
tion  areas  and  interested  in  the  future 
development  of  pagnation.  The  qualified 
candidate  will  have  at  least  5  years  of 
newspaper  experience  in  one  or  prefer¬ 
ably  more  of  these  production  functions, 
have  some  supervisory  experience, 
budget  and  planning  experience  and 
believe  in  and  practice  consultative 
management.  If  interested,  please  send 
letter  of  application,  a  complete  resume 
and  list  of  references  to  The  Personnel 
Department,  The  Billings  Gazette,  PO 
Box  2507,  Billings  MT  59103.  Applica¬ 
tion  deadline  Friday  November  23.  Re¬ 
sumes  must  be  postmarked  on  or  before 
that  date.  EOE  M/F. 

PRESSROOM  SUPERVISOR 
Growing  Zone  2  daily  seeks  supervisor 
with  experience  on  single  and  double 
width  presses.  Strong  managerial  skills 
to  handle  hiring,  training,  scheduling 
and  quality  control.  Excellent  starting 
salary  and  rapid  advancement  for  the 
person  who  can  handle  this  job.  Send 
resume  and  salary  requirements  to  Box 
8079,  Editor  &  Publisher. 


PRODUCTION 


ASSISTANT  DIRECTOR  OF  PRODUC¬ 
TION 

We  are  a  major  metro  paper.  Zone  5 
seeking  a  person  with  strong  letterpress 
background.  You  will  be  working  with  a 
solid  management  team  and  will  assume 
overall  responsibility  for  composing, 
engraving,  press,  and  mail.  Excellent  for 
quality,  production-oriented  manager. 
Analytical  and  communication  skills  a 
must.  We  are  looking  for  a  highly  moti¬ 
vated  individual  who  can  motivate  oth¬ 
ers.  We  offer  a  good  salary  with  excellent 
fringe  benefits  and  working  conditions. 
Send  resume  and  salary  history  to  Box 
7910,  Editor  &  Publisher.  An  Equal 
Opportunity  Employer.  M/F. 


COMPOSING  ROOM  SUPERVISOR  for  4 
Zone  6,  suburban  papers  including  1 
daily.  Salary  based  on  experience.  Box 
8124,  Editor  &  Publisher. 

COPY  EDITOR  FINANCIAL 
Major  international  investment  firm  off¬ 
ers  excellent  opportunity  to  be  part  of 
state-of-the-art  electronic  publishing. 
Position  is  an  integral  part  of  the  firm  s 
highly  regaded  investment  research 
department.  We  seek  individuals  with 
copy  editing,  proofing,  layout/format 
and  publication  experience.  College 
graduate  with  journalism  or  English  pre¬ 
ferred,  or  individuals  with  extensive 
hands-on  experience. 

Starting  salary  from  $20,000  depending 
on  experience.  Attractive,  modern  loca¬ 
tion.  Company  not  responsible  for 
relocation.  Apply  in  confidence  by  send¬ 
ing  resume  to  Box  8104,  Editor  &  Pub¬ 
lisher. 

PRODUCTION  MANAGER  we  need  a 
person  who  has  tehnical  know-how 
including  hands-on  maintenance  of 
computerized  typesetting  systems  and 
darkroom.  Composing  room  cost 
estimates  a  plus.  Unionized  atmos- 
here.  North  New  Jersey  Zone  2. 
esume  and  salary  requirements  to  Box 
8122,  Editor  &  Publisher. 


HELP  WANTED 


PRODUCTION 


PRODUCTION  MANAGER 

We  need  a  person  who  has  technical 
know-how  including  hands-on  mainte¬ 
nance  cf  computerized  typesetting  sys¬ 
tems  and  darkroom.  Composing  room 
cost  estimates  a  plus.  Unionized  atmos¬ 
phere.  North  NJ  Zone  2.  Resume  and 
salary  requirements  to  Box  8122,  Editor 

&  Publisher. _ 

PRODUCTION  MANAGER 
Web-offset,  newsprint  printerin  Cincin¬ 
nati  area  seeks  production  manager  to 
head  overall  production  facility.  Must  be 
knowledgeable  in  areas  of  customer 
service,  composition,  camera  and  web- 
press  operations.  Position  requires  pro¬ 
ven  managerial  and  people  skills.  Other 
areas  include  budget  preparation  and 
compliance  with  production  efficiency 
standards.  Send  resume  and  salary 
expectations  by  10/26/84  to  Box  8127. 
Editor  &  Publisher. 


PUBUC  RELATIONS 


WRITER  NEEDED  for  public  relations 
firm  specializing  in  writing,  primarily 
annual  reports,  brochures  and  news  lett¬ 
ers  for  high-tech  companies.  One  to  two 
years  writing  experience  required,  news 
background  preferred.  Office  now  lo¬ 
cated  in  Oakland,  CA,  moving  to  Palo 
Alto  December  1st.  Send  resume  and 
clips  to  Fenimore  &  Associates,  77  Jack 
London  Square,  Suite  M,  Oakland,  CA 
94607 


SALES 


Experienced  salespeople:  Complete 
computer  system,  home  delivery  man¬ 
agement  &  billing  for  the  newwpaper 
industry  in  the  N.E.  region  of  the  U.S. 
Salary,  commission  and  benefits:  Send 
resume  to  B.  Tree  Systems,  PO  Box  97. 
Bartonsville,  PA  18321. 


FASTEST  GROWING  DAILY  in  Florida, 
in  one  of  the  fastest  growing  communit¬ 
ies  in  Florida  is  seeking  an  experienced 
salesperson  with  ad  layout  ability  who  is 
motivated  and  willing  to  service 
established  accounts  and  develop  new 
accounts.  Excellent  company  benefits. 
Salary  commensurate  with  ability.  Send 
resume,  references  and  salary  require¬ 
ments  to  Sheila  Tuttle,  P.O.  Box  1268, 
Vero  Beach,  FL  32961-1268. _ 

SALES  PROFESSIONAL 

We  are  looking  for  an  experienced  and 
aggressive  idea  person.  Must  be  able  to 
plan  campaigns,  sell  big  accounts  and 
lead  an  aggressive  staff.  Must  have 
newspaper/magazine  experience.  Your 
I  contributions  will  be  rewarded  with  top 
salary,  good  bonus  based  on  perform- 
ance  and  an  excellent  benefit  plan. 
Opportunities  for  growth.  If  you  qualify 
call  or  send  resume  to:  Personnel. 
Director,  PO  Box  920973,  Houston,  TX 
77292,(713)  688-8811. 


POSITIONS  WANTED 


ADMINISTRATIVE 


10  YEARS  chief  operating  officer  of  sub¬ 
urban  weekly  groups,  '’Bottom  Line" 
responsibility,  strength  in  sales/ 
marketing.  Not  afraid  of  tough  competi¬ 
tion.  Innovative,  tenacious,  daring. 
Zones  1,  2.  3.  Box  8082,  Editor  &  Pub- 
liser. 


EDITORIAL 


CRACKER  JACK  wife-husband  team 
with  12  years  experience  in  reporting, 
ed  iting  and  photography  on  metro  dai  I  ies 
wants  to  buy  into  and  run  small  daily  or 
weekly  newspaper.  Prefer  Southwest  or 
South.  Call  (212)  942-7997  or  write 
1038  Cedar  Hill  Avenue,  Dallas.  TX 


POSITIONS  WANTED 


EDITORIAL 


COP'/  EDITING  job  on  mid-sized  daily, 
preferably  Zones  7,  8  or  9,  sought  by 
managing  editor  of  small  daily.  Box 
8101,  Editor  &  Publisher. 


EDITOR 

News  judgment,  eye  for  graphics,  people 
skills  and  hustle.  Ready  to  move  from 
major  metro  and  pump  new  life  into  your 
small  to  mid-size  daily.  Box  8065,  Edi¬ 
tor  &  Publisher. 


FIRST  CLASS  REPORTER,  28,  J-School 
grad,  5  years  experience  at  progressive 
Southwest  Business  and  legal  weekly 
seeks  daily  or  magazine  experience  in 
Zone  8  or  9.  Good  clips,  references. 
Eager  to  relocate.  Box  7967,  Editor  & 
Publisher. 


I'VE  WORKED  in  and  supervised  every 
phase  of  newsroom  operations.  Strong  in 
general  and  business  news,  design  and 
budgeting.  Extensive  study  in  journalism 
education  needs,  ethics  and  FOIA 
issues.  Seek  opportunity  in  Zone  3. 4, 6. 
8  or  9.  Box  8143,  Editor  &  Publisher. 


NATIONAL  AWARD  WINNER  seeks  job 
in  New  York  metro  area.  Excellent  writer, 
skilled  editor,  18  year  pro.  Former  man¬ 
aging  editor,  37,  has  both  daily,  weekly, 
metro  and  suburban  experience.  Good 
clips,  references  in  writing.  College 
graduate.  Major  international  public 
affairs  fellowship  winner.  PR,  magazine, 
trade  press  replies  welcome.  Box  8138, 
Editor  &  Publisher. 


PUBLISHER/GENERAL  MANAGER 
Quality  and  bottom  line  conscious. 
Former  owner  of  small  group.  Ambitious, 
aggressive  and  talented.  Box  8066,  Edi¬ 
tor  &  Publisher. 


REPORTER  tor  top  daily  with  prior  edit¬ 
ing  experience  wants  to  help  run  vision¬ 
ary,  quality  daily.  Don't  respond  if  all  you 
want  is  a  caretaker.  Full  of  ideas  to  make 
your  paper  talked  about.  Prize  winning 
and  brofitable.  Any  Zone.  Reply  Box 
8097,  Editor  &  Publisher. 


Recent  grad  with  writing  passion  seeks 
magazine/newspaper  position.  Mod¬ 
erate-sized  daily  experience.  Versatile 
abilities.  Clips.  Scott  Brown  302  S  Main 
Mt.  Carroll  IL  61053.  (815)  244-7692. 


TOP  DAILY  REPORTER,  28,  tired  of  city 
life  wants  rural  bureau  post  for  first  class 
daily.  Ex-Foreign  staffer  works  well  solo. 
A  pro.  News  Features  Photos.  Reply  Box 
8120, Editor  &  Publisher. 


"YOUNG  WOMAN  wishing  to  follow  in 
the  footsteps  of  Agee,  Crowther  and  Kerr 
seeks  position  as  film/drama  critic.  Wit¬ 
ty,  intelligent  criticism.  Write  Box8141, 
Editor  &  Publisher." 


POSITIONS  WANTED 


EDITORIAL 


DEDICATED  sports  columnist,  38,  now 
No.  2  with  APSE  top-10  section,  seeks 
chance  to  use  skills  more  thoroughly  and 
often.  Sports  editor/columnist  for 
aggressive  mid-sized  paper  would  be 
ideal.  Desk,  management  experience. 
Clips,  references,  awards  support  my 
ambition.  Reply  Box  8136,  Editor  & 
Publisher. 


CIRCULATION 


DO  YOU  WANT  a  take-charge 
department  head?  Cost  consciousness 
and  organizational  ability  will  build  a 
sound  team  to  promote  and  build 
circulation.  28  years,  19  in  manage¬ 
ment,  5  papers,  including  small, 
medium  and  large;  countty,  city  and 
inner  city  experience  have  given  this  cir¬ 
culator  the  know  how  to  haridle  anything. 
Respect  for  present  employers  needs  re¬ 
quires  one  months  notice.  Zones  1, 2, 3, 
4.  Reply  Box  8109,  Editor  &  Publisher. 

DISTRICT  MANAGER  with  8  years 
I  experience  seeks  circulation  position  in 
I  Greater  Boston  area.  Box  G-14,  Wake- 
field,  MA  01880. _ 


PHOTOJOURNAUSM 


ENTHUSIASTIC  and  more  aggressive 
than  five  photographers.  I  have  trained 
and  dedicated  my^lf  to  "being  on  the 
scene."  I  never  miss!  When  it  happens. 
I’m  there.  If  you  need  me  at  2am— I'm 
there— that’s  my  job.  No  questions 
asked.  I  am  a  street  photographer  when 
things  break  fast,  and  a  professional 
I  journalist,  warm  and  sensitive  with  a 
creative  eye  for  those  special  assign¬ 
ments.  9  years  experience-published  in 
Newsweek,  Us  magazine  and  others. 
Will  relocate  anywhere  (almost)  with 
medium  to  large  daily.  Call  (401)  943- 
1667, 


TALENTED  PHOTOJOURNALIST  with  5 
years  experience,  including  writing  and 
layout  skills,  wants  to  advance  from 
200,000  metro  daily.  Pulitzer  con¬ 
testant  1982,  published  in  the  Best  of 
I  Photojournalism  series  and  a  consistent 
state/regional  award  winner.  Seeks 
I  position  on  a  publication  with  an 
established  commitment  to  quality  pho¬ 
tography  and  graphics.  Reply  Box  8135, 
Editor  &  Publisher. 


PRODUCTION 


PRODUCTION  MANAGER,  12  years 
experience.  Excellent  production  Eiack- 
ground  and  education.  Experience  in  all 
phases  of  of  newspapers  and  com¬ 
mercial  cold  web.  Proven  management 
and  organizational  skills  and  ability  to 
motivate.  Looking  for  top  notch  organ¬ 
ization  with  growth  potential.  Box  7560, 
Editor  &  Publisher. 
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UNESCO  denies  involvement  in  controversial  meeting 


UNESCO  is  not  a  sponsor  of  the 
controversial  conference  on  journal¬ 
ists’  “working  conditions  and  safe¬ 
ty’’  which  several  Western  press 
groups  believe  will  urge  licensing  of 
reporters,  a  top  agency  official  said 
Oct.  8. 

Antonio  Pasquali,  acting  assistant 
director  general  for  the  communica¬ 
tion  sector  of  UNESCO,  told  a  con¬ 
ference  in  Racine,  Wise.,  that  the 
World  Conference  on  the  Working 
Conditions  and  Safety  of  Journalists, 
scheduled  to  be  held  March  18-23, 
1985  in  Mexico  City,  is  not  under  the 
auspices  of  the  United  Nations  Eco¬ 
nomic,  Scientific  and  Cultural  Orga¬ 
nization. 

“UNESCO  is  not  organizing  a 
meeting  next  year  on  working  condi¬ 
tions  for  journalists,’’  Pasquali  said. 

Pasquali  also  denied  that  UNESCO 
is  providing  funds  for  the  meeting, 
which  is  being  organized  by  the  Latin 
American  Federation  of  Journalists 
(FELAP)  and  sponsored  by  several 
groups  viewed  with  suspicion  by 
Western  press  freedom  groups,  in¬ 
cluding  the  Prague-based  Internation¬ 
al  Organization  of  Journalists. 

“We  have  received  no  requests  for 
funds.  If  we  get  a  request,  we  shall 
see,’’  Pasquali  said. 

Some  at  the  Wingspread  Confer¬ 


ence  on  UNESCO’s  role  in  mass  com¬ 
munication  in  the  Americas  were 
skeptical  of  Pasquali's  assurances. 

“This  conference,  in  which 
UNESCO  is  deeply  involved,  raises 
the  threat  of  licensing,’’  Dana  Bullen, 
executive  director  of  the  World  Press 
Freedom  Committees  told  E&P. 

“I  hope  that  UNESCO  will  with¬ 
draw  its  support  for  a  meeting  on  a 
sensitive  subject  which  demonstrably 
is  incapable  of  compromise  and  can 
produce  only  continued  controversy 
and  confrontation,”  he  added. 

In  support  of  his  allegation  that 
UNESCO  is  backing  the  meeting, 
Bullen  distributed  releases  from 
FELAP  which  say  the  Mexico  City 
conference  is  being  held  “under  the 
auspices  of  UNESCO.” 

According  to  Bullen,  the  agenda  of 
the  meeting  has  been  shortened  to  in¬ 
clude  just  two  items:  the  legal  regula¬ 
tions,  rights  and  responsibilities  of 
journalists,  and  their  protection  and 
safety. 

‘  These  are  most  troubling  issues, ’  ’ 
Bullen  said. 

He  said  the  conference  “seems 
more  and  more  to  pose  a  rerun  of  the 
1981  effort  at  a  meeting  at  UNESCO 
to  establish  a  body  to  issue  ID  cards  to 
journalists.” 

UNESCO’s  Pasquali,  however. 


heatedly  denied  that  was  the  agency’s 
intention  either  in  1981  or  the  pres¬ 
ent. 

“Licensing  has  never  been  ap¬ 
proved  in  any  official  document  of 
UNESCO.  We  have  never  tried  to  sell 
the  idea  to  anyone,”  he  sqid. 

Nevertheless,  Pasquali  said  the 
safety  of  journalists — which  some 
Western  press  freedom  groups  call  a 
code  term  for  licensing — is  an  impor¬ 
tant  subject. 

“This  problem  exists — it  has  not 
been  invented  by  UNESCO,”  Pas¬ 
quali  said,  citing  figures  from  FELAP 
claiming  154  journalists  were  killed 
in  Latin  America  in  the  last  decade. 

And  Pasquali  offered  UNESCO 
help  in  setting  up  a  meeting  to  discuss 
safety  and  working  conditions. 

“We  would  be  ready  maybe  to  es¬ 
tablish  a  contact  not  only  between 
NGOs  (organizations  with  “non-gov¬ 
ernment  observor”  status  at  the  agen¬ 
cy),  but  with  the  NGOs  and  other  in¬ 
ternational  organizations,”  he  said. 

In  that  way,  Pasquali  said,  “the 
World  Press  Freedom  Committee  and 
Freedom  House  (and  others)  could 
discuss  the  situation  with  FELAP  and 
others.” 

“We  would  be  happy  if  they  could 
meet  and  then  agree  or  not  agree  to 
sponsor  a  meeting,”  Pasquali  said. 


Battling  the  New  World  Information  Order 

Those  opposed  to  worldwide  press  restrictions 
feel  they  may  be  fighting  a  losing  battle 


By  Mark  Fitzgerald 

An  international  panel  of  journal¬ 
ists  meeting  to  discuss  the  role  of 
UNESCO  in  mass  communication  in 
the  Americas  unanimously  lined  up  in 
opposition  to  the  press  restrictions  of¬ 
ten  proposed  in  the  name  of  a  New 
World  Information  Order — but  con¬ 
cluded  sadly  that  they  represent  only  a 
minority  of  the  world’s  journalists. 

Throughout  the  Third  World,  and 
even  in  Europe  and  Canada,  the  news¬ 
people  said,  ideologically  motivated 
journalists  voice  support  for  practices 
which  most  Western  journalists  say 
will  lead  to  licensing  of  reporters, 
censorship  of  stories  and  government 
control  of  news. 

“I’m  a  little  more  liberal  in  defin¬ 
ing  who  is  a  journalist  than  those  who 
would  restrict  journalists  through  the 
New  I  World  Information  Order,  but  I 
think  the  journalists  against  these  re¬ 
strictive  practices  are  far  outnum¬ 


bered  by  those  in  favor,”  Inter 
American  Press  Association  execu¬ 
tive  director  Bill  Williamson  told 
about  60  journalists,  academics  and 
international  officials  at  the  Wing- 
spread  Conference  held  in  Racine, 
Wise. 

Peruvian  editor  Enrique  Zileri  said 
a  minority  of  journalists  in  his  own 
country  continue  to  support  the 
NWIO  idea — despite  the  nation’s  di¬ 
sastrous  experience  in  the  mid-1970s 
when  a  self-style  revolutionary  mili¬ 
tary  coup  seized  control  of  all  news 
publications. 

“At  least  in  Peru  you  do  have  a  set 
of  journalists  who  approve  of  (the 
NWIO),  but  most  of  these  journalists 
are  clearly  in  the  communist  camp. 
Now  I  am  not  being  McCarthy,  but 
there  is  a  question  of  are  you  a  jour¬ 
nalist  of  are  you  fighting  for  a  cause?  I 
don’t  identify  that  with  journalism,” 
said  Zileri,  chief  editor  of  Caretas,  a 
satirical  magazine  which  was  banned 


five  times  in  1970  and  closed  for  two 
years. 

Zileri  noted  that  the  expropriation 
(Continued  on  page  34) 

KEEP  YOURSELF  UP-TO-DATE 
WITH  WHAT  IS  GOING  ON  IN 
AUSTRALIA  BY  SUBSCRIBING  TO 


ADVERTI$I\G  MS 


(published  every  second  Friday),  the  oldest  established 
and  liveliest  newspaper  covering  the  advertising  and 
communications  industry  in  the  very  active  and  growing 
Australian  market. 


ADVERTISING  NEWS 
Yaffa  Building,  432  Elizobeth  Street 
Surry  Hills  N.S.W.  2010,  Australia 
Send  a  copy  of  each  issue  for  one  yeor  (26  issues)— 
Annual  Subscription  to  U.S.A.  (or  $A  88.00.  Payment 
must  be  made  by  bank  draft  in  Australian  currency. 
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EDITOR  &  PUBLISHER  magazine  has 
championed  a  free  press  since  we  began 
publishing  one  hundred  years  ago. 

As  the  basic  trade  journal  for  the  American 
newspaper  industry,  we  have  adhered  to  a 
tradition  of  high  journalistic  standards  in 
keeping  with  democratic  principles.  We  will 
continue  to  uphold  these  ideals  that  are 
inherent  in  the  foundations  of  this  nation  as 
we  embark  upon  our  second  century  of 
weekly  newspaper  reporting. 

EDITOR  &  PUBLISHER,  the  Only  independent 
newsweekly  of  newspapering. 


Editor  &  Publisher  •  11  West  19  Street  •  New  York,  NY  10011  •  (212)  675-4380 


Winning  will 
put  you  on 

H  “  Epson  computer  system  from 

I  ■  the  Rocky  Mountain  News,  one  of  only  six  news- 

■  ■  ■  m  papers  in  the  country  that  will  publish  4  million 

■  "  ■  ■  “  classified  ads  in  1984. 

Just  compute  the  date  Denver's  number  one  newspaper  will  publish  its  4  millionth 
classified  ad  and  you  can  win  Epson's  new  Geneva  desk  top  portable  computer 
complete  with  printer,  disc  drive  and  business  software. 

Here's  a  list  of  clues  based  on  the  rapid  growth  of  the  Rocky  Mountain  News 
classified  section.  After  you've  processed  the  clues,  send  your  calculation  to  us. 

TO  CLUE  YOU  IN 

1.  In  1983  the  two  millionth  classified  ad  was  published  on  July  22. 

2.  In  1984  the  two  millionth  classified  ad  was  published  on  June  28. 

3.  At  the  end  of  August  this  year,  the  News  had  published  2,785,692 
classified  ads. 

4.  The  ad  count  is  up  12.2%  in  the  first  eight  months  of  1984  over  1983, 

9.6%  in  August  1984  over  July  1983. 

5.  An  average  of  1 1,41 7  classified  ads  per  day  this  year  compared  to  a 
daily  average  of  10,015  in  1983. 

6.  Saturday  and  Sunday  averages  exceed  13,000  while  Tuesday  and  | 

Thursday  averages  sometimes  fall  below  1 1,000.  ^ 

7.  The  Rocky  Mountain  News  ran  3,704,194  ads  in  1983—16.1%  ■  , 

more  than  in  1982. 


Rules 


1 .  Complete  aruJ  mall  the  attached  entry  form  with 
your  guess  of  what  date  in  1984  the  4  millionth 
classified  ad  will  run  in  the  Rocky  Mountain  News 
For  tie-breaking  purposes  you  must  also  guess  the 
exact  number  of  ads  that  will  have  run  up  to  and 
including  the  date  you  have  guessed.  Exact  ties  will 
be  resolved  by  drawing  fiom  correct  wtries. 

2  Winner  must  be  ISyearsof  age  One  entry  per  enve¬ 
lope  No  purchase  necessary.  Winner  subject  to  all 
federal  and  local  taxes.  Void  where  prohibited  by  law 

3  Entry  constitutes  permission  for  the  News  to  use  the 


winner's  name,  affiliation  and/or  photo  for  promotional 
purposes 

4  Rocky  Mountain  News' employees,  their  families,  agen¬ 
cies.  contractors  and  suppliers  are  ineligible 

5.  Entry  must  be  mailed  to  Rocky  Mountain  News, 
Computer  Giveaway.  Promotions  Department. 
400  W  Colfax  Ave..  Denver.  CO  80204  Entries 
must  be  received  by  November  5. 1984  to  be  eligi¬ 
ble.  The  winner  will  be  announced  within  72  hours 
of  the  publication  of  the  Rocky  Mountain  News' 

4  millionth  ad. 


EPSON 


Mmo  CASSirre 


Address 


Phone 


State 


Note:  All  entries  must  be  received  on  or  before  November  5. 1984.  Please  write 
the  date  you  guess  on  the  lower  left  front  corner  of  your  envelope. 


Rocky  Mountain  News  Computer  Giveaway 

Promotions  Department 

400  W.  Colfax  Ave.,  Denver,  CO  80204 


Name 


Date  of  4  millionth  classified  ad 


Total  number  of  ads  as  of  that  date 


Rocky  Mountain  News 

A  Scnpps-Howard  Newspaper  Represented  nationally  by  Story  &  Kelly-Smith.  Inc 
ATLANTA  •  NEW  YORK  •  BOSTON  •  SAN  FRANCISCO  •  CHICAGO  •  DALLAS  •  LOS  ANGELES  •  PHILADELPHIA  •  DETROIT 


Company 


